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"For just a moment .. | LET'S | 


— FACE AWAY 
FROM THE 


email 


oni 


SCREEN 














. . - and look at the VICTOR ANIMATOPHONE’’ 


“Yes, for just a moment, let’s turn to- jector has the famous ‘straight line 
ward the projector and see why VICTOR beam’ for more brilliant illumination 
is ‘the finest in 16mm Sound Motion and the stationary sound drum for 


Picture Equipment.’ First, the Victor truest sound fidelity. 


Projector has correct basic design . . . “Now, turn your chairs around—watch 


easily threaded, simple to operate and the screen — you're about to witness 
maintain, with handy controls. Second, perfect 16mm projection. We're using 
SOUND» the Victor Projector has movie exclu- the Vicror Animatophone—‘the finest 
, sive safety features to protect your in 16mm Sound Motion Picture Equip- 
%, valuable film. Lastly, the Victor Pro- ment’, attested by users everywhere.” 
- 


VICTOR ANIMATOGRAPH CORPORATION 


A DIVISION OF CURTISS-WRIGHT CORPORATION 
Home Office and Factory: Davenport, lowa 
New York ° Chicago 

Distributors Throughout the World 
















Will Your Sales Force eee Seals 
Be Ready When... ee: Sees 
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we THE NEXT TWELVE MONTHS, hundreds of companies — yours, 
quite possibly, among them—will be entering the race of COMPETI- 
TIVE SELLING. The need for a well-planned Training Program is URGENT. 


The course of least resistance is to wait until production runs ahead of 








demand and you have to do something QUICK to bring in the supporting 
orders. But this way, your training program starts TOO LATE! 


A better alternative—already adopted by a number of our clients—is to 
beg:n your planning NOw. By retaining people who know how to do the 
preliminary research... how to select the most useful training media 
(whether motion pictures, slidefilms, manuals, or a combination of all three) 
... how to use these media to best advantage... how, in short, to build 
a completely integrated and continuing training program that will do the 
job. And do it the way you want it to be done! 


Much of this work can be started now — without interfering with your pres- 
ent activities in the slightest. 


If you'd like to save months of needless delay and be ready to start when 
the signal flashes, write us today for suggestions as to a sound and prac- 
tical procedure. A discussion will not obligate you in the slightest. 


FOR MORE THAN TWENTY-FIVE YEARS, Caravel has been producing motion pictures, slidefilms, 
and complete training programs...for many of America’s leading business organizations. If 
you want proof that Caravel Plans get results—in fields comparable to yours—we will gladly 


refer you to Caravel clients who can tell you specifically about the way we work. 


CARAVEL FILMS 


INCORPORATED 











Tel. Circle 7-61)" 





« 730 Fifth Avenue 
















e of Wilding, in the spirit of this holiday season 
view the past year with gratitude and look into the 


future with faith and confidence. 


Nineteen hundred forty six has been the biggest year 
in our history. Greetings and thanks to our old 
customers whose business constituted 80 per cent of 
the year's volume. Thanks also to the new accounts 


whose names appeared on our roster for the first time. 


We trust our friends both old and new are as happy 
with us as we are with them. Long may we continue 


to serve as their counsel on visual media. 


Creators and Producers 
of Sound Motion Pictures 
for Commercial, Educational 


and Television A pplication. 
Wilding Picture Productions, Ine. 
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YES, when you put sound-on-film motion pictures to work 

for you! 

Fine picture and sound reproduction is vitally im- 
portant to the success of any motion picture pro- 
gram. Experienced film users insure superior per- 
formance by using Filmosound 

16mm sound-on-film projectors. 


For a sound movie converts authentic testimonials into 
vivid, powerful selling. It can show exactly how and where 
your product is turning in a top performance. Indisputable 
moving pictures can prove that your product does every- 
thing you say it will do. 

Such concrete evidence, dramatically presented in iound Filmosounds are easy to use and 
and picture, leaves no doubts in prospects’ minds... kind to your films. Their pictures 


makes convincing salesmen of your present customers. are clear, brilliant, steady, and 
without flicker. Sound is repro- 


. duced with absolute fidelity .. . 
How Sound Movies Can flutterless, hum-free. Write for 


Sell for YOU complete information. 


Wherever you have a story to tell, to customers or em- CPT-CNICS—prodecte combining the sciences of 


: * a OPTics « electrONi.s * mechaniCsS 
ployees, you can tell it better with sound motion pictures! 


Write today for the booklet that tells you how, “Movies 
Go to Work.” Bell & Howell Company, 7108 McCormick 
Road, Chicago 45; New York 20; Hollywood 38; Wash- 
ington 5, D. C.; London. 
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Case Histories of 


OUTSTANDING FILMS 





PRODUCER 


“The Blind Beggar of Jerusalem" 
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Cathedral Films produced “The Blind Beggar of Jerusalem” for 
exhibition to religious groups made up largely of children. In little 
more than a year, this lomm film has had between 1,500 and 2,000 
showings. 

Typical of the comments received by Cathedral Films was this 
one from a large church in the middle west, “. .. we want to com- 
pliment you on the quality of the photography and the sound. 
Everyone in the church could hear every word of the dialogue 
distinctly.” 


"Go Forth" 


PRODUCER ; CATHEDRAL FILMS 
RUNNING TIME 20 MINUTES 
SOUND...... . WESTERN ELECTRIC 





Although “Go Forth” has just been released, prints have been 
ordered by churches in every part of the country. Church officials 
who have seen the film have written to Cathedral Films saying 
that “Go Forth” has exceptionally good sound quality. 

The Reverend James K. Friedrich, producer of the film, says, 
“We are proud of our Western Electric sound, and feel that their 
re-recording is excellent.” 








Both these outstanding films used 


Western Electric 


RECORDING 





Non-theatrical films gain much in audience acceptance through the 
addition of sound—yet sound adds but little to production costs. 


When you record your picture, remember that Western Electric sound 
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OUR EDITORIAL PROGRAM FOR 1947 


*% RESOLUTIONS are in order as 
the New Year dawns. By twilight 
of any day in that first week they 
are usually out of order so we'll 
stick to the simple editorial policy 
that has guided this magazine 
from the start, a decade ago. 
—That is to stay at the top in 
1947 in quality and accuracy of 
content and advertising. We are 
written for and read by the larg- 
est family of industrial and com- 
mercial buyers of films and equip- 
ment of any photographic paper 
in the world, Service to that read- 


ISSUE 8 of VOLUME 7, 1946 + BUSINESS SCREEN 


er audience is our sole objective. 
Only then do we serve ourselves 
and our advertisers, 

Looking ahead is a part of that 
1947 goal but we pause briefly in 
our February Ist issue to bring 
you valuable fragments from the 
best of the past issues. Case his- 
tories of new and current film 
programs are also to be expanded 
in detail and scope—with a heav- 
ily pictorial format to add reader 
interest and understanding of the 
Visual Idea. After all, we're in the 
picture business. —OHC 


Ist National Business Journal of Audio-Visual Communications 


Chicago: 157 E. Erie St. 


New York: 501 W. 113 St. 


Los Angeles: 1132 West 17th St. 


Issue Eight, Volume Seven of Business Screen Magazine. Published December 20, 


—used in most Hollywood releases—costs no more. 








INCORPORAT 













Electrical Research Products Division 
Western Electric Company 


233 BROADWAY, NEW YORK 7, N. Y. 


1916. Issued 8 times annually at six-week intervals at 157 E. Erie Street, Chicago (11) 
by Business Screen Magazines, Inc. Phone WHItehall 6807-8. O. H. Coelin, Jr, Edi- 
tor and Publisher. E. T. Lundgren, Jr., Director of Production; William Ball, Art 
Director; Helen Hyde, Assistant Editor, Betty McAdams, Circulation Mgr. In New 
York: Robert Seymour, Jr., Eastern Editor, 501 W. 113th Street. Phone UNiversity 
1-6670; In Los Angeles, Edmund Kerr, Western Editor, 1132 W. 17th; Phone RIchmond 
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a moderate priced 16mm. sound projector 


An economical, compact projector for those who desire 
high quality 16mm. sound projection—where such features as still pictures, reverse 
operation, and the combination of sound and silent speeds are not required. 


The “Century” is of extremely simplified design to Easy Threading System, Fast Automatic Rewind, 
bring it within the price range of limited budgets Triple Claw Movement, Centralized Lubricating 
—yet it incorporates these hile Ampro Siatanes System, Rotating Sound Drum, and many others. 
that make for unusual ease of threading and opera- The “Century” is adapted for use in homes, 
tion—for efficient, brilliant projection and superb classrooms, average sized auditoriums and by 
tone reproduction—and for long years of satis- industry. 

factory service even under adverse conditions. Write for complete information—prices, specifi- 
These features include: Centralized Panel Control, cations and full details on Amprosound “Century.” 
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Slide P rojec iors 


BS78 
AMPRO CORPORATION 
2835 N. Western Avenue, Chicago 18, Illinois 





Please send me full details on the new Amprosound “Century” 
16mm. Sound-on-Film Projector. | am also interested in: 


Amproslide Amproslide Model “30-D” 
2” x 2” Projector Dual Purpose Projector 





, Silent ° \6 t Ampro 8mm. Silent Projector 


8 mir 


Ampro Film * 
d-on- s Name os 
Corp., \6 mm Soun , Are Projectors ame 
Chicago 18, \6 mn $ Address a 
: Illinois a 
' A General Precision Equipment Corporation Subsidiary @ City — State 
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JAMES WONG HOWE, WARNER BROTHERS ACE CAMERAMAN, FILMED ‘CONFIDENTIAL AGENT" WITH A MITCHELL 
¢ 


Whichell lve the geet IES” 


Now in full production, the Mitchell 16 mm Professional Camera will 
soon be in the hands of 16 mm producers and cameramen. With it they 
will be able to reach the same high standards of technical perfection now 
prevalent in the 35 mm motion picture. 

The Mitchell “16” is virtually identical to the famous Mitchell “35.” 
It eliminates the harassing uncertainties with which 16 mm cameramen 
have struggled. Using the Mitchell, the cameraman knows that the “take’’ 
he has made is on the film. Completely maneuverable, built with utmost 
precision — the Mitchell “16” is dependable, always. 


When you own a Mitchell... you own one of the world’s great cameras. 


For the complete story of the Mitchell 16 mm Professional—write 
today for your free copy of this beautifully illustrated booklet. 


. 
si tohel 


the best known cameramen in Hollywood Cc A be € R A Cc o R Pp oO R A T t oO Mm 


Favored among movie stors because of his 


subtle, glomorizing lighting effects, has done 666 W. HARVARD STREET + DEPT..21 - GLENDALE, CALIFORNIA 
much of his finest work with a Mitchell Cable Address: "MITCAMCO” 


the motion pictures shown in theatres throughout the world are filmed with a Mitchell 





RCA 16mm Sound Film Projector 









ee. the most lifelike sound 
ever obtained from 16mm film! 


RCA was first with 16mm sound— produced the first com- 
mercial sound projector in 1931. Today the RCA 16mm 
Sound Film Projector sets a standard for sound quality 








unique in the 16mm field. 






This fact should be considered carefully in selecting or 





recommending a 16mm projector. The effectiveness of any 






presentation is in direct proportion to the clarity of the 
picture and the realism of the sound. The RCA Projector 
provides a full 20 watts of high-quality sound output... 
more than sufficient for the largest audience which sees 
16mm films. 














Precision-engineered—simple to operate; easy to main- 
tain—the RCA 16mm Sound Film Projector is ideal for 






every use where superior projection quality is a must. 













2. Exclusive Sound Stabilizer keeps pitch 
constant. This device resists any tendency 
to increase or decrease film speed. Insures 
superb tone-quality reproduction. 








THE PICTURE OPTICS in the RCA Sound Film Projector 


match the sound system in performance. Illumination and 
















1. Powerful, 20-watt push-pull 


definition are outstanding; pictures have sparkle, brilliance amplifier. Employs special inverse 
and clarity unique in 16mm projection. feedback circuit. Wide-range tone 
¢ control. Facilities for using micro- 


phone. Unrivalled tone quality 
throughout sound range. 





RCA Sound Film Projectors are Ideally suited for use in: 





@ Business @ Industrial Training 3. Extremely sensitive photo-cell 
@ Schools and Colleges @ Churches sound pick-up. Here is where preci- 
sion counts. Combines extreme sensi- 
tivity and mechanical stability. It 
gets all of the sound. 














FOR COMPLETE DETAILS write to Dept. 20-L, RCA, 16mm Motion 
Picture Equipment, Radio Corporation of America, Camden, N.]. 








16mm MOTION PICTURE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. N. J. 








, In Canada: RCA VICTOR Company Limited, Montreal 
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~ industrial Training Sales Training Introducing New Products 


NEW SOUND SLIDEFHIIN 





Tells HOW, WHERE, WHY, WHEN Ilustravox, Works For You 





ASK YOUR FILM PRODUCER FOR A SHOWING TODAY! —v=:soashorous oh. the Magnavox Company 


[llustravox Division, Dept. BS-12, Fort Wayne 4, Ind. 
HETHER it’s your job to sell automobiles presentation is the one best way. And, at the same time, NOTE TO FILM PRODUCERS AND DISTRIBUTORS: 







Or vacuum cleaners... instruct mechanics it introduces a variety of other sound slidefilm uses. Copies of “The Illustrated Voice” are available to 
or salesmen . . . introduce new products. . . or build Make an appointment with your film producer you at our cost. 
employee morale, you'll want to see ‘The Illustrated now and he'll arrange a showing tor you. Once 
Voice!”’ It's a dramatic new sound slidefilm that you've seen ‘The I/lustratea Voice’ you will be con- 
explains how Mlustravox can best be applied to your vinced that Illustravox two-way presentation is the Your story is HEARD 
specific needs... explains why \llustravox two-way most effective, the least expensive . . . the one right 


ILLUSTRAVOX 


THE ILLUSTRATED VOICI 


Portable — 
easy fo carry 


DIVISION OF THE M a | aqavox COMPANY «+ FT. WAYNE 


FINE RADIO-PHONOGRAPHS 





MAKERS OF 
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(CONTROLS tn 
FUNDAMENTALS OF MC 


Modern’s Circulation Controls, developed and perfected during the past 
15 years, provide accurate statistics and comprehensive records for the 
sponsor of motion pictures and make it simple for audiences to borrow 
films and certify show reports. 


Advance Notices 


Multiple-copy forms for each booking are used as follows: 
Confirmation to Audience — Complete Shipping Instruc- 
tions — Record for Modern’s Regional Film-Exchange — 
Copy for Modern’s Headquarters to check your audience 
specifications — Copy for Modern’s Mailing Department 
for advance distribution of teacher manuals and supple- 
mentary literature — Copies for Your Headquarters, 
Branch Offices, Bookkeeping Dept., Advertising Agency, 
etc. as desired. 


Show Reports 


Signature of organization chairman, visual director or teacher certifies as to 
number of showings and audience size. These reports must match advance notices 
furnished to you on each individual booking. 











Pace or races 





CERTIFICATION OF SHOWINGS 





Certification of Showings : Dare 


These Certifications of Showings, rendered monthly, sum- 
marize and tabulate individual show reports by states 
so that results may be analysed with a minimum of effort. 


AUDIENCE 








| snow | 
wonece| O47" 
joes }—_—_}__ 
| 





ORGANIZATION acoress aan loamese | 





Modern’s Circulation Controls and Regional 16mm Film-Exchanges relieve 
your field organization of the necessary routine paper work, film han- 
diing and maintenance which usually dampen enthusiasm for film pro- 
grams. We invite your analysis of our complete distribution service. 


* * 


y;, MODERN TALKING PICTURE SERVICE, INC. 


HEADQUARTERS: 9 ROCKEFELLER PLAZA, NEW YORK 20 e MID-WEST OFFICE: 142 E. ONTARIO, CHICAGO 





NUMBER EIGHT ® VOLUME SEVEN ® 1946 


1] 














Capert 


cis % 


\ i <4 
y FA fh . ‘ 
way 2 
\oat*. 
Ce... e 
° % a 
- yo oth L . ) 
2 “a : ) 
~~ je —— , 
“aS > 





Na&o 


world’s finest 
professional-type 


16mm. sound film projector 


write for information! 





Wide Opening Film Sprocket Shoes permit 
thorough cleaning of sprockets without 

resorting to painstaking probing and pecking. Any accu- 
mulation of dust, dirt or emulsion is completely 


eliminated by a quick whisk with a stiff brush. 





? . , Film Gate Components are equally easy 


to clean. The principle of assembly and sub-assembly design 


permits complete removal of aperture plate as well as 






. ee 
. ! 
i : 
‘ v3 : pressure plate, for cleaning. There are no screws to loosen 
‘ 1 
et, Se i] 
\ \@ nor springs to press or hold back. Both parts are 
a % l 
G«<\ \ ! al : ne : | 
S : ‘ Pa SS positively fitted into their respective assemblies, and 
& | 
< 
\ 
= | j may be slipped in or out as easily as fitting a key to a lock. 
——- 
ee naa tit S| 
Lh il 


This Ease of Maintenance represents the finest achievement in | 
post-war design engineering . . . another advantage over conventional designs. That’s why Natco 


is the preferred choice in the 16 mm. sound projector field. 


Mi 


foremost in sound quality. 


is also 





outstanding, im operational sumplicitiy 




















Cameraflex 


announces 


The All-Purpose 35mm Camera 








THE CINEFLEX, a light. 
compact, motor-driven, hand- 
held or tripod-mounted 35- 
mm camera for every motion 
picture use. 





THE CINEFLEX is a true 
reflex motion picture camera. 
You see the action through 
the taking lens while the 
camera is in operation. No 
parallax. You are sure to be 
in foeus at all times. 


THE NEW CINEFLEX—A HAND CAMERA DESIGNED TO 
MEET THE NEEDS OF QUALITY FILM PRODUCTION 


Ideal for location work, the camera, in- 
cluding 24 volt motor, 200 foot film mag- 
azine, film and three lenses, weighs but 
12 pounds, 





THE CINEFLEX has been widely used 
by the Army and Navy Photographic 
Branches and by the major newsreel 
companies. It is now offered for the first 
time to professional photographers in 
industrial, scientific & educational fields. 





For further information write for your free copy of 


The Cineflex Camera 


CAMERAFLEX CORP. 


630 Ninth Avenue New York 19. New York 


Cable Address: Photoments ClIrele 5-7240 
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Notes on New Developments 
AIL 1947! Some portent of 
the new things which the 
year ahead should bring was fore- 
cast in news events of the closing 
weeks of ‘46. A new development 
in sound slidefilm projection was 
one of these. A price reduction in 
film costs was another. Here they 
are: 
* * * 
Electronic Signal for Sound Slide 
Demonstrated by Producer 
@ A synchronized signal light 
cue arrangement for sound slide- 
film projection, eliminating the 
disturbing “gong” now used on 
the recording to denote 
changes, was demonstrated in the 
Midwest in 


scene 
early December to 
manufacturer and producer rep- 
resentatives. 

Showing the new electronic de- 
vice, said to be immediately avail- 
able on a license arrangement to 
all equipment makers, were, Wil- 
liam Hockey, West Coast pro- 
ducer, and an engineering repre- 
sentative of W. A, Palmer & Co., 
developer of the new light cue. 

\ technical description of the 
attachment provided by its rep- 
resentatives is given herewith: 

Technically, the automatic de- 
vice developed by W. A. Palmer 
& Co. employs an electronic unii 
functioning from two inaudible 
tones of different pitch. One of 
these is normally recorded 
throughout the sound record but 
alternates with the second when- 
ever the picture is to be changed. 
This causes a cue lamp to light 
momentarily and the operator 
thereupon changes the picture in 
the normal manner, Employment 
of the two inaudible tones results 
in a degree of reliability which 
cannot be achieved by 
methods. The 


other 
device functions 
reliably in any weather condition 
and over a very wide range of line 
voltages. 

Addition of a small mechanism 
permits the picture change to be 
made automatically if desired 
and the machine can be arranged 
to provide continuous perform- 
ances without attention if desired. 

* aa > 
U.S. Photographic Manufacturers 
Study Role in Reciprocal Trade 
@ L. V. Burrows, general sales 
manager for the Victor 
graph 


\nimato- 
Davenport, 
lowa, attended a meeting of the 
export committee of the National 
Association of Photographic Man- 
ufacturers at Rockefeller 


Corporation, 


Plaza, 


New York, Thursday, December 
12. Burrows is chairman of the 
committee. 

The New York meeting was 
held in order to make recommen- 
dations to the government on 
foreign 
graphic products in the reciprocal 
trade agreements now being made 
with 18 foreign countries. Briefs 
of the committee’s recommenda- 
tions were filed in Washington, 
December 21. 

* * * 


concessions for photo- 


U.S. Rubber Sales Training Exec. 
Discusses Conference Training 
@ Ata recent meeting held un- 
der the auspices of the Visual 
Training Group of the New York 
Chapter of the Society for the 
Advancement of Management at 
the Hotel Sheraton, New York 
City, W. F. Wrightnour, Mana- 
ger of Sales Training for the Tire 
Division of the United States Rub- 
ber Company spoke on “The Con- 
ference Method of Training.” The 
meeting was held under the direc- 
tion of A. H. Foster of the Borden 
Company and President of the 
New York Chapter of the Society. 
Mr. Wrightnour described the 
successful application of the Con- 
ference Meeting technique to the 
training of U. S. Rubber’s thou- 
sands of distributors and their 
sales personnel. Mr. Wrightnou 
stated that he relied heavily upon 
the use of visual aids in building 
effective conference meetings and 
that they had proved most helpful. 


* * * 


20°,, Reduction in Film Prices 

Announced by Pictorial Films 

@ Recognizing the importance 
of the “hold-the-line” policy es- 
sential for a stable economy in 
the years to come, Pictorial Films, 
Inc., Pathe Industries, Inc. sub- 
sidiary, RKO Building Radio 
City, New York, in an all-out ef- 
fort to do its share towards a sta- 
bilized producer-consumer 
tionship, not “holds the 
line” but announces immediate 
price reduction of 20° on all 
“Pictoreels.” 


rela- 
only 


Prices in effect on 
16 mm sound films (per reel) will 
ke $17.50 instead of $21.00. 


* * * 


@ Jack ZaNpeR, formerly head of 
Metro-Goldwyn-Mayer's anima- 
tion department, has been ap- 
pointed to a similar position with 
WILLARD Pictures, INc., New 
York. Mr. Zander was instrumen- 
tal in creating the popular Tom 
and Jerry animated cartoon series 
for M-G-M, and was animation 
unit director with the U. S. Signal 
Corps during his Army service. 
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For dramatic lighting... SUPERIOR 2 


A general-purpose negative stock, Du Pont Superior 2 is particu- 


larly suitable for dramatic lighting effects. It combines fine grain 
with high speed. It provides excellent exposure in both highlight DU PONT 
and shadow areas. E. I. du Pont de Nemours & Co. (Inc.), Photo 
Products Department, Wilmington 98, Delaware. 


In New York: Empire State Building 
In Chicago: 225 N. Wabash Avenue 
In Hollywood: 6656 Santa Monica Blvd. 


Features: 4. Speed 

1. Extreme wide latitude 5. Excellent flesh tones 

2. Color balance 6. Uniformity 

3. Fine grain 7. Retention of latent image 


(Listen to ‘Cavalcade of America,’’ Monday evenings on NBC 
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The most complete 16 MM Sound Studie in the East 


1712 Connecticut Avenue, N. W.- Phone Dupont 1800 
Washington, D. C. 
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The DeVRY RS-ND30 model is 

a 3-purpose projector that: 

SAFELY projects both sound and 
silent films; 


this 3-purpose* 
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¢ 
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9 Rep an Tze rin one 


The new DeVRY portable 16mm. sound-on-film projector is a versatile tool for busi- 











shows black-and-white and color 
film without extra equipment; 


ness, industry and the professions. For when it comes to taking its messages out to sales 
room, conference room or consumer meeting — in one case it may be silent films that 
are to be projected — in another, sound films — in either case, black-and-white or 
color films may be on the projection program. 


Again there may be need for the use of turntable or microphone — with, without 
or in addition to silent or sound films. 


All of these many and varied projection and amplifying needs of modern business 
are met with DeVRY’s new Model RS-ND30 3-purpose professional 16mm. sound- 
on-film projector with its separate amplifier and speaker. Built like a fine watch for 


day-in, day-out trouble-free service in home, office or on the road, the new DeVRY 
portable 16mm. sound-on-film projector is so simple to operate that practically any- 





new 16mm. 


one can set up, thread, focus and service it, without special training. 


Learn more about DeVRY’s 
sound-on-film 


35mm. AUDITORIUM EQUIPMENT 


For Auditorium, Assembly Hall and Company 
Theatres—where 35mm. films are to be shown 

















projectors and other DeVRY 
audio-visual sales and train- 
ing equipment—all of which 
are built to meet the most 


—get the facts about (1) DeVRY Theater Pro- 
jectors—sturdy 35mm. precision projectors for 
permanent installations (illustrated), (2) De- 
VRY Transportable—35mm. sound-on-film pro- 


and that has a separately housed 

30-watt amplifier and sturdy per- 

manent magnet speaker which 

afford Public Address facilities — 
indoors and out. 
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~ TURE CAMERAS AND PROJECTORS 1 
re) ii? Bane ] 
Only 5-TIME WINNER of Army-Navy “E" for the | 
. production of motion picture sound equipment 4 


rigid specifications of 
most exacting buyer. Write 
DeVRY CORPORATION, 
1111 Armitage Ave., Chicago. 





the exceed 60 feet, (3) DeVRY Portable 35mm. 
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jector for use where projector throw does not 


sound-on-film projector in matched cases—pro- 
jector in one—amplifier and speaker in the 
other. Ideal for road-show and sales or training 
caravans. Use coupon below to get colorful 
literature—F REE! 








——— cme erm cee meme 
DeVRY CORPORATION, 1111 Armitage Ave., Dept. BS-C12 _ 
Chicago 14, Illinois H 
Gentlemen: Please send latest literature on Audio-Visual Sales & Trainng Aids. | 

() Please send “‘Production Pointers’’. [| Please send 136-Page Film Catalog. [] We 

are interested in 35mm. Motion Picture sound equipment; with arc lamp with 
Mazda lamp. i 
Name — - 
Address- ciinsiaaieatihaaaesiiag cama ae | 
City___ - a __State > I 
In Canada, contact Arrow Films, Ltd., 1115 Bay St., Toronto 5, Ontario, Canada 1. 
Se ee a ce RR een eae em on ae a oe 0 el 
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Truth, Labor and Management Guts 


UNION FILMS WIDELY SHOWN 
PUBLIC 


PROMOTE 


WICE IN RECENT WEEKS, the Edi- 

tors of Business SCREEN have reviewed 

films currently showing to the Ameri- 
can people which preach class hatred toward 
business. The first of these, Deadline for Ac- 
tion produced for the United Electrical Work- 
ers (CIO) union, is becoming pretty well 
known to business leaders, But because it is 
becoming equally well known to young peo- 
ple in the schools and to adults in all kinds 
of urban community groups, including 
churches, lodge halls, veterans’ organizations 
and clubs, it merits serious consideration. 

It raises the question: when is management 
going to show it has the guts to challenge the 
innuendos and half-truths with which this 
propaganda effort abounds? 


THE FARMER'S UNION ENTERS THE SCENE 

The second attack against private enter- 
prise, currently showing to farmer audiences, 
is leveled in the National Farmers Union film 
Seed for Tomorrow. This 20-minute docu- 
mentary sells memberships in the Union 
through a plot mixture of fear, prejudice and 
the profit motive. With all that, it’s a pretty 
good production, peopled by real-life charac- 
ters from the membership of the Union, 
friendly and familiar in its folk-music back- 
ground and camera effects, 

But its American farm family, the “Joe 
Taylors” are being hounded by land sharks 
from the opening sequence through scenes 
which underscore the villainy of “big busi- 
ness” and “big agriculture,” 

The Taylors “faced a lot of serious prob- 
lems,” says the Film Discussion Guide fur- 
nished with Seed for Tomorrow. “No matter 
how hard they worked, they never seemed to 
have enough for the things they needed.” 
The machinery salesman is another of the 
villains against whom Joe has to be protected, 
even if he doesn't have “enough.” 


ARE THEesE GOVERNMENT Facts TRUE? 

Recent government surveys have reported 
that “by the end of 1946 an accumulation of 
over 21 billion dollars in cash, bank deposits 
and government bonds is in the hands of the 
American farmer.” During the recent Victory 
Loan Drive, Treasury officials disclosed to 
the Editors of Business SCREEN that a list of 
some hundreds of rich agricultural counties 
in the U. S. offered the most important goal 
for bond sales because of their cash resources. 
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ANTAGONISMS ‘TOWARD 


At the same time, it is reported that the 
purchase of land by over-zealous small farmers 
at inflation prices is once again becoming a 
real hazard to our American economy. 

No one doubts that membership in the tax- 
free cooperatives and their easy-to-get credit 
policies holds a real attraction for the Joe 
Taylors, ‘There’s genuine inspiration in the 
ownership of towering grain elevators, sprawl 
ing oil refineries, stores, and other holdings 
of these organizations pictured in the film, 
But they don’t build the schools that Jimmy 
Taylor goes to, or the roads, and public util- 
ities, and they don’t pay the Federal banking 
insurance premiums, social security funds on 
the cost of our national defense. ‘Those are 
paid for by tax income from business, big and 
small, as well as by the Joe Taylors. 

Public Affairs Films produced Seed for To- 
morrow. But the real public affair is why ou 
Joe Taylors have to be herded like sheep with 
phony wolf calls at their heels. Anybody 
smart enough to make his part of 21 billion 
dollars the hard way, is a big businessman. 

“DEADLINE FOR ACTION” Is REALLY TOUGH 

There's nothing folksy about the UE-CIO 
picture, It talks and acts tough, notwithstand- 
ing a slight foreign accent. Mob violence, 
class hatred, treason, reprisal and no produc- 
tion results are its promise and its threat, 

This is no stuff for kids to see but kids are 
seeing it. Twice in succession a print (we 
rented) was picked up or delivered by school 
boys who brought Deadline for Action to 
Chicago classrooms. This is the film which 
Frederick Woltman, staff writer for the New 
World Telegram calls “one of the cleverest, 
subtlest jobs of spreading the Communist 
party line in recent years,” 

Business takes this sort of thing lying down 


1 scene from “Deadline for Action” 





TO URBAN AND RURAL 
AMERICAN 


AUDIENCES 
BUSINESS 


in our opinion, What good is current NAM 
“pro-public labor policy” and “security” talk 
on the financial pages while economic facts of 
life are distorted or remain unanswered for 
the public, both young and old? 


Only truth, shining and clear and unde 
standable, will serve to answer these charges 
as Woltman relates them from the film: 

THis is THE “Meat” or THE UE Picture 
@ The film purports to tell the story of a 
mythical Bill Turner, a lathe operator disillu 
sioned by a post-war world, 


It pulls out all the stops against General 
Electric, Westinghouse, General Motors ‘and 
against the J. P. Morgan, Kuhn-Loeb, du Pont 
and Rockefeller interests, depicting them as 
the tenacles of a gigantic Wall St. octopus 
which ‘controls the economy of the United 
States,” 

“This same group in other countries con 
trols markets,” states the narrator. “The big 
league of big business leads to imperialism. 
loday American big business is the strongest. 
It has a dream to dominate the world, 


“No, things weren't what Bill hoped for,” 
the narrator continues, “He has a kid brothe: 
still in China who is fed up, who sees the big 
shots using UNRRA supplies. Bill is finding 
out that not all the enemies are on the Axis 
side. ° 

“Roosevelt's enemies (here are scenes of 
Congress) believe in atomic diplomacy. The 
President himself (President Truman) shares 
the platform with Churchill, Is this what men 
died for?’ (Here's a shot of GI dead.) 

“Internationally, as well as nationally, 
profit—big profit—is the battle cry.” 

Republicans and Southern 
“Red-baiting,”’ 


Democrats, 
“company greed” come in for 
a trouncing amid scenes (exceedingly rare 
nowadays) of mounted cops running down 
strikers. 

“Big business and its flunkeys from the 
South fixed OPA and too many things in 1946 
... Bill is going to do some fixing of his own, 
He smells November coming. November 5.” 
Here the film ends. 

@ But the work of Deadline for Action didn't 
end on election day. Perhaps it was never in- 
tended to and the fact remains that showings 
to school boys and girls, church members and 
every American who can be reached by the 
UE-CIO are continuing night and day as 
these lines are written. Is that good? OHC 


17 





How the UE-C10 
Nees “Big Business” 


REEDOM OF THE SCREEN —as of the 
press—is one of the privileges of ow 
land. The United Electrical Workers 

(CIO) film Deadline for 
to many 


{ction has seemed 
ranks ol 
union labor and among the men of manag 


Americans, both in the 


ment at whom it is largely aimed, to stretch 
that freedom to the extreme limits. 

This film was intended to get out union 
votes in the November election. It may have 
seemed to fail in that objective but it con 
tinues to be widely shown to school and adult 
groups and its message should be seriously 
considered in that light. For the “afhrmative’ 
we present a verbatim statement by the pro 
ducer, Union Films of Washington, D.C 

A Statement by the Producer 
*% Few non-theatrical productions have stirred 
up as much controversy and interest as the 
film Deadline for Action. Produced by a new 
company, Union Films, for the third largest 
CIO union, the United Electrical, Radio and 
Machine Workers, the film presents in story 
form that union's views on our domestic econ 
omy, labor relations and our foreign policy. 
‘““TREMENDOUSLY POPULAR WITH UNIONS” 
It has been tremendously popular with the 


unions. The nearly 200 prints which Union 


“Deadline for Action” produced for the UE-CIO 





“UE mMeMBeER BILI 


TURNER fights to defend 


vy 


his family 






“1929: Bic BUSINESS led to a depression 
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Films has distributed, have gone to every ma- 
jor union in the CIO and to about ten indus- 
trial union councils, basic area organization 
of that labor group, Distribution of the film 
spilled over into colleges as part of classes on 
labor economics and labor relations, and final- 
ly to public relations divisions of various 
industries. 

“While I do not agree with the content,” 
F. B. Ryan of Ruthrauff and Ryan, is quoted 
as saying, “the film is an excellent example 
of propaganda techniques. . ."” On labor’s side, 
Leo Huberman, reviewing the film said, “I 
think it’s the best educational weapon that 
labor has ever gotten out. It’s the first time 
labor has made the Big League in films.” 
“COMBINES EXCITEMENT WITH EDUCATION” 

Ihe distinctive character of the film lies 
essentially in its admixture of live action with 
animation. By use of dramatic, hard-hitting 
graphics, facts and figures are tied into a story 
to combine excitement with factual education. 
\nother outstanding feature of the produc- 
tion, one which is not apparent, is the time 
in which it was made. Four reels were pro- 
duced in four weeks--something of a record 
for production time! 

Originally intended as a story of the UE 
strike, to utilize footage taken by the locals 
themselves, the script expanded from material 
for one reel to material for four, completed 
and approved in ten days! 

Ihe script approved, the thousands of feet 
of film started coming in from the UE locals 


“THE INTERNATIONAL TIEUPS Of Big Business 
lead to cartel agreements. 
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all over the country. While that was culled, 
animation was in production, and shooting on 
location was taking place in Lynn, Massa- 
chusetts, New York City and in Washington, 
D.C. Greatest amount of time was taken on a 
notable sequence at the end of the film taken 


at the Lincoln Memorial. The sequence had 
to be shot at 4:30 in the morning to get the 
full effects of the dawn light on Mr. Lincoln, 
and that good east light lasted for only fifteen 
minutes. For a week the crew got up faithfully 
before dawn every morning to get the footage 
that was needed. 
A First CREATION OF UNION FILMS 

@ Union Films is a creation of its own crea- 
ture, it grew up for the production of Dead- 
line. It started when the UE legislative repre- 
sentative, Russ Nixon, and Carl Marzani met 
during the war in Germany. Later, after the 
war, Marzani was a member of a firm, Presenta- 
tion Incorporated, in Washington. His firm 
was doing everything graphic from the needs of 
the French nation for modern housing and 
the effects of VD for the U.S. Army, to the 
merits of flame cultivation for cotton growers. 

Nixon wanted a film for the UE, but Pre- 
sentation Inc. did not want to get involved 
in the low-priced union market, where empha- 
sis must be on low cost, as opposed to perfec- 
tion of finish. They did agree to do the 
animation if Marzani would set up his own 
production outfit. This was agreed to, space 
obtained at 1908 Eye St. N.W., the same build- 
ing, and Union Films was born. 


Scenes and commentary from the film and literature 
now being shown through UE locals throughout U.S. 





“1919: BIG BUSINESS crippled the unions...” 





“Britt TURNER CAME TO WASHINGTON Dut it 
was little use...” 


BUSINESS SCREEN MAGAZINE 











— Canadian Advertisers Study Film 


32nd Annual Meeting of Association of Canadian Advertisers 


Includes Forum and Dinne1 


HE GROWING NEED for industrial 

and commercial film and the immense 

value of this new audio-visual medium 
for advertising was vividly shown at the 32nd 
Annual Convention of the Association of Ca- 
nadian Advertisers held recently at the Royal 
York Hotel in Toronto. 

One of the features of the convention was 
the presentation of awards to several members 
of the advertising profession for some out- 
standing contribution or service to thei 
profession. 


PRODUCERS ASSOCIATION FilMs AWARDS 
The presentation of these awards was 
filmed through the courtesy of the Film Pro- 
ducers Association of Canada, A few hours 
later the delegates were pleasantly surprised 
to see the motion pictures of this event on the 
screen at the evening dinner meeting devoted 
to the business film medium, 

A considerable portion of the three day 
program was devoted to talks and forums on 
the growth and present status of factual films 
and their future as a new and comprehensive 
media to impart more complex information, 
to win public understanding and to dissemi- 
nate sales messages. 

\mong the guest speakers at the convention 
who discussed films was O. H. Coelln, Jr., 
editor of Business SCREEN. In his address on 
Mr. Coelln 
developed at length the use of the medium by 


“Audio-Visual Communications,” 


U.S. business and industry in .advertising, 
training and human relations, 


Discuss Usr or FitMs in MARKETING 


“How to Use Films in Marketing” was the 
subject of a talk by Leon Shelly, vice-president 





FRANK O'Byrne, President of the Film Pro- 
ducers Association of Canada, discusses ACA 
Convention proceedings with a comely re- 
porter from one of the Toronto papers. 
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- Presentations on This Medium 


of the Film Producers Association of Canada 
and a well-known Canadian producer. 

“A revolution in production took place 
during the war,” Mr. Shelly said. 
revolution has taken place in industry in the 


“A similar 


past eight or ten years. Production has stepped 
up enormously, and yet merchandising is just 
about when it was ten years ago.” 

“Unless we step up our merchandising pro- 
gram,” Mr. Shelly continued, “We shall not 
be able to keep pace with increased produc- 
tion. “I believe that films provide one of the 
answers to this problem. If we in Canada are 





Firm Forum Discussion, including questions 


and answers on the medium, was part of the 
3-day program. Hans Tiesler (standing above) 
explains a point on industrial movies. 


to follow the lead of Britain and the United 
States, we must step in now. Things are mov 
ing so fast that even we in the industry are 
hard put to keep up with developments.” 

“For instance, in the institutional type of 
film,” he went on, “Give vour audience credit 
Keep it low 
pressure with credit titles at the beginning 
and end only. Your film will be the better for 
it and you will succeed in obtaining better 
distribution.” 


for having some intelligence. 


In the consumer educational film, show 
the housewife the “how’’—the manner of prep- 
aration of foods, the various steps taken to 
preserve nutritive values and taste appeal. 
Show her how to use, handle and take care of 
textile products. In some cases, it is permis- 
sible to use labels in the film as a means of 
identification additional to credit titles, but 
this must be restrained.” 


JAMES Biay Crres FILM APPLICATIONS 
J. A. Blay, chairman of the Association of 
Canadian Advertisers Film Committee, com- 
mented on some of the ways in which films 
might be used. These included sales training, 


educational work, improving employer-em- 





CHAIRMAN JAMEs A. Bray, of the Industrial 
Film Committee of the ACA, answers a ques- 


tion at the film forum. Leon C. Shelly, vice 
president of the Producers Association, (right) 
was the speaker at this Association program, 
ployee relations and to win good-will for the 
company. He was of the opinion films might 
well be used to develop a better understanding 
between labour and management. 

Others who participated in the discussion 
about industrial and commercial films were 
lan Cremieu-Javal, of the J]. Arthur Rank 
organization, England, and Hans Tiesler, of 
\udio Pictures Limited, Toronto. 

“In two years from now,” said Mr. ‘Tieslet 
in answer to a question, “black and white 
motion pictures will be as outdated as are the 


silent pictures of yestervear.”’ 


SPONSOR INTEREST IN CANADA GROWING 


The list of industrial and commercial spon 
sors of films in Canada has been growing each 
vear, Besides such pioneer users as the Ca 
nadian Pacific, there are General Motors of 
Canada, Bell Telephone of Canada, Canadian 
Ingersoll Rand, Seagram's, Shawinigan Water 
& Power Co., Ontario Paper Co,, British Col 
Railway, ‘Trans-Canada Ain 
lines, Hudson Bay Company and numerous 


umbia Electric 


other active film) sponsors. 


Cockfield 


Brown and other leading lights in Canadian 


Agencies such as MacLaren’s, 
advertising are getting well prepared to handle 
client’s needs in this field of sight and sound. 


OFFICERS OF PRODUCER ASSOCIATION LISTED 


Officers and Directors of the newly-formed 
Film Producers Association of Canada who 
took a prominent part in recent ACA events 
were Frank O'Byrne, president; Leon C, Shel 
ly, vice-president; F. R. Crawley, treasurer; 
James Cowan, secretary and Hans Tiesler and 
Leslie Thatcher, directors. 

Since its formation in the early months of 
1946, the Association has been working on 
a program of activities for the promotion of 
the medium throughout Canada. A code of 
business ethics and other necessary articles to 
insure quality results and good practices in 
this field are also being drafted. 
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EWS HEADLINES of the past month 

again brought tragic word of three 

school bus accidents in Michigan and 
South Carolina, highlighting the importance 
of continued public education for safe trans- 
portation, Traffic hazards, particularly rail 
and highway crossings, are a most important 
problem which the school and community 
must meet to save our children’s lives. 


\ new sound motion picture produced for 
the Superior Coach Corporation by the Jam 
Handy Organization is a timely contribution 
to this nationwide problem. Priceless Cargo, 
most appropriately titled, is aimed at audi- 
ences of parents, teachers and community 
leaders. It is particularly intended for resi 
dents of the six or seven states which do not 
have adequate laws to protect school children 
while getting on and off the school bus, Laws 





which make it mandatory for cars to stop 
when the school bus is loading or unloading 
PHESE YOUNG FOLKS all have their plans laid ; 

are needed in these states, 
out for the future they know what they 


The message of Priceless Cargo shows the 
want to be when they vrow up if they 5 5 


row up changes which took place in one locality. 
“4 Perilous hazards of bad roads, an old-fash 
ioned school bus, narrow bridges, bad turns 
and dangerous crossings are shown through 
the eyes of a bus driver. How this community 
met its responsibility and the pattern it set 


for other towns is the story of Priceless Cargo. 
lt was accomplished through teamwork and 
as the film says “there’s a moral to this 


story . . . and that is, teamwork pays. . . not 


premieres of “Priceless Cargo.” 





LOpAY SHE'LL BE SAFI 
this way. 


.. but it wasn’t always 
That young mother would really 
have had something to worry about just a few 


short years ago 





[TOGETHER WE POURED OVER THE MAP of ow? 


_ our battlefield just like a 


general staff mapping an attack 


§¢ hool roule . 
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To Save Our Childrens’ Lives 


SUPERIOR COACH CORPORATION MAKES A PICTURE 
PO PROMOTE THE CAUSE OF SAFE TRANSPORTATION 


only in this community but all over the coun- 
trv where over 83,000 school buses carry more 
than 4,500,000 of our future citizens . . . our 
priceless cargo . . . about 3,000,000 miles daily 


to and from school . . . safely. And if you'll 


look at the records, you'll find that the safest 
hours of the day for your children begin from 





SUPERIOR COACH EXECUTIVES present their film 
at the recent Washington, D. C. premiere, 


the moment a school bus picks them up . . 
delivers them to that haven of safety, the 
schoolhouse.” 

The film was screened at a premiere show- 
ing held in Washington, D. C. recently before 
representative crowds of 250 educators and 
persons interested in school safety who at- 
tended two showings. 


EDUCATORS AND GOVERNMENT OFFICIALS interested in school safety attended the Washington, D.C. 
Two showings were held for capacity audiences. 
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A BUSINESS SCREEN INDUSTRIAL FILM REVIEW FEATURE 


~The Railroads Show Their Story 


GOOD PUBLIC RELATIONS AND TRAVEL PROMOTION 
MARK CURRENT TREND IN RAILROADING PICTURES 


HE RIDER reined his horse in easily, 

pushed his sombrero back, and gazed 

thoughtfully at the scene before him. 
The trail dipped down into the arroyo, past 
the small, clear stream pouring from the hill- 
side, and wound lazily through the scrub 
growth below him. From where he sat his 
eyes could follow the trail’s path for perhaps 
a hundred yards, then it was lost in the thick 
pines. Ihe pinto pawed the ground, jockey 
ing for better footing, and the rider leaned 
over to pat its neck. He straightened in the 
saddle, smiled happily, and nudged the horse 
down the rock-strewn trail. . . 

. . The voice of the narrator came softly 
into the audience, weaving the spell of the 
film with voice as well as sight. 

“And, as you can see, the beauties of Ame 
ica’s West almost beggar description. Any 
season, any time, the carefree, adventurous 
life, such as you’ve seen in this film, is yours 
in the most enjovable vacation you've eve 
had.” 


Background music came up softly, cres 
cendoed as the fade-out and end frame took 
possession of the screen. The lights went on, 
and the women of the Wednesday Afternoon 
Club stirred in their chairs. 


“It’s so lovely,” murmured Mrs. Thompson, 
“I’m going to get Frank to take me there next 
year on our vacation. And those trains are so 
comfortable—I know he can’t object to travel.” 


To hundreds of thousands of Mrs. Thomp- 
sons across the U.S., “I’m going to get Frank 
to take me there next year,” is a vacation 
theme song, instigated in no small part by 
the travel promotion programs of America’s 
railroads, programs which bring the area to 
the traveler before the traveler goes to the area. 
[he medium? Motion pictures, of course. 
Pictures which in color and sound and action 
have gripped the imagination of America’s 
traveling public, and whetted its appetite for 
far places. Through these travel promotion 
films, thousands of beauty spots from Maine 
to Southern California have been put on the 
16 mm screen, and brought into the clubroom, 
the luncheon group, the school, the museum, 
building “travel desire’ for the nation’s rail 
roads. 

But such travel promotion films are not 
the only uses to which railroads have put the 
visual medium. Employe training, safety edu- 
cation, freight promotion, and general infor- 
mation have been some of the objectives which 
motion pictures have accomplished. The story 
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of the uses of this medium, and the results it 
has achieved for an industry as important as 
railroading is a fascinating one. 


Saga of the Pennsylvania 


* Perhaps one of the better examples of what 
motion pictures can do for the railroads is 
the new 16 mm sound film, Clear Track Ahead, 
sponsored by the Pennsylvania Railroad. 

rhe vision, the ingenuity, the dogged deter 
mination which the men who fashioned an 
empire from steel rails and steam brought to 
the growth of a powerful industry has been 
effectively used in the railroad’s employment 
of the 16 mm motion picture. Clear Track 
dhead is more than just a title for a film; it’s 
a key phrase in the attitude of those who work 
with rails. As a symbol of the use of the 
motion picture by the nation’s railroads it is 
a challenge and a goal, The case history which 
follows shows how and why Clear Track Ahead 
is a noteworthy contribution to visuals 


MAKING RAILROAD HISTORY 


Sponsor: Pennsylvania Railroad, Film: Clear 
Track Ahead (25 minutes) and Going 
Places (10 minutes). Producer: Audio 
Productions, Inc. 

*% Clear Track Ahead, new film of the 
Pennsylvania Railroad, was originally plan 
ned for production as a part of the 100th 
Anniversary celebration of the founding of 
the railroad. From this idea a motion picture 
has been developed which, more than pat its 
sponsor's back for 100 years of progress, tells 
in capsule form the story of railroading prog- 
ress throughout the industry. 


Chis institutional approach to a subject, 





Historical sequence from “Clear Track Ahead” 





MEN WHO RUN THE RAILROADS are typified by 
this Pennsylvania worker pictured in “Clear 


Track Ahead.” (Reviewed on this page.) 


which in itself is of great natural interest, 
should serve the Pennsy for years to come in 
explaining how a railroad works, what it 
does, has done, and means to do. 

Clear Track Ahead opens on a fade-back to 
100 years ago. Beginning with scenes of Con 
estoga wagons and stage coaches, railroad 
progress from the early 1800-vintage locomo 
tive “John Bull” to the 1946 Pennsylvania 
Diesels, Mls, Tls, Q2s, and GGls is shown. 
Illustrating the many facets of railroading 
are sequences of signals, from the old “high 
ball” to the automatic position light signal; 
rails, from iron to the modern solid steel; and 
brakes, from hand-operated to today’s efficient 
air brake. 

The film demonstrates how commerce and 
national progress have followed the pattern 
set by the expanding railroad lines which tied 
together the entire economy of the nation. 
It explains how every railroad carries the 
freight of every other railroad, making the 
vast rail network one giant system for better 
and faster service. 

Other scenes show how a freight yard is 
operated, how a train communicates with its 
way-stations by induction telephone, and how 
railroad people, from the reservation clerk 
to the locomotive engineer, are the most im- 
portant factors in running the railroad system. 

In making scenes of early railroading, Aud 
io’s crew went to an old single track line 
near Hurlock, Maryland. Here they set up 
some interesting shots of the old “John Bull,” 
which was brought out of honorable retire- 
ment and was actually operated under its 
own power. 

Outstanding footage for connoisseurs of 
pure railroad photography at its best— (and 
there are many, as the popularity of Lucius 
Beebe’s recent book indicates) —are outstand 
ing scenes of a locomotive’s driving rods, 
taken from a special camera bracket designed 
by Audio’s photographic team and installed 
on the locomotive. 

Clear Track Ahead, the 25 minute version, 
and Going Places, the 10 minute theatrical 
short, were produced by Audio Productions, 
Inc, for the Pennsylvania with the coopera- 
tion of the railroad’s Centennial Committee, 
consisting of officials of the railroad, the Al 
Paul Lefton advertising agency, and Ivy Lee- 
(CONTINUED ON PAGE FIFTY-TWO) 
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The Santa Ke “Sells” the Southwest 


AREA PROMOTION OF THIS PICTURESQUE REGION 
IS PRINCIPAL THEME IN THE SANTA FE LIBRARY 


REA PROMOTION 
pictures aimed 


through motion 
at all types of non 
theatrical audiences is a_ principal 
theme of the film program of the Santa Fe 
Railroad. Serving one of the most picturesque 
regions in all America, the romantic South- 
west, Santa Fe has built a film library which 
records such diverse activities as Navajo Sand 


Painting and a trip through a California zoo. 
Most of these films are characterized by 
minimum or a complete lack of direct adver 
tising, thus making them suitable for showings 


in schools, museums, etc. 


I'he colorful history that is the record of 
the growth and development of America’s 
West is also the record of the Santa Fe. This 
story is entertainingly told in Conquest, a 30- 
minute which has 


sound-slidefilm, enjoyed 


wide popularity. 
SELECTED FitmMs SHOW DIVERSITY 


Some of the films in the Santa Fe 
picture library are: 
* Along the Old Santa Fe Trail. Old and 
new modes of travel along the storied Santa 
Fe trail; with a trip on a streamliner from 
Chicago to the Pacific; Indian detours in New 
Mexico and Arizona; and scenic 


motion 


attractions 
between Los Angeles and San Francisco; | 
reel; 15 min.; sound, color. 


° Carlsbad Caverns Views of the world’s 


greatest caverns, located in southeastern New 
Mexico; follows the seven-mile trail through 
the Queen’s chamber, the King’s Palace, and 
the Bix room; | reel; 800 ft.; 25 min., sound 
and color. 


¢ El Navajo. Candid study of the daily life 
of the industrious Navajo Indians in the 
tribe’s natural setting in New Mexico and 
\rizona. Navajos are shown tending flocks, 
shearing sheep, washing, carding, and spinning 
blankets and making 
jewelry, baking bread, and preparing meals. 


wool, weaving rugs, 
\ medicine man performs the tribe's sacred 
religious rite—the making of a sand painting. 
15-minutes, sound, color. 

Views 
along the south rim of the Grand Canyon in 


¢ Grand Canyon in Northern Arizona. 
\rizona; mule-back parties on canyon trails; 
scenes at Phantom Ranch, in the heart of the 
Canyon, and at Havasu Falls. 25-minutes, 
sound, color. 

* Let’s See Chicago. Film tour of this famous 
railroad hub and industrial center includes 
the park system, network of boulevards, sports 
highlights, museums, educational institutions, 
packing town and industrial activity. 20-min- 
utes, sound, color. 

* Museum and Santa Fe Railway. Action pre 
sentation of the model railroad which is cen 
tral attraction in the transportation wing in 
the Museum of Science and Industry, Jackson 


ALL KINDS OF AUDIENCES as well as students enjoy Santa Fe films. From the glamor of the Supe 


Chief (see 


above) lo orange 


audience interest in the 
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picking (top, right) in Southern California; trail riding in the 
Grand Canyon (center, right) and watching Navajo silversmiths (bottom, right) there is keen 
colorful sound films in this railroad’s library 





Park, Chicago. 60-ft. square model railroad 
display is landscaped to represent scenes along 
the right-of-way from Chicago to the Pacific 
Coast, and highlights such industries as agri- 
culture, coal and ore mining, railway supplies, 
cement, cotton, petroleum, and citrus; Indian 
Country, Grand Canyon, and California are 
also featured. 15 minutes, sound, color. 


Navajo Fitrms ArReE.COLORFUL SUBJECTS 


« Navajoland. Brief visit to the Navajo reser- 
vation, embracing nearly 4 million acres of 
wide plateaus, massive canyons and reflecting 
sands, providing a picturesque setting for a 
picturesque people whose history exists only 
in legend and tradition as ageless as the an- 
tiquity of the painted desert. 14 minutes, 
sound, color. 

¢ San Diego Zoo. One of the world’s greatest 
collections of wild animals, birds of all types, 
and strange reptiles; comments by Belle 
Benchley; 15-minutes, sound, color. 

- Sand Painters. Depiction of Navajo native 
healing ritual sand painting, beginning with 
the patient’s contact with the medicine man, 
following through with the preparations for 
the painting and the execution, the healing 
ceremony, and closing with the destruction of 


(CONTINUED ON PAGE FIFTY 


-TWO) 
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A scene from a recent Rio Grande film telling the story of the vital “high altitude” cattle industry. 


Visualizing the Rio Grande houte 


DENVER, RIO GRANDE & WESTERN HAS THREE-WAY FILM PROGRAM 


NOTHER interesting film program is 
that of the Denver, Rio Grande, and 
Western Railroad, which 

getting into the visual medium more extensive- 


has been 


ly each year for the past ten years. Rio Grande 
films are of three types—travel, agricultural 
and industrial. 


While the travel films are designed pri- 
marily to promote travel through the Rocky 
Mountain West, they also have many scenes 
showing the agricultural and industrial ad- 
vantages of this section. These films are not 
only shown to non-theatrical audiences, but 
are also used for such special events as the 
Colorado and Utah State Fairs, travel shows 
in Chicago and New York, and similar events. 
In such events, the Rio Grande uses its own 
complete portable “little theater’ which is 
set up at the event, and a variety of films is 
shown throughout each day of the show. 


FILMS ON SPECIFIC INDUSTRY ‘THEMES 

Rio Grande also has about twenty strictly 
agricultural and industrial films, which gen- 
erally attempt to cover one specific industry 
in one section of the country, and are seen 
primarily by customers of that industry in 
other sections of the country. These films 
have proven valuable in the solicitation efforts 
of “off-line” agents, and selected audiences 
arranged by these agents constitute the largest 
outlet for this type of film. Many of the Rio 
Grande’s “off-line” agents are regularly as- 
signed projection equipment, and keep many 
prints of. these agricultural and industrial 
films on hand in their offices throughout the 
country. 


Recently, the Rio Grande has been using 
films of its own production in its employe 
relations program. Outstanding example of 
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DIESEL-ELECTRIG locomotive 


A Rio GRANDE 
offers an ideal platform for shooting action 
shots in motion through the mountains. Want 
to trade places with the cameraman? 


this type is a film on employe safety, illustrat- 
ing right and wrong practices, and demon- 
strating the tragic consequences of the wrong 
methods. 

Because fellow employes are the “actors” 
and the scenes were all shot on the Rio Grande, 
the film has met with good response among 
train and engine service men, shop men etc. 
Each division superintendent has a print that 
he might give repeat showings frequently. All 
new employes in the above categories are 
shown the film before they report on the job. 


The travel film, Desert Empire, an early 
production, and several early industrial films 





were in black and white, but for the past six 
years, Rio Grande has used only 16 mm 
Kodachrome, with synchronized sound track 
narration. 


TypicAL Pictures BRIEFLY REVIEWED 


Some of the Rio Grande’s films are listed 
below. 


¢ Desert Empire. Portrays industrial and ree 
reational advantages found in Rio Grande 
territory in Utah. It treats in dramatic fashion 
the development of irrigation in Utah, com 
pletely pictures the operation of the Bingham 
Mine of the Utah Copper Company, largest 
open-cut copper mine in the world, and por 
trays the scenic wonders of Salt Lake City, 
with special emphasis on the Mormon ‘Temple 
Grounds. 32-minutes, bw, sound. Narrated 
by Don Wilson. 


* Rails to Rainbow’s End, Pictures the Rio 
Grande trip from Denver to Salt Lake City 
via Colorado Springs, the Pike’s Peak Region, 
and the Royal Gorge, with return trip via 
the Moffat Tunnel Scenic Shortcut along the 
Colorado River. Interspersed are numerous 
interesting side trips to such spots as the 
Gunnison River, famed for its trout fishing, 
Colorado National Monument near Grand 
Junction, and Mesa Verde National Park, en 
closing the largest group and best preserved 
of all prehistoric ruins in America. 32-minutes, 
sound, color, narrated by Alois Havrilla. 

¢ Magic Beneath the Clouds. 
scenic wonders of the entire Pike’s Peak Re 


Portrays the 


gion, including such famous spots as Garden 
of the Gods, summit of Pike’s Peak (14,110 
ft.), Cave of the Winds, Broadmoor, Will 
Rogers Shrine of the Sun, Cripple Creek, Sev- 
en Falls, World’s Highest Bridge, and Royal 
Gorge. 3 reels, bw, sound, narrated by Don 
Wilson. oy 


EDITOR'S NOTE: Articles on these pages suppl« 
ment previous stories on the film programs 
the New York Central, New Haven and othe: 
), S. rail lines which have appeared 
Othe 
articles on the same theme will appear in ‘47, 


foremost | 
in recent issues of BUSINESS SCREEN. 
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Visual Training for Section Grews 


ILLINOIS CENTRAL RAILROAD SHOWS NEW MOBILE UNIT 


NSTITUTIONAL ADVERTISING in 
Midwestern newspapers by the Illinois 

Central Railroad recently revealed one of 
the most interesting visual stories of the year. 
Appropriately titled Main 


Line” the ad copy tells about the company’s 


“Campus on the 


use of sound motion pictures for employe ed 
ucation at trackside showings 
“Main Line of Mid-America.” 
signed by the Caples Company. 

I'he copy tells the story: Signed by W. A. 
Johnston, President of the Illinois Central, 
the institutional message says: 


along the 
Ads were de 


“Here, in the making, is an All-American 


LIGHT TRUCK AND TRAILER shown ready for 
field service along the Illinois Central. 


section crew. From a traveling sound screen, 
they are picking up pointers on railroading, 
just as a football team takes on championship 
polish from its coach, 

“This is one (see illustration above) of 806 
traveling campus meetings being held along 
Illinois Central Railroad— 
meetings suggested by the men, themselves, to 


6,600 miles of 


teach safer, easier, better ways of doing then 
jobs. 

lilinois Central 
workers are attending specially arranged uni 
versity extension courses.” 


“In several states, other 


It is worth noting that the copy calls atten- 


REAR SCREEN PROJECTION and speaker are 


shown in this back view of the utility trailer. 


tion to the fact that these meetings were sug- 
gested by workers, Similar visual training 
sessions have been held for dining car em- 
ployes (see Business ScREEN, Issue Seven, 
Volume Seven). 

Equipment for the mobile classroom ses- 
sions is pictured on this page. A combination 
portable generator and projection trailer is 
a special feature of the mobile unit. Most 
showings are held during regular work hours 
and the unit is equipped with a portable day- 
light screen arrangement for this purpose. 

Showings are held for the section crews 
wherever they are working. Generator power 
supply permits the mobile unit to go to the 
men at trackside all along the line. The econ- 


omy of time and effort pays dividends in this 
effective training program. 





(ABovE) DAYLIGHT SCREEN in position for 
trackside showing beside a modern IC Diesel 
streamliner. 





(ABove) WoRKERS VIEW FILMS in the shadow 
of a huge truck trailer at Manteno, Illinois. 


(BELOW) GENERATOR AND PROJECTOR are shown 
in side view of trailer, featuring easy access. 





24 


BUSINESS SCREEN MAGAZINE 

















Films in Finance 


PUBLIC UNDERSTANDING FOR 
BUSINESS VIA THE SCREEN 


* Bache & Company, large investment house 
and members of leading stock and commodity 
exchanges, has recently inaugurated a new 
series of industrial film presentations planned 
as a service to investors located in the com- 
munities serviced by the 38 Bache branch 
offices. 

Opening the series, the company screened 
the General Motors film King Cotton to 100 
guests and staff members at its Chrysler Build- 
ing office in New York. Mr. Harold L. Bache 
pointed out in his introductory remarks that 
the firm believes that the initiation of a pro- 
gram of showing industrial films is an impor- 
tant forward step in the process of bringing 
American industry closer to the investor and 
in educating the public about the securities 
in which it invests. 

Continuing the series, in concurrence with 
the National Metal Exposition, the Bache At- 
lantic City office showed Steel—Man’s Servant, 
a United States Steel film. 

Mr. Sam Smith, market analyst and Bache 
partner, welcoming guests from the Exposi- 
tion, declared: “When available, we will show 
films depicting actual activities of companies, 
including the use of the companies’ products, 
We feel that this will give the investor a wider 
base on which to form his judgment regarding 
the future of the company. Heretofore, for 
the most part, investors have relied on balance 
sheets and income statements which deal pri- 
marily with the past. Our idea is to render 
a service in showing the investor the actual 








Mr. JAMes BeELt, Chairman of the 
Board for General Mills, who pre- 
sented his company’s visualized 
annual report at regional stock- 
holder meetings this past month. 
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INVESTMENT BANKER Haroip L. BACHE INTRODUCED @ new and important use for business films 
at the inaugural of the first of a regular series of showings for investors in communities served 
by 38 Bache branch offices. 


production of these companies, the type of 
work which they do, and then, the balance 
sheet can be read much more intelligently.” 

Other frlms, sponsored by such companies 
as Curtis Publishing and Dow Chemical, will 
soon be shown in various Bache offices. Pro- 
fessional Film Service, New York, handles 
projection service for the company on a 
national basis. 


REPORT TO STOCKHOLDERS 


Film: Operation '46, Sponsor: General Mills. 
Producer: Calvin Company, Distributor: 
General Mills Film Library. 

*% “A Case Study in Corporation Finance” 
might well be the subtitle of Operation ’46, 
16 mm Kodachrome sound movie produced 
by the Calvin Company for General Mills to 
enliven and simplify the figures in its financial 
report to stockholders, The film, which runs 
for 24 minutes, shows what shares of stock 
represent in mills, plants, elevators, tools and 
facilities and what products the company 
makes—profit from the sale of which brings 
stockholder dividends. The picture clearly 
shows the relationship of owners, management 
and employees, working together for the com- 
mon goal of more goods and services at lower 
cost with a reasonable return to each of the 
three groups. 

Figures of the year’s business are presented 
by means of a flop-over. The company comp- 
troller explains the asset and liability items 
on the balance sheet. The importance of 
research and of trained personnel are brought 
out. 

Filmed specifically for showing at seven 
regional stockholders meetings during Novem- 


ber, Operation ’46 is being viewed by employ 
ees also. Other companies and trade associa 
tions are requesting it, as well as high schools, 
colleges and business schools for classes in 
economics, accounting and corporation finance. 

Distribution is handled by the General 
Mills Film Library, Minneapolis 1, Minnesota. 


THE EVOLUTION OF MONEY 


Film: ‘The Story of Money. Producer: Gryph- 

on Films, for the Banking Information 
(England). Distribution: Al] 
U. S. print sales by International Film 
Bureau, Inc. 


Services 


(Prints may be obtained 
from British Information Services offices 
for preview.) 

* This unusual subject traces the history of 
present day monetary systems from the earli 
est days of barter right up to the complexities 
of modern banking. Before coins were devel 
oped, traders were accustomed to weigh gems 
and metals as a means of determining the 
price of a commodity, The film shows the 
subsequent evolution of coins and explains 
the significance of the various symbols 
stamped on them. Gradually the goldsmith 
gave way to the banker and the transference 
of heavy bags of gold yielded to the simple 
method of writing a check. 

Today‘s intricate system of highly geared 
industry and transportation demands an eve1 
increasing responsibility on the part of the 
Their role in modern 
society is so vital that, without them, the en- 


great banking houses. 


tire structure would snarl and collapse. The 
well-informed commentary and imaginative 
camera work combine to form a fascinating 
presentation of this story 


j 


rook bee 


pj Phase 
How To MAKE A 
OOD IMPRESSION 





1 smart-looking theatre marquee featured this Harris-Seybold convention booth. 


PROMOTION makes the films go ‘round 


OOD PICTURES like books 


need promotion to build circulation 


pC ” rl 


totals up to respectable figures in a 
short space of time. Best sellers are more often 
made than born these days and while a really 
fine film may achieve million-fold circulation 
through word-of-mouth appeal in months o1 
years, smart promotion can speed up the 
distribution program. 

Getting more showings per print each week 
is the prime objective. Use of pictures at na- 
tional conventions, trade shows and similar 
gatherings is one direct way. To get trafhec at 
such showings, wise exhibitors build comfort- 
able portable theatres, put up a smart front 
such as Harris-Seybold featured at the Photo 





HARRIS-SEYBOLD EXECUTIVES greeted visitors to 
the Company's Washington, D. C. convention 
theatre showings last month. 
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Lithographers Convention in 
D.C. last month, 

Printed literature can also help to multiply 
audience demands and here again Harris- 
Seybold rang the bell with a colorful instruc- 


Washington, 


tional “how to use this color film” guide and 
a handout for audience members. 


LITHOGRAPHIC KNOW-HOW 


Sponsor: Harris-Seybold Company. Film: How 
to Make a Good Impression. Producer: 
Pathescope Productions, Inc. Distribu- 
tion: Modern Talking Picture Service. 

* Buyers of printing will be interested in 

the new film, How to Make a Good Impres- 

sion, sponsored by the Harris-Seybold Com- 
pany, press and cutter manufacturer, and pro- 
duced for them by Pathescope Productions, 

Inc. Part of a long-range educational program 

for the offset lithography industry, the film 

explains the lithographic printing process in 
terms of its advantages to those who buy 
printing for any purpose. 

The film has been presented to the litho- 
graphing industry as a complete package, in- 
cluding a folder describing the film, a “how- 
to-use’” manual, and a demonstration hand- 
out piece for distribution at the close of the 
film. Loan of the film is free, with a small 
charge for the promotional printed material. 

The film follows the preparation and repro- 
duction of a typical job in an average litho- 
graphic shop. The basic differences between 
lithography, letterpress and gravure are por- 





trayed, and emphasis is given to the important 
role lithography is playing in solving the need 
for color, striking effects and realistic illustra- 
tions in promotional and advertising material. 

Many special effects were devised to make 
the process more understandable to buyers of 
printing. To record the high-speed action ol 
the Harris four-color offset press, a special 
platform was suspended from a traveling crane 
so that the camera could get a bird's-eye view 
from feeder to delivery in one uninterrupted 
shot. Telescopic lenses were used to catch the 
action of small parts inside the press and 
microscopic lenses enabled the camera to en- 
large minute processes, such as dot-etching 
techniques. The more technical phases of 
platemaking and press operation are simplified 
and clearly presented by 
animation, 


means of cleve 


The film was premiered at the convention 
of the National Association of Photo Lith- 
ographers last month in Washington, D. C. 
A special booth designed to resemble a theater 
marquee aroused unusual interest and the film 
was shown to a packed house. 

Produced in conjunction with Fuller, Smith, 
and Ross, Inc., the company’s advertising 
agency, the film is deposited with Modern 
Talking Picture Service. Requests for loans 
should be channeled through the Cleveland 
office of the Harris-Seybold Company. 


FABRIC DESIGN & PRINTING 


Film: Pat- 
Producer: 


Sponsor: D. N, & E. Walters Co. 
terns for Gracious Living. 
Stanley Murphy Productions. 

* The problem of presenting their sales 

story interestingly and entertainingly to de- 

partment store and furniture manufacturing 

companies, buyers, has been solved by the D. 

N. & E. Walters Co., San Francisco fabric 

house, with the production of the 25 minute 

color picture Patterns for Gracious Living. 
The film story shows the whole process of 

Walters line of hand 

printed fabrics, from designing the pattern, 


manufacturing the 


through preparation of the printing screens, 
actual printing and finishing of the materials. 
Some of the interiors were shot in the Vermont 
Studios, Los Angeles, the rest on location. 

Narrative hook is the visit of an eastern 
buyer to the offices of the Walters Company 
to find out how the fabrics are manufactured. 
She is taken on a tour of the designer's studio 
and the factories, and shown uses of the fin- 
ished fabrics, which include uses as draperies, 
furniture coverings, etc. 

First use of the film will be made at the 
Furniture Market Week in Chicago, January 
6-10. Thereafter, it will be shown to buyers 
meetings throughout the country. 

The picture will also be available to general 
audiences and may find point of sale use. 
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CASE HISTORIES OF NEW VISUAL TRAINING PROGRAMS 


Texas Company Shows a Film 
With a Message for All Business 


ONTINUING the successful tradition 

inaugurated in prewar years, the Tex- 

as Company has once again scored 
with outstanding dealer education films at its 
semi-annual series of nationwide dealer meet- 
ings. Past successes such as Surprise Party 
(1939 award mention winner by the Editors 
of Business SCREEN for sales education) and 
Goin’ Places, the 1940 dealer film, were at 
least equalled this year by a top “human rela- 
tions” subject familiarly titked Wanna Bet? 
and an advertising promotion presentation 
Where You Going, Mister? 

Texas holds its dealer meetings twice a year 
as a function of the Sales Promotion Depart- 
ment as “incentive conventions.” Sales pro- 
motion plans, training aids and the seasonal 
advertising program are presented at these 
very popular “dinner and after’ sessions. 


Story Type Fitm 1s Key PRESENTATION 


The 1946 Fall Dealer Meeting piece de re- 
sistance is a folksv, familiar true-to-life movie 
produced by Joseph Rothman. Wanna Bet is 
the story of a returned veteran who substitutes 
for a buddy who lost his life in the service as 
the postwar employee of a cranky old service 
station operator. “Pop” lost his smile and the 
principles of good service during the war and 
he doesn’t welcome the youngster’s well-in- 
tentioned assistance. 


But he gets it anyway and in painless, deep- 
ly interesting fashion the story unfolds the 
practical methods and advantages of a post- 
war rehabilitation program for “Pop” and his 
down-at-the-heels Texaco station, There is 
romantic interest, a well-placed juvenile angle 
and other facets of plot and’ story but the basic 
idea of straight-to-the-heart and mind sales re- 
education and inspiration is cleanly delivered. 


OTHER Businesses Micur Use Tuts Fitm 


It has been suggested that other companies 
might find plenty of employee interest in 
Wanna Bet. There is the sharp incentive of 
the returned veteran who knows what he 
wants and how to get it; there is a moral of 
sales results from good service. The general 
interest of the film might well add up to gen- 
eral showing value in other industrial and 


business fields. Texas executives should con- 
sider releasing prints of Wanna Bet for use 
in other, unrelated fields. 

Reception of the picture at various mect- 
ings has been very good. Results of its inspira- 
tional methods on dealers who need what this 
story offers should be equally good in the 
months ahead. 


SECOND FILM SHOWS ADVERTISING PROMOTION 


@ Produced by RKO Pathe, this second sub- 
ject, Where You Goin, Mister, is the first pro- 
duction to employ Kodak’s new commercial 
Kodachrome. 

Seen in this Texaco film, which presents 
the Texaco 1947 sales program, is film comedi- 
an Eddie Bracken, featured star of the new 
Texaco Dealers’ radio show which opened 
over a CBS national network on September 
28. A sequence of the film driving home Tex- 
aco’s specific sales message, is an adaptation of 
slide-film technique to motion pictures, orig- 
inated some years ago. Using swift-moving 
optical effects and planned musical back- 
ground, Texaco promotion is paraded before 
the audiences of Texas representatives with 
considerable impact. Brochures, national ad- 
vertisements, charts, other selling pieces, catch 
the camera’s eye (and the narrator's concen- 
trated attention) in a good display of the 
hard-hitting material which the Texas Com- 
pany is putting behind its field men in their 
selling during these current months. C) 


AIRLINE TRAINING FILM 


Sponsor: United Air Lines. Film: Reserva- 
tions, Please. Producer: Eddie Albert 
Productions. 

* The use of films as a very integral part of 

a complete training program is illustrated by 

Reservations, Please, the United Air Lines 

film produced by Eddie Albert Productions. 

Using one of the most effective student par- 
ticipation devices developed by the armed 
forces in their training film programs, the 
film becomes a part of the class discussion 
instead of being an extraneous “device.” 

Ihe film opens with a scene showing two 


(CONTINUED ON THE NEXT PAGE) 


SCENES FROM THE NEW TEXACO MOTION PICTURE“ WANNA Bet?” (right, top to bottom) show 
“Pop” looking a little anxious about his returned “vet's” next move; (second) the family hears 


a thing or two from “Pop”; 
tle romantic appeal adds to audience interest. 
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(third) good casting features this current film and (below) a lit- 





ase Histories: 


(CONTINUED FROM THE PREVIOUS PAGE) 


passengers waiting for a plane. One of them 
is very pleased with United Air Lines, the 
other is disgruntled by the service he has re 
ceived. The point of the film is that it is 
largely up to the reservation agents, to whom 
the film is addressed, to see that all patrons 
of the airline are pleased with their service. 

The picture illustrates why it is very im- 
portant to follow through all the necessary 
steps in making a reservation correctly to 
insure the efficient operation of all the other 
departments of the air line. 

Then the film presents specific reservations 
situations, in which a patron calls for a res 
ervation, for example, to Huntington, West 
Virginia. At this point the projector is stopped 
and the class takes up all the problems in 
volved in this request, schedules from the 
point ol departure, connections, reservations 
on other lines, etc. 

A number of such situations are thus graph- 
ically presented, just as if the students were 
on the other end of the line and confronted 
with the problem. So that the film, running 
about 15 minutes in all, is geared to be the 
program. 


THE BUSINESS OF PUBLISHING 


Sponsor: Curtis Publishing Co. Film: Maga- 
zine Magic. Producer: Paul R. Thoma. 
Distribution: Motion Picture & Speakers 
Bureau, Curtis Publishing Co., Philadel- 
phia, 6, Penna. 

— From the days of Godey's Lady's Book 

to the present era of the Saturday Evening 

Post, Life, Time, Colliers, et. al. is a jump that 

can well rank with the wonders of modern 

Big Business. Magazines like soap, perfume, 

automobiles, or cheese are products that have 

to be merchandised to sell in quantities re- 

Che old 


days of a few starving idealists locked in a 


quired by mass production methods. 


garret tossing pages of ill-timed musings out 
the window on the antics of a favorite cat o1 
the beauties of the-Taj Mahal are gone for- 
ever. Magazines today, at least the general 


INDEPENDENCE Hawi flanked by Franklin's 
Print Shop in a scene from “Magazine Magic.” 


consumer books, are mass media, They get 
out and rub elbows with the people. Elab- 
orate systems of gathering news, feature ar- 
ticles, and fiction are set up, and correspond- 
ents across the country, if not the world, feed 
the editors with the best in writing that 
magazine money can buy. 

Huge circulation weeklies and monthlies 
have tremendous distribution sysiems set up 
to get the product to the consumer. High- 
speed printing, streamlined circulation depart- 
ments, and modern transportation have com- 
bined to maintain readership in the millions. 
Advertising, the life-blood of these publica- 
tions, has brought product messages to mil- 
lions, and made Main Street as effective a 
window-shopping district as Michigan Boule- 
vard or Fifth Avenue. 

To tell the story of this growth, the Curtis 
Publishing Company, world’s largest magazine 
publishers, has released a new 16 mm film, 
Magazine Magic and with it, the story of its 
development as a power in the publishing 
world. 

In full color and sound, the 34-minute film 
pictures all the steps in producing the Saturday 
Evening Post, the Ladies’ Home Journal, 
Country Gentleman, Holiday, and Jack and 
Jill. Everything from the planting of pulp- 
wood seedlings to the delivery of the finished 
product to readers is depicted, Curtis Pub- 
lishing Company, producing and shipping 
more than one million magazines every 24 
hours, is believed to be the only magazine 
publisher in the world with a completely 
integrated operation, including ownership of 
forest preserves and mills, as well as printing 
and binding facilities. 

Paul R. Thoma produced and directed 
Magazine Magic. The story was written by 
Robert Youngson, script writer for RKO-Pathe 
newsreels, while the voice of the narrator, Bill 
Slater, is familiar to radio listeners everywhere. 

The principal musical score was written by 
Robert McBride and was recorded by a 28- 
piece orchestra under the direction of Jack 
Shaindlin, 20th Centry-Fox musical director. 
A special musical sequence for scenes about 
Holiday was written by Sergei Saxe. 

The film will be distributed nationally with 
schools and service clubs, such as Rotary, Ki- 
wanis, and Lions among the first on the sched- 
ule. Bookings may be arranged without charge 
by writing to Motion Picture and Speakers 
Bureau, Curtis Publishing Company, Room 
1223, Public Ledger Building, Philadelphia 6, 


INVITATION TO WASHINGTON 


Sponsor: The Greater National Capitol Com- 
mittee. Film: Invitation to the Nation. 
Producer: Byron, Inc. 

*® Opening at Mount Vernon and moving 

to Christ Church and the George Washington 

Masonic Temple in Alexandria, Va. followed 

by a tour of the historic and scenic sections 

of the District of Columbia, Invitation to the 

Nation, a 16mm sound and color film has had 

its premiere showing under auspices of the 

sponsor, the Greater National Capitol Com- 


mittee, an agency of the Washington Board 
of Trade. 

Shifting from the pictorial aspects of the 
region to the theme that Washington is a 
“good place to live,’ the 400-foot production 
ends with an invitation to businessmen, work- 
men, housewives, teachers, school children and 
whole families to visit the Capitol, assuring 
them full hospitality in the city which belongs 
to all the people. The narrator plays the role 
of George Washington in extending the wel- 
come to the public. 

Plan for the film began to shape up a year 
and a half ago in a special subcommittee 
composed of Carter T. Barron, division man- 
ager of Loew's Theaters; E. D. Merrill, presi- 
dent of Capitol Transit Company, and Rob- 
ert C. McCann, vice president of the Chesa- 
peake and Potomac Telephone Company. 

Assurance of translation of the sound track 
into Spanish and Portuguese has been given 
by Francisco J. Hernandez, chief of the Pan 
American Union's Travel Bureau, who plans 
a tour of Latin American capitals next year 
on which he will take a copy of the film, 


ON “THE ILLUSTRATED VOICE’ 


SELECTED FOR PICTORIAL REVIEW 
BECAUSE OF ITS GENERAL INTEREST 


@ The new Magnavox sound-slidefilm, The 
Illustrated Voice, was previewed for the in- 
dustry last month by Mr. N. B. Sherrill, Jr., 
Sales Manager of the Illustravox Division of 
The Magnavox Company. Produced by Mag- 
navox to demonstrate the value of good 
sound-slidefilms to prospective users of this 
sales and training device, The Illustrated 
Voice is now available for use by producers 
and distributors of business films and sound- 
slidefilm projection equipment. 

This new subject, the first of a projected 
Magnavox series, proceeds to outline the 
needs for sound-slidefilms in efficient and 
well-rounded sales and training programs, 
and exhibits some of the good pictorial de- 
vices that experience has proved are most ef- 
fective for sound-slidefilm use. 

According to The Illustrated Voice, one of 
the greatest hazards of a sales promotion is 
the uncertainty of an undistorted sales story 
reaching each person concerned. Sound-slide- 
films solve this problem because the facts the 
manufacturer wants told are presented 
through pictures and authoritative spoken 
words to every individual in the sales organ- 
ization. The value of sound-slidefilms for 
training purposes lies in the fact that trainees 
are told exactly what to do and, at the same 
time, the points covered in the discussion are 
shown to them in large, clear, attention-grip- 
ping diagrams and pictures, The Illustrated 
Voice then goes on how color photography, 
cartoon techniques, and other pictorial de- 
vices can be effectively used. 


Commentary which appears below the se- 
lected scenes in the picture page is “excerpted” 
from the dialogue of The Illustrated Voice. 
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You in industry have frequent 
| to reach these five broad 
audiences— 
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When the need is sales training, 
this is the way to make sure that 
all your salesmen, distributors, and 
dealers are told an accurate story. 
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Your training problems may be 
different from other companies. 
In that case, you may want to have 
sound slidefilms tailor made. 
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Yes, the screen helps yot 
train the one best way—wit 
sound slidefilms that have ea 
appeal and eye appeal. 
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THE PROPERTIES OF MAGNESIUM IN COLOR CARTOON LANGUAGE 





Dow Prevues “Treasure from the Sea” 


UCH HAS BEEN PUBLISHED in 
the past five years about magne- 
sium, “the wonder metal”—in the 

technical terms of its weight, tensile strength 
and its uses in military aircraft and jet engines. 
But most of this published material has ig- 
nored the metal itself and how it is produced. 
In progressing from a little known to a head- 
line material a gap has been left in the public 
knowledge of the real treasure—magnesium 
we are now taking from the sea. 


SHOWN AT New York Press PREMIERE 


lo close this gap, to awaken public aware- 
ness of how magnesium is made and how it 
is used, the Dow Chemical Company of Mid- 
land, Michigan, has chosen an animated 


motion picture as its key medium. 
Introduced last month at a special showing 
at Monte Carlo in New York to representa- 
tives of newspapers and magazines, Dow's 
Treasure from the Sea is now booking to 
selected audiences nationally 
Princeton Film Center. 


through the 


Produced by Walt Disney, Treasure from 
the Sea has been reduced to Kodachrome from 
the original Technicolor and is ten minutes 
in running time. Offered concurrently to in- 
crease program time to a desirable half how 
show is a more technical film, Magnesium 
Metal from the Sea, describing the extraction 
and processing of the metal. 

The Disney short describes briefly Dow’s 
process of producing magnesium from sea 
water and illustrates how vacuum cleaners, 
kitchen utensils, lawnmowers and wheelbar- 
rows made of magnesium are lightening daily 
chores in the home. Greatly increased use of 
magnesium by the automotive industry is fore- 
cast, and much greater payloads for planes 





News: Boy DOES MAN’S WoRK is the theme of 
this cartoon illustration showing lightness 


properties of Dow magnesium. 


built of the light but durable metal are dem- 
onstrated. A striking example of its value to 
industry is offered through an amusing bit of 
animation that suggests how fast the first train 
might have gone had it been possible to con- 
struct it of magnesium rather than of crudely 


cast iron, 


SALES MANAGER INTRODUCES FILM 

Mr. L. B. Grant, Sales Manager of Dow’s 
Magnesium Division, stated at the Monte Car- 
lo preview that: “We've spent most of our 
time in the past talking to engineers about 
magnesium, but now we'd like to ‘glamorize’ 
the metal for the general public. We'd like 
to show the useful things that people can buy 
which are made of magnesium.” 

“We hope that this film will suggest to you 
and your friends how magnesium can and is 
being used, not only in reducing the millions 
of household ‘woman-hours’ of labor, but also 
in important uses in industry,” Mr. Grant 


The Press and Business Meet at Dow’s Recent New York Premiere 





BERNARD KILGORE, 
Street Journal (left) chats with Walter Boone 
of Dow Chemical Company staff. 


President of the Wall 
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MitLtarp Hooker, Dow adman (left) hears 


Leo Grant, Sales Manager of Dow Chemical, 


introduce the film at the mike. 





declared, “With magnesium tools a man can 
drill more holes and buff more car bodies— 
that cuts labor costs, produces more goods at 
a lower cost—and that is more important to 
everybody.” 


MANUFACTURER RELATIONS 


Sponsor: Food Machinery Corporation. Film: 
This World of Color. Producer: Rodney 
Gilliam Productions. 

* Taking an unusual approach to a prob- 

lem of consumer acceptance This World of 

Color begins by pointing out the importance, 

beauty and usefulness of color in nature and 

in man made objects. 

Appropriately colorful subjects and beauti- 
ful color photography characterize the 25 
minute film throughout. 

The film then goes on to point out that 
when fruit, for one reason or another, fails 
to produce the color that we are accustomed 
to think of as “natural” for it, then color is 
added to make it more visually attractive. 
But this does not harm the fruit, nor is it any 
reflection on its natural qualities. — 

Specific purpose of the film is to reduce 
customer resistance to the “Color Added” la- 
bel on oranges. Primarily a service to the 
orange grower and marketing groups who are 
customers of the Food Machinery Corporation, 
the film contains no plugs for Food Machinery 
products and is only indirectly a sales film. 

This World of Color is being made for 
school and general non-theatrical release. It 
should find ready acceptance everywhere be- 
cause of its informational, non-commercial 
approach and the educational value of the 


‘subject matter, 


Final distribution plans have not been an- 
nounced, but will be on completion of the 
film, which is scheduled for early 1947 release. 

Case Histories Prove Popular 
* Judging from numerous letters received 
by the Editors of Business SCREEN from adver- 
tising and sales executives, there is widespread 
interest in the expanded coverage of “Case 
Histories” now provided in these pages, By 
personal preview at our New York, Chicago 
and Los Angeles offices, a number of films are 
regularly scanned. Other reports are prepared 
with industry cooperation in the field. 





INFORMAL CHAT with (/ to r) Mr. and Mrs. 
T. W. Kuelin (at left) and Norman Stabler 
and Ray Hoadley of N. Y. Herald Tribune. 
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“Clear Track Ahead” 


Railroad fans everywhere, from your 
young son to Lucius Beebe, are finding the 
Pennsylvania Railroad’s new motion pic- 
tures a “must” on their movie calendars. 


More important, though, are the many 
thousands of ordinary citizens who are 
getting from these films a revealing story 
of American railroading, from the days 
of the covered wagon to the streamlined 
Diesels of tomorrow. 


A vital public relations job for the 
Pennsylvania. Railroad and for all other 
railroads is brought to the screen with 
dynamic action, sound, narration, dia- 


Producers of 


Sound Motion Pictures 





logue and an original musical score. 


“CLEAR TRACK AHEAD” is a 25- 
minute story available in 16mm to schools, 
clubs, churches, and other non-theatrical 
groups. The second picture, “GOING 
PLACES,” 


sion for national theater release. 


is a 10-minute theatrical ver- 


These are just two of a number of 
interest-getting films for American indus- 
tries which Audio is regularly producing. 
With the people, the experience, and the 
facilities to handle jobs of many kinds, we 
would like to work with you and for you 


on your next motion picture production. 


Send for “A Few 
Facts About Audio” 





AUDIO PRODUCTIONS, INC. 


1 om. NINTH AVENUE, FILM CENTER BUILDING, NEW YORK 19, N.Y. et 


° ’ ’ 1 
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Case Histories: 


(ALSO SEE PAGES 18, 20, 21, 22, 23, 24, 25) 


TRUCK TRANSPORTATION 


Film: Faith in the Future. Sponsor: Fruehauf 


frailer Company. Producer: Wilding 
Productions, Inc. Distributor: 


Modern Talking Picture Service, Inc, 


Picture 


(To be reviewed at length in the next issue) 
& Dedicated to the pioneers who founded 
the motor transport industry, a new film, Faith 
in the Future, has been released by the Frue- 
hauf Trailer Company for showings to groups 
interested in the growth of transportation in 
America. Depicting the development of the 
trailer idea, the film touches upon each phase 
in transportation progress — horse-drawn ve 
hicles, boats, railways, electric lines, and final.- 
ly the automobile, motor-truck, our highway 
system and the truck trailer. 

Ihe film shows dramatic scenes of trailers 
at war and trailers serving our war production 
lines at home. Showings may be arranged 
through Fruehauf Trailer Company branches. 


COMMUNITY RECREATION 


Film: Playtown, U.S.A. Sponsor: The Ath- 
letic Institute, 
Studios, 


Producer: Chicago Film 
Distributor: Association Films 
* Community recreation resources can play 
a vital role in curbing juvenile delinquency 
as well sa contributing to better living for 
citizens, Playtown, U.S. A., a 25-minute color 
film produced for the Athletic Institute, a non- 
profit organization devoted to the advance- 
ment of athletics and recreation, is one of the 
most convincing human interest film docu- 
ments in recent years. 

Che film presents factual evidence of a typ- 
ical community plan (Decatur, Illinois) and 
shows what can be done when all local public 
and voluntary agencies pool resources to 
achieve this important objective. Industrial 
plant groups, service clubs, veteran organiza- 
tions and civic groups will find Playtown, 
U.S. A. most effective. Production and sound 
are excellent and the color of undeviating 
quality throughout. 


PLASTICS MACHINERY 


Sponsor: F. J. Stokes Machine Co. Film: 
Robots at Work. Producer: Hathen Pro- 
ductions, Inc. 


% The story of completely automatic plas 
tics molding is told in a new 30-minute color 
and sound motion picture, Robots at Work, 
produced for the F. J. Stokes Machine Co. by 
Hathen Productions, Inc. of Philadelphia. 
Various methods of compression molding 
of thermostating plastics and action shots of 
hand presses, simple hydraulic presses and 
semi-automatic presses are shown with the 
advantages and disadvantages of each. The 
latest development in plastics molding—the 


completely automatic molding machine — is 
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then shown, Two models of these machines, 
the Stokes 15-ton completely automatic mold- 
ing machine, and a 50-ton model of the same 
machine are described in detail. 








“Mr. Key” knows answers to selling problems 


RETAIL SALES TRAINING 


Film: Keynotes to Successful Selling Series. 
Producer: General Service 
Company. 


Publishing 


* General Service Publishing Company, for 
18 years a producer of store training, mer- 
chandising, advertising and personnel mate- 


McGraw-Hill Enters the 


* A new package of teaching tools for high 
schools and colleges, consisting of textbook, 
16 mm sound motion pictures, and silent film- 
strips has been announced by McGraw-Hill 
Company, Inc. Marking its entry into the 
educational film field, the Company has started 
production of several series of McGraw-Hill 
Text-Films. Each series of films will be spe- 
cially prepared for direct correlation with a 
particular textbook, using the same basic ap- 
proach to the subject and the same terminol- 
ogy as the textbook. The films, which will be 
ready for distribution next spring, are being 
produced by Audio Productions, Inc., Caravel 
Films, Inc., and The Pathescope Company of 
America, Inc., all of New York City. 


Plans call for all units of the package-text- 
book, motion pictures, and filmstrips—to be 
subjectively related, but functionally different. 
Motion pictures will stimulate student interest 
and give a realistic explanation of theories, 
principles, techniques, and applications, es- 
pecially in those phases of the subject most 
difficult for the average student to understand. 


Filmstrips will amplify the presentation, will 
ask questions, and re-emphasize key points in 
both textbook and motion picture. Both mo- 
tion pictures and filmstrips wil provide ex- 
tended coverage of the subject matter in the 
textbook which will remain as the basic source 
of information to be transferred to the student 
under the direction of the teacher. 


These films are being produced under the 
direction of Albert J. Rosenberg, Manager of 


rial, has recently completed two of a series of 
eight sound slidefilms to be syndicated to de- 
partment stores throughout the country. 

Ihe films are General Service's first ven- 
ture into the slidefilm medium. Titled A 
Journey With Mr. Key and Character Read- 
ings With Mr. Key, the new strips and discs 
are audio-visual versions of the company’s 
successful Steps To The Sale books which 
have been widely used to train retail sales 
people. 

Keynotes to Successful Selling introduces 
“Mr. Key,” an animated character who seems 
to know all the answers to a saleswoman’s 
problems and proceeds to provide them on 
the spot as “Miss Jones’’ goes about her work 
in the store. 


In the first film “Mr. Key” tells “Miss 
Jones” how a customer should be greeted— 
with courtesy, accurate information and sin- 
cere interest. The second film describes how 
to size up a customer, how to know and un- 
derstand her problems by taking a real in- 
terest in her. 

Each film is followed by a short strip of 
frames without sound for use in review pur- 
poses. To aid in promoting interest in the 
films, coming attractions posters are supplied 
and pamphlets outlining the film’s message 
are given to salespersons attending the show. 


Educational Film Field 


the recently created Text-Film Department of 
McGraw-Hill. Rosenberg has had considerable 
experience in film work and in education. 
During the war he had charge of the produc- 
tion of 75 motion pictures and accompanying 
filmstrips and coordinated instruction man- 
uals at the U.S. Office of Education. He also 
served as Technical Aviation Consultant for 
the U.S. Office of Education, for the Armed 
Forces Institute, the Airline War Training 
Program, and the Baltimore school system. 
Previously, he taught at Johns Hopkins Uni- 
versity and the University of Baltimore. 


In describing the program, J. S. Thompson, 
President of McGraw-Hill, said that no at- 
tempt would be made to produce Text-Films 
on every phase of a particular subject, or on 
every chapter of a particular book. Instead, 
he indicated, selection of film subjects will be 
based on those parts of the course most difh- 
cult for the student to grasp, as determined 
from replies to questionnaires sent to users of 
the texts, and on those parts of the book that 
can be more effectively presented by the visual 
medium than by lectures or the printed word. 


“Textbooks and films alike,” said Thomp- 
son, “are individually important teaching 
tools in the hands of the teacher. By providing 
these tools together in a single package fon 
correlated use in a particular course of study, 
and providing also a manual suggesting how 
the package can be used effectively, we believe 
we can help both student and teacher alike to 
increase educational return from the course. 
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DON’T LET A 64KNOG7 


SPOIL YOUR SHOW 








Be sure it’s G-E...to be sure of: 


1. Greater screen brightness, clearer pictures ...G-E lamps 
are designed to give you full advantage from the optical 
system of your equipment. 


2. More uniform screen brightness . . . differentially coiled fila- 
ments on most popular sizes fill the film aperture smoothly. 


3. Uniformly dependable performance on every replacement . . ; 
thanks to precision manufacture, rigid inspection. 


4. Constant improvement, as developed by G-E Lamp research, 
for better, clearer projection. See your G-E dealer today. 














Remember... for every photographie purpose 


G-E LAMPS 


GENERAL @ ELECTRIC 


NUMBER EIGHT ® VOLUME SEVEN ® 1946 


GET A SPARE” 


Plenty of high-wattage types 
now available 


Suppose you were showing a movie . . . holding your 
audience with the interest and action of the film... and 
then came BLACKNESS! 


Don’t let a burnout spoil your show! See that you have a 
spare G-E Projection Lamp with every movie projector you 
operate. Your dealer now has plenty of these popular sizes! 


200-watt T-10 300-watt T-10 500-watt T-10 
750-watt T-12 1000-watt T-12 


See him today and get the spares you need so you'll be 
ready for emergencies. For some slide projectors however, 
and projectors requiring lower wattage lamps, the supply 
is still limited. 


Confused about lamp ‘sizes? If you have a variety of types of 
projector, send for the G-E Projection Lamp Guide, which 
tells you the correct size lamp for all types of projectors. 
Simply write General Electric, Div. 166, BS-9, Nela Park, 
Cleveland 12, Ohio. 


“ “ “ 


For better “flash” pictures keep asking for 


GE midgél/ 


Focal-plane 
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65 Miles Up 


EPOCHAL ROCKET FILMS! 


DeVry Camera Aboard V-2 


Takes Historic Films of 






Earth’s Surface 






ant 


~~ 


“ie 
of : 
- a 
(ABOvE) ROCKET CAMERA REVEALS the earth 
from an altitude of 45 miles, clearly showing 
clouds casting their shadows on the ground 


and the vivid contours of a mountain range 


in the foreground, 





JoHNs Hopkins Scientist Clyde Holliday of 
ipplried 
Physics Laboratory, examines parts of DeVry 
camera following its recovery after 25,000-foot 


free fall to the New Mexico desert. 


the Electronic Photography group, 
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(ABoveE) THE HORIZON AS PHOTOGRAPHED at an altitude of 65 miles by the rocket-mounted 
motion picture camera. At this point camera was theoretically 720 miles from the horizon. 
Picture shows approximately 40,000 square miles of earth’s surface. 


*% First motion pictures of the earth’s surface 
taken from outer space at a height of sixty-five 
miles were flashed to the world through news- 
pictures, special layouts and newsreel coverage 
in late November. The story behind this ep- 
ochal photographic event is a tribute to Amer- 
ican photographic genius and to the manufac- 
turer whose camera was hurled to the un- 
precedented height and returned to earth with 
its precious cargo intact! 

This dramatic photographic achievement 
was recorded during the recent experimental 
propulsion of a captured German V-2 Rocket 
at White Sands, New Mexico. The photo- 
graphic apparatus selected by Army and Sci- 
entific authorities for the experiment was the 
standard DeVry 35 mm Model A camera. 

It was attached to the rocket in a housing 
especially designed for the purpose by the 
Applied Physics Laboratory of Johns Hopkins 
University. As the rocket was released the cam- 
era recorded its rapid ascent at the rate of four 
pictures per second, beginning with an alti- 


tude of 100 feet, continuing until the rocket 
had reached its 65-mile apex, then completing 
its historic picture-making mission as the rock- 
et descended to earth once more. 

Scientists throughout the world have marked 
the event as one of great significance, for never 
before have such studies of the earth’s surface 
been available. One frame alone encompasses 
approximately 40,000 square miles of the 
earth’s area, a remarkable achievement and an 
undeniable tribute to the ability of this Amer- 
ican manufacturer of photographic equipment. 

The camera operated perfectly throughout 
the incredible speed of the ascent and con- 
tinued to function well in the descent until 
it reached a point five miles from earth. At 
that point the apparatus was blown clear of 
the rocket’s fuselage and plunged to the earth 
in a free fall from a height of 25,000 feet. 
When the camera apparatus was located, engi- 
neers in charge discovered the lens and bat- 
teries smashed, but metal working parts still 
in excellent condition! 





SPECIAL Rocket Housinc for the DeVry Model 
‘A” 35mm motion picture camera, designed 


for the ephocal photographic expedition to 


the stratosphere by Johns Hopkins sc ientists. 


Movie CAMERA MECHANISM before being in- 
stalled in V-2 rocket, showing specially de- 
signed armour plate take-up spool magazine 
that protected the precious history-making 
film on its 65-mile journey into the unknown. 
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FINEST IN 


IVANHOE 

by Sir Walter Scott. Highlights 

of the story condensed into a fasci- 
nating educational production. 





ROBINSON CRUSOE 
by Daniel Defoe. 





ALI BABA AND 40 THIEVES 


- » from The Arabian Nights. A 
woodchopper overhears the password 
to a cavern where forty thieves store 
- and eventually be- 


their loot . . 
comes its owner. 


A new and excit 


Complete, originally illustrated 


SLIDES and SLIDE FILMS in FULL COLOR " 


pITOREELS 


REEL 2 ee a ee ee ee 


Beloved 
Crusoe and his man Friday learn a 
new way of life on the tropical is- 
land on which they are marooned. 


ions, 
again in this fascinating series. 





MOBY DICK 


- . « by Herman Melville. An accu- 
rate account of whaling in the (9th 
century . . . from one of the most 
popular adventure stories of all time. 


2" x 


New 





TREASURE ISLAND 


. « « by Robert Louis Stevenson. As 
Jim Hawkins relates his experiences, 
the magic of the story is vividly 
recreated. 





ALICE IN WONDERLAND 
Lewis Carroll. Exciting 


by 
stories * children and adults of 
Alice's visits in imaginary lands. 





ROBIN HOOD 
. from mythology. The medieval 
. Robin Hood, and his compan- 
Little John, Friar Tuck, 





THE ODYSSEY 


. . by Homer. The story of Odys- 
seus’ life and travels, full of aston- 
ishing scenes and the early Greek 
way of life 








2”x2” Slides—full set (ap- 
proximately 100 slides), 

. . or four _ 
each 











35mm. Slidefilms 
(approximately 100 
wanes) $9.75 com- 





PICTOREEL productions 
opportunity of visua 
architecture, manners, 
and adventure of th 
gorgeous full color. Exce 
ture and history courses. 


visualizations of outstandin 


ing “tool for visual education ... 


9 classics on 


2" Slides and 35mm. Slide Films 


tion and 
ee afford 


THE THREE MUSKETEERS 
. by Alexandre 


Dumas. The 


whole panorama of 17th Century 
France is captured in this exciting 
visualization. 


. by Charlies Dickens. 
in the 1800's... 
Scrooge learns the 





A CHRISTMAS CAROL 

England 
the time when 
meaning of 


Christmas in this immortal classic. 





AT YOUR DEALER, 


treatment, 
students the 
lizing period costumes, 
as well as the pageantry 
e stories themselves in 
llent for English litera- 


RIP VAN WINKLE 


these 














by Washington Irving. Adven- 
tures of the world’s most famous 
portrayed against an 


sleepyhead . 


early American background. 





KING ARTHUR 


- by Lord Tennyson. 


Here is the 


colorful court life of medieval Eng- 
land under the rule of Arthur and 
oe thrilling knights of the Round 


OR ORDER BY COUPON 


35mm. Slidefilm 





2” x 2” Slides 


Full Set 


Part 





a ok ee $15.75 
PP cccscscoees $4.25 
35mm. 
Slidefilms 
IVANHOE oebtaseseges 
TREASURE ISLAND. eke statithietetes sas 


THE THREE MUSKETEERS 
RIP VAN WINKLE 
ROBINSON CRUSOE ....... 
ALICE IN WONDERLAND.. 
A CHRISTMAS CAROL 
KING ARTHUR 


ROBIN HOOD 
MOBY DICK 


THE ODYSSEY 


AL! BABA AND THE 
FORTY THIEVES ...... 

















PICTORIAL FILMS, 


R.K.O. BUILDING 





Tie 


RADIO CITY 20, N. Y 
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Case Histories: 


ADDITIONAI REVIEWS OF NEW PROGRAMS 


OIL 


INDUSTRY RELATIONS 


Sponsor: Shell Oil Co. Film: Prospecting fo1 
Petroleum. Producer: George Pal Pro 
ductions. 

* Use of a new medium in the commercial 

film is shown in the George Pal Puppetoon 

soon to be released on Prospecting for Petro- 
leum. 

The film, a one reel Technicolor produc 
tion for the Shell Oil Co. is both educational 
and entertaining, with very few commercial 
“plugs.” 

The picture is designed for schools and all 
general audiences, dealing as it does with a 
subject of such general interest as the earth's 
reserves of oil. 

The film presents the facts about petrole 
um. How the war has depleted our supply, 
and the supply throughout the world, and as 
a result prospecting for petroleum reserves 
has become a highly scientific procedure 

Pal’s puppets are well known to theatrical 
audiences. They appear, without wires o1 
strings, against miniature backgrounds. Each 
figure is separately carved for each action, and 
the process, while producing an air of reality, 
involves a great deal of production time and 
effort. 


While this is Pal’s first commercially spon 


sored picture in America, he has a background 
of commercial experience. His first motion 
picture use of the puppets was in Europe be- 
fore the war, where in his studio in Holland 
he produced Puppetoons for major European 
advertisers. 

This film is the first of six public service 
films planned by Shell on the petroleum in- 
dustry. Each film will be an entertaining edu 
cational presentation of some phase of oil 
production, and may include live action and 
cartoon sequences as well as the puppetoon 
technique. 





Simmons shows ““A New Way to Bette) Sleep” 


RETAIL SALES TRAINING 

Sponsor: Simmons Co. Film: A New Way to 
Better Sleep. Producer: 

* To push its new electronic blanket, the 


Simmons Co., of mattress tame, has released 
a new 16 mm sound film, 4d New Way to 
Better Sleep, aimed at dealers, the public, and 
as a good sales-training film for retail stores. 

Che film shows a typical housewife telling 
her husband about a new blanket she has 
purchased, how comfortable, safe, and easy to 
operate it is. Before she bought it herself, she 
had to be convinced by superior salesmanship 
that the product was a good one. 

Che film handles technical explanations of 
the mechanism in the blanket with clever 
animated drawings of the electrons controlling 
the blanket’s heat through the end-table regu- 
lator. It is already being shown to dealers, 
and will be available for free distribution from 
John G. Roemer, Simmons Co., | Park Ave., 
New York 16, N.Y. 


PUBLIC HEALTH EDUCATION 


Sponsor: American Cancer Society. Film: The 
Traitor Within. Producer: John Suther- 
land Productions. 

* Purpose of this one reel Technicolor film 

done in cartoon animation is to eliminate su- 

perstition, ignorance and fear about cancer. 

Che picture illustrates what cancer is, how 
it begins and develops. The symptoms and 
warning signals are given. It allays fear by 
pointing out that much can be done about 
cancer if it is caught in the early stages, and 
if the family physician, a specialist or a clinic 
is consulted at the time of the first suspicious 
svinptoms. 


















7 No film developing machine is any better than its 
drive mechanism. That's why it’s so important to ask plenty 
of questions about this vital feature. 

Qo And that’s why the Fonda Developer is your best buy ... 


the only processing machine with the patented Fonda driving 











FONDA FILM 
PROCESSING EQUIPMENT DIVISION 











See 


STAINLESS PRODUCTS 


any speed range . — 35 mm, 16 mm, color, black and white, 








WHEN YOU BUY A 
FILM DEVELOPER 
DON’T FORGET THE 


$64 QUESTION 


principle for regulating film tension. Fonda not only welcomes 
comparison with any other developer but invites particular 
scrutiny of its exclusive driving principle. 

Your Fonda machine will process any type film at almost 


positive, negative, reversal or microfilm. 


Sales office: 6534 Sunset Blivd., 


Hollywood 28, California + Factory: San Diego 
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Reel News 


@ As part of a public relations 
program, The Ford Motor) 
Company through J. Walter | 

Thompson has commissioned | PRESENTS THE NEW - - 
Transfilm to produce three| 
sound color films designed to | 
show the beauties of travel in 
the United States. The films 
will be distributed to Ford | i 
District Offices throughout the | 
country, who will make them | 
available to schools, clubs, | 
churches, conventions, and lo- 
cal groups. Transfilm has com- 
pleted the first of the sound 
color films, Men of Gloucester. 
Other titles to be produced in 
this program are Pueblo Boy 
and Southern Highlands. 


PERADIO MANUFACTURING CO. 





designed for... 











e SALES TRAINING 


e POINT-OF-SALE 
SELLING 


© EMPLOYEE TRAINING 
e VISUAL EDUCATION 


* * o 


Indiana Visual Aids Grani 
by M. L. Stoeppelwerth | 


@ A gift of $1800 has been | 
made to Indiana University | 
by the Indiana Visual Aids | 
Company of Indianapolis, | 
through its president, M. L. 
Stoeppelwerth, for the pur- 
pose of employing graduate 
assistants to undertake studies 








The most dynamic sales and training aid in America! 


- ; : ‘‘Thread-Easy”’ film guide 
- the correlation of films | EXPLAINETTE “100” is the sound-slide film pro- siangttietentogsttnend 
with the more widely taught < . ing of the film. An exclusive 
subjects in Indiana schools. jector designed to reach eyes and ears and put your feature found only on the 
Professor L. C. Larson, direc- story over instantly! Amd note this: The low-cost 
tor of the audio-visual center as aga 
on Malian Cikekie alll EXPLAINETTE “100” is truly portable, truly easy- 
supervise the work. to-operate. Film, screen, and unit fit in one handy 

‘2 8 case — exclusive ““Thread-Easy” film guide reduces 
European Production Up loading and threading time by 50% — unique finger- 


According to Paul Cherney tip-film-advance really simplifies operation. 


@ Paut Cuerney of Cinefot 
International Corp, has just 


returned from an extensive oPERADI 
tour in Europe, visiting the O 
. 


photographic industry. He Pa Singtited, ensy-t0-0 erate 

‘ a ever for advancing of film... 
covered England, France, Bel- with control panel at your 
gium, Holland, Denmark, fingertips. 


Sweden, Czechoslovakia, Italy, Ss oO U N D Ss L 1 D E F 1 L M E Qa U 1 P M E N T 
parts of the German Occupa- 


tion Zone and Switzerland. 








Cherney reports that the OPERADIO MANUFACTURING CO., DEPT. BU-12, ST. CHARLES, ILL. 
: — cS ( ) Send free, illustrated folder on the Explainette “100”. 
European photogr aphic oad , ( ) Have your representative give us a free demonstration. 
dustry is making considerable FREE! NAME 

° . ° — : — = 
strides even though prices in PIN COUPON appanes . 
most markets are still far TO LETTERHEAD 


CITY 





above our own domestic level, 





primarily on account of arti- 
ficial exchange rates. The 





sanaeesage Nee ig ng ane HOW ABOUT YOUR SHOW INSURANCE? diagrams are presented in Business Screen’s 
*) hag definitely on the panty @ Don’t take a chance on a poor showing of “Audio-Visual Projectionists Handbook”. 1947 
again and it is just a question your well-produced film. A_ well-trained pro- Edition now in preparation! Order your copy 
of months until German pho- jectionist can add immensely to the success of today at only $1.00, from Business SCREEN, 157 
tographic commodities begin the program. Easy-to-understand lessons and E. Erie, Chicago, 11. 

to flow into world markets. | 
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Southeastern Regional Meeting 
of Visual Dealers Opens Jan. 31 
Southeastern Re 
National 
Education 


@ The _ first 
gional Meeting of the 
Association of Visual 
Dealers will take place at the Bilt 
more Hotel, Atlanta, Georgia, on 
January 31 and February |. E. E. 
Carter is NAVED Regional Di 
rector of this area and President 
of the National School 
Company of Raleigh, North Car 
olina. The Southeastern Region 
planned by NAVED 


authorities as the first in a na 


Supply 


al meeting, 
tionwide serics to be held 
throughout the first months of 
1947, will be 


cerned with ways and means for 


pring ipally con 


the expansion and extension ol 
visual education for schools, busi 
nesses, churches and community 
groups, and the increasingly im 
portant part to be played by the 
visual education dealer as a spe 
cialist who will aid in this de 
velopment. 

E1GHT STATES REPRESENTED 

The first 
expected to attract half a hun 
dred on 


regional meeting is 


more visual education 
dealers, film librarians and sales 
men from eight Southeastern 
states from Maryland to Louisi 
ana, In addition, representatives 
of a score or more of manutactw 
ers, producers and distributors of 
visual education items will be on 
hand. 

Phe meeting opens Friday eve 
ning, January 31, with a “Get Ac 
quainted” party and special din 
ne! There will be an “Around 
the Breakfast lable’ ) 
over the coffee and rolls at 8:30 
Saturday February 1. 
Under the leadership of W. Dan 
Browning, of Ideal Pictures 
Richmond, Va., office, this break 


fast meeting will feature informal 


morning, 


discussions of service to Southern 


homes, industries, agricultur 


and to churches. 
NAVED Presipent*ro SPEAK 
Ihe formal sessions will begin 
at 9:30 AM, with a talk on “1947 
Your Year of Opportunity,” by 
NAVED 
Cousino, of 
will be 


sSernard§ A, 
Toledo, Ohio. This 


followed by a series of 


President 


nine three-minute reports on the 
status and future prospects of vis 
ual education in each of the nine 
states in the region 

After a “Fellowship Luncheon, 
the afternoon § discussions will 
center around the topic “What's 
Ahead for You.” Final event on 
the program will be “The Ques 
tion Box,” at which time ques- 
tions which have been placed in 
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News of the Dealer Field 


a box throughout the meeting 


will be discussed by a panel of 
dealers and others. 

Lhere will be no formal trade 
show at this or any of the 
NAVED Regional Meetings. In 
lieu of a trade show, the manufac 
turers, producers and distributors 
who exhibited at NAVED’s 1946 
Convention, or who are members 
ol the Association, will be invited 
to attend free of charge. 

7 > « 
Victor Distributors Release 
1947 Company Catalogs 
@ Several of Vicror 
GRAPH'S distributors have recently 


\NIMATO- 


issued new catalogs. They include 


Sunray Films, Ine., Cleveland: 
Swank Motion Pictures, Inc,, St 
Louis; James E. Duncan, Roches 


tcr, New York; J. P. Lilley & Son, 


Harrisburg, Pennsylvania; and 
Hammett, Inc., Portland, Maine. 
Russell H. Yankie Named 
Southern Manager for Natco 

@ WutLarp Gipwitz, Executive 
Vice-President of Natco, Inc., Chi- 
cago manutacturers olf l6mm 
sound motion picture equipment, 
Natco’s 
plans, the ap- 


pointment of Russett H, YANKIF 


announces as part of 
broadened sales 
as southern district sales managet 
for Natco, With headquarters in 
St. Petersburg, Florida, Mr, Yan- 
kie will be in charge of Natco 
sales throughout the entire south, 
calling on dealers, school supply, 
church supply, department and 
camera stores. 

Mr. Yankie brings a long and 
successful experience to his new 
position. He was graduated from 


FILMS for 
INDUSTRY 


“Dial Comes 


Vo Town 


This twenty-minute sound 


film recently 


made for the 


American Telephone and Telegraph Company is one 


of the best examples of the use of 


motion pictures 


Before this film was available it was necessary to move 


heavy equipment from place to place accompanied by 


engineers and a demonstration crew. 


This picture saves 


much of this expense and does a better job in acquaint- 


ing the public with the advantages and operation of the 


dial telephone. 


Made with a cast of well-known motion picture, stage 
and radio people, expertly directed in realistic settings. 


“Dial Comes To Town” is one of the many outstanding 


films made by Loucks and Norling in 1946. 





Loucks :NORLING 


NEW YOR 


DE FILMS ° ott 





Northwestern University with a 
Master’s Degree in 1918. He was 
educational representative for 
Universal Publishing Company in 
the south; Manager and Director 
of Sales of visual and sound equip- 
ment for the Superior School Sup- 
ply Company of Kansas City, Mo. 
for ten years; and most recently 
was southern manager for Young 
America Films, 

Brazilian Visual Education 
Dealer Prevues to Government 

@ ByincTton & Company, Victor 
Animatograph’s distributor in 
Brazil recently screened Encyclo- 
paedia_ Britannica’s film The 
Wheat Farmer at a Congress in 
Rio de Janeiro attended by all 
Secretaries of Agriculture of Bra- 
vil, 

At the conclusion of the Con- 
gress Byington’s presented each of 
the Secretaries with special fold- 
ers containing the booklet “The 
Audio-Visual Education” (in Por- 
tuguese), a colored illustrated 
catalog of the Animatophone, and 
a complete list of films produced 
by the Encvclopaedia Britannica 
Films. 

Report Progress on Bluebook 

of Audio-Visual Equipment 

@ Price leading 
manufacturers are coming in to 
the publication offices of BusINEss 
SCREEN for the 1947 Blue Book of 
Audio-Visual 
published in cooperation with the 
National Visual 
Education Dealers. 


schedules of 


Equipment to be 
Association ol 
Manufacturers are urged to 
complete these schedules as soon 
as possible because of the numer- 


ous requests from dealers for this 
much-needed reference book. 


Telefilm Doubles Capacity 

for Color Release Printing 

@ Carrying the much-publicized 
stop-action photography of horse 
races to its conclusion, 
Telefilm producer-lab, 
has inaugurated a practice known 


logical 


Studios, 


as Telefilm Control. This “con 
trol” requires the filming of each 
race on the track’s program in 
complete form. 

Peter. Comandini, member of 
Telefilm Studio’s board of direc- 
tors, has assumed technical super- 
vision of the program. 

In another connection, Telefilm 
also announces that it has devel- 
oped, in its research laboratories, 
technical improvements which will 
double its capacity for color re- 
lease printing. The method in- 
cludes a device which eliminates 
the need for notching the original, 
and thereby minimizes handling 
and possible mutilation. 
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Record Showings 


24 Million See Film 


by American Transit 


* Some records that are 
arousing interest in the mo- 
tion picture and public rela 
tions fields are being estab- 
lished by the film on trafhc 
safety, Jt’s Wanton Murder, 
produced by the American 
Transit Association. 
Released only about six 
months ago to help counter- 


lhe Greatest Development 


act the upsurge in trafhe : Se 
deaths anticipated as a result ince Pictures Started Moving 
of the war’s end and the wide 
use of autos, the picture has 
been seen to date by more 
than 24 million persons 
throughout the United States, 
Canada, Puerto Rico and Ha- 
wail and is still going strong. 
It has been seen not only in 
sponsored showings by local 
transit companies, but by au- 
diences in first-run and com- 
munity theaters in more than 
forty major cities, 

In addition, the film has 
been featured over a coast-to- 
coast broadcast and has been 
sent out by television. Most 
recent highlight of its career 
is its adoption by the Newark 
(N. J.) Eveninc News, which 
purchased 24 prints and is 





showing them _ throughout 


New Jersey. 
Motion picture authorities * 
say that never before has a 


film produced by a non-Hollvy- 
wood company been shown to 
so many people in so short a 


rewinding at any time! 


Your film is always correctly wound... always ready for 


time and it is predicted that 





before its run is completed 





one out of every three people immediate reshowing with the sensational new Non-Re- 
in America will have seen it. winding Reel. No chance of showing film backwards or 
ie Gay C. Hecker, Deco upside down. Easy to operate. Quickly attached. Will be 
ee af the Aaeeican ‘Sesenh available in sizes to fit 8mm or 16mm projectors, silent or 
Be aps eM sound. 400-foot 16mm reel sets ready for immediate de- 
\ssociation, is the man whos« ; ; 
ne livery. $14.50 a set. 
vision brought the film to life. 











io 
It was written and produced ° wae ce gin 

by the William J]. Ganz Com- CL oe : lad | 
pany of New York. Bookings Ask your dealer for a demonstration. Write for descriptive 


for the film are being handled literature today. 
through the Association and 


— oo MOTION PICTURE EQUIPMENT CO., INC. 


Ihe picture, which is avail 
able in both 16 mm and 35 


112 WEST 42nd STREET NEW YORK 18, N.Y. 


mm sizes, is a sound film, in 





two reels, running about ten 
minutes. It portrays the tragic GOOD SHOWINGS GET FILM RESULTS diagrams, charts, etc. in the new Audio-Visual 


results of trafhc carelessness 


“ < @ Make sure your next film showing is a good Projectionists Handbook, 1947 Edition. Order 
and the waste and destruction , - ; ;' , — 7 iE 
. one. Well-trained operators mean real program you copy today from Business Screen, 157 East 
which follow an unguarded : ; — = ae 

: 2 enjoyment, get film results. Easy-to-get lessons, Erie St., Chicago, 11, Illinois. 
moment behind a_ steering . 


wheel, 
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If the tool is set below center, the work has a 
ency to climb on top of the tool. This damages # 
work and may break the tool bit. 





Film 


Frame from “Metalworking” 
“Safe Metalworking Practices” 


Slidefilm Produced by Handy 


@ The Jam Handy Organization, 
of Detroit, has completed a new 
series of industrial training slide 
Safe Practices in Metal 

The consists ol 
eleven subjects on the operation 


films on 


working. series 


of the engine lathe, each reel di 


vided into several lessons, and 


each containing a review and 


questions to be used as a guide in 
group discussions. 


The subjects are: (1) Kinds, 


Parts, Safety; (2) Operating, 
Speeds; (3) Carriage Controls, 
Feeds; (4) Turning Tools; (5) 
Chucks, Chucking Work; (6) 
Centers, Setting Tools, Facing; 
(7) Center Holes, Mounting 
Work, Facing Between Centers; 
(8) Turning Between Centers, 


Shouldering; (9) Recessing, 


Chamfering, Filing, Polishing, 
Knurling; (10) 
Taper Turning with a Compound 
Rest; and (11) Collets, Faceplates, 


Rests. 


Angular Turning, 


Atomic Bombing Missions Are 
Featured in New AAF Films 


@ The 
Japan and the Bikini tests are 


first Atomic bombing ol 
mm sound 


{Al Special De 
livery, produced by the Office of 


shown in a new 16 


motion picture, 


the Director of Information, Army 
Air Forces to show AAF partici 


pation in peacetime pursuits, 


The various means of delivery 
made by the AAF in war and 
peace are shown, the preparations 
for “Able Day” are graphically 


depicted, and the explosion of the 
tiny particle of plutonium is r 
corded from several angles. 

The film is twelve minutes long, 
U.S. 
Education, through its 


and is obtainable from the 
Othce olf 
contractual distributors, Castk 
Films, 30 Rockefeller Plaza, New 
York, New York, under the usual 
release plan of furnishing prints 
at cost. The film is available for 


admission-free showings only. 
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IN THE PICTURE PARADE 


—Notes and News 





About 


l 


Jseful Industrial Films— 








Shell Oil Gets Navy 


@ The Shell Oil Company edu- 


cational training film, Lubrica- 
tion of Turbine Systems, which 
was produced for the United 


States Navy Department Bureau 
of Ships, is now available to all 
the 
tion of turbines, the company an- 


The 


research, 


parties interested in opera- 


nounced today. film, a re- 


sult of extensive shows 
the great advances made during 
the war in turbine lubrication and 
uses the technique of both live 
action and animated drawings. 
\t the beginning of the war, 
the company, which had already 


developed highly stable 


rust-in- 


Clearance on Lubrication Film 


hibited turbine oils for stationary 
units, was requested by U.S. Navy 
to develop similar oil with higher 
specifications for combat vessels. 
For years Shell the 
that could meet 
these specifications, supplying the 
greater proportion of the Navy's 
total requirements of this oil dur- 


several was 


only company 


ing the last fiscal year, 
Lubrication of Turbine Systems 
requires 30 minutes for screening, 
and is a 16 mm, black and white, 
sound film. It explains the func- 
tions and characteristics of turbine 
oil in the power plant of a modern 


destroyer, stressing that it must 

















e Distinctive Films 


e For Specific Purposes 


e By Outstanding Personnel 





THE PATHESCOPE 


PATHESCOPE PRODUCTIONS 


COMPANY 


oe AuMEES CA, 1H 


580 FIFTH AVENUE, NEW YORK 19, N.Y. 


lubricate, cool and act as a hy- 
draulic medium. Standard lab- 
oratory tests are pictured to clari- 
fy demulsibility, foam resistance, 
rust prevention, oxidation stabili- 
ty and other characteristics. Good 
maintenance and 
emphasized 


cleanliness are 
long life and 
trouble free operation of turbine. 
Commercialism is 
throughout. 


for 
avoided 


The film begins with views of 
turbines in builder's shop. Ar- 
rangement of a typical pressure 
circulating turbine 
system is shown. 


lubricating 
Sump, pumps, 
strainers and coolers are described 
and illustrated. Purifying system 
is explained in connection with 
settling and centrifuging of the 
oil. 

Although industrial power 
plant turbines usually require 
lighter viscosity oil, most of the 
components described in the mo- 
tion picture are found in land 
power plants, Shell stated. 

Film is now available for gen- 
eral distribution from Shell Oil 
Co., Inc., 50 West 50th Street, 
New York 20, New York. 


Western Air Lines Pictures 
Filming by Paul Hoefler 

@ The beauty spots of western 
America are being filmed in a se- 
ries of 23-minute sound and color 
motion pictures by Paul Hoefler 
Productions for Ail 
Lines. Featured are famous scen- 


Western 


ic places as thousands of air tour- 
ists are now seeing them, from 
both plane and ground level. 
Some of the air shots include Old 
Faithful in action, the flight over 
the Grand Tetons and the Grand 
Canyon of the Yellowstone. 
Hoefler, well-known as a writ- 
er and lecturer, spent August and 
September of this year flying, 
tramping and riding over the 
northwest country during which 
time he filmed over 9000 feet of 
l6mm color. He was accompanied 
by three Western Air 
“still” photographers. 
First in the film series will fea- 
ture the and _ the 
Grand including the 
dude ranch country, followed by 
a film on Glacier National Park 
and the Canadian Rockies. 
Slanted for 


Lines 


Yellowstone 
Tetons, 


schools, 
clubs, churches and conventions, 
the films will also familiarize aud- 
iences abroad with American 
beauty spots by dubbing in nar- 
ration § in 


use in 


foreign languages. 
Western Air Lines, which serves 
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a majority of all the National 
Parks and playgrounds of the 
west, is making its 6000 miles of 
facilities available to Hoefler for 
the photographing of these pro- 
ductions. 

Hoefler has had wide experi- 
ence in making these types of 
films. He has filmed wild beasts, 
savage tribes, and _ never-before- 
photographed regions, such as the 
“lost city” of Gedi, the Kalahari 
Desert, the Delta of the Zambesi, 
and the relatively unknown Kai- 
sut Desert. Just before his West- 
ern Air Lines tour of the west, he 
completed an assignment for the 
Idaho State Department of Fish 
and Game, during which he and 
six other men shot over 200 rap- 
ids in a descent of the wildest riv- 
er in America, Fourteen days on 
the Salmon River, the “River of 
No Return” that flows through 
the most primitive parts of the 
U.S. enabled him to film bear, 
wild sheep, 
mals, 


goats and other ani- 


Bureau of Mines Gives Data 

on New Production Schedule 

@ The Bureau of Mines has an- 
nounced from Washington its 
new schedule of 16mm films deal- 
ing with mining, minerals and 
petroleum for free distribution ‘to 
schools, the armed forces, scien- 
tific societies and civic groups. 
Program calls for fifteen sound- 
productions, three of which have 





For 16mm. Film—400 to 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of |émm. film. 


Only original Fiberbilt Cases 
bear this 
TRACE PE SHIPPING, “A** 


CASE 
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been completed already. Produc- 
tion budget for the group totals 
$350,000 with $52,250 allocated 
for extra prints. Funds come 
from private American mineral 
industries which, since 1916, have 
contributed $2,250,000 for this 
work. The Bureau’s library totals 
11,000 reels. 

- * - 
Film Accessory Maker Shows 
New Product Film in Color 
@ Barpwe.tt & McALIsTeR, INCc., 
Hollywood manufacturers of the 
Mult-Efex Titler for amateur 
movie-makers, announce the re- 
lease of a 16 mm full-color motion 
picture film, showing this latest 
device and the many special ef- 
fects which can be obtained by its 
use, 

Distributors and dealers are now 
loaning out prints of the film to 
camera clubs and other groups 
which are interested in learning 
to tithe motion pictures, and to 
improve the quality of their ti- 
tling. This gives amateur motion 
pictures added attraction value 
by making titles with the profes- 
sional touch of the Hollywood 
studios. 

The film is three hundred feet 
of intensely interesting action 
in full color, showing how to make 
zooms, fadeouts, forward-and- 
backs, wipes, double exposures, 
scrolls, flip-flops, swing-arounds, 
rolls, and every other type of title, 
as well as trick shots and special 
effects. Prints of the reel are now 
available through their distribu- 
tors and dealers for loan to clubs 
and other organizations through 
out the United States and Canada. 


* * * 


Dealer Training Program of 
Heating Group to Florez 

@ The National Warm Air Heat- 
ing and Air Conditioning Asso- 
ciation is embarking on an ex- 
haustive dealer training program 
to be presented to dealers in all 
major cities during 1947. FLorReEz, 
INC., training and promotion spe- 
cialists, has been assigned the 
handling of the job. 

It is announced that the confer- 
ences will make use of the latest 
types of audio-visual aids, includ- 
ing sound slidefilms, charts and 
Visual Cast slides. W. H. KNowL- 
ron, of the Florez staff, will have 
personal supervision of the pro- 
gram. 


@ The first 1947 issue of Bust 
NESS SCREEN will feature a review 
of the best features in past years. 
Order your extra copies now. 











"choose a DA-LITE cercen 
ETHE NEW CHALLENGER 


Trim, sturdy, smart in appearance —the new Challenger offers 
ereater convenience and finer light reflective qualities than have 
ever before been available in a portable screen! It is just the screen 
for sales presentations, conventions, and small training centers 
where portability is so important. A new smartly-designed Octagon 
Case provides better protection for the screen fabric and adds years 
of life to the screen. “Slide-A-Matic” locking eliminates bothersome 
external locking devices; new Ridge-Top legs assure greater sta- 
bility. The new Challenger meets all the needs of industrial users. 
Don’t be satisfied with average presentations — make them impres- 
sive — use a Challenger! 





THE NEW MODEL B 


This new Da-Lite hanging 


enaay screen has also been improved 


™ ven 
~~ ooe throughout. It has the same 
distinctive Octagon Case and 
finer Glass-Beaded fabric as the 
Challenger. It is ideal for sales 
rooms and auditoriums where 
a more permanent type of in- 


stallation is needed. 


These are only two of the many new Da-Lite screens which 
are available now at your dealer’s. You are invited to ask 
for a demonstration and compare them with any other 


screens. Be sure to see also the 








famous electrically-operated Elec- 
trol for large conference halls and 
small theaters. Write for further 


information to Dept. 8B. 
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CoLoNeL JAMES H. FRANEY 


@ Formation of a new company, 
United World Films, Inc., for the 
purpose of producing and distrib- 
uting 16 mm entertainment, edu 
cational and religious films was 
announced last month by N. Jf. 
Blumberg, president of Universal 
Pictures Company, Inc. 

In announcing the formation 
of United World Films, Inc., a 
wholly owned subsidiary of Uni 
versal Pictures Company, Inc., it 
was disclosed that the entire non 
theatrical library of the Bell and 
Howell Company, known as the 
Filmosound library and compris 
ing 


be] 


6000 subjects, has been pul 
chased. In addition to the film 
library, the entire operating per 
sonnel and branch offices in Chi 
cago, New York, Washington, and 
Los Angeles, together with the 
dealer and agency contacts of the 
Bell and Howell distributing sys 
tem were transferred to United 
World Films. 


ARTHUR RANK 

Universal, already closely afhli 
ated with the J. Arthur Rank 
Company in the distribution of 


\FFILIATED WITH J. 


its general product in this country 
through the recent merger of Uni 
versal and International Pictures, 


will now become the 


primary 
Arthu 
Rank non-theatrical product in 


the United States. 


distributor of — the ] 


Chairman of the Board of 
United World Films is Matthew 
Fox, who will occupy this post in 
addition to his duties as Executive 
Vice-President of Universal. Col 
James M. Franey is President, and 
will devote himself to the coordi 
nation of all activities of the busi 
ness. The key executives of the 
company are William F. Kruse, a 
member of Bell and Howell Com 
pany for the past seventeen years, 
and Edward L. McEvoy, present 
head of Universal Picture Com 
pany’s Short Subjects Department, 
as Vice-Presidents. Edmund L. 
Vice-President in 
charge of Production. 


Dorfman is 


Franey, a Colonel on General 
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UNITED WORLD FILMS FORMED BY 


UNIVERSAL, 


RANK AFFILIATE, FOR 16MM FILM OPERATIONS 


Eisenhower's staff during the war, 
was Assistant Chief of Staff for 
Personnel and Administration in 
the ETO. He supervised the dis- 
tribution of entertainment and 
training films to the troops. He 
was awarded the Distinguished 
Service Medal by the U.S. Gov 
ernment, the Legion of Honor and 
the Croix de Guerre with Palm 
by the French, and the Order of 
the British Empire by Great Brit- 
ain, Prior to his military service, 
Franey specialized in business ad- 
ministration and management. 


Kruse A 16MM VETERAN 


Kruse was with Bell and How 
ell’s Film 


when he 


Division since 1929 


established the Educa 


tional Division, and four years 
later assumed the management ol 
all film matters for the firm. In 
1935, he was loaned to the U.S. 
Department of the Interior to de- 
velop patterns for visual presen- 
tation for the National Park Serv- 
ice. Currently he is president of 
the Allied Non-Theatrical Film 
\ssociation, and is on the govern- 
ing board of the Film Council of 
America. 


PROMINENT IN FitmM INDUSTRY 

McEvoy has been producer and 
manager of short subjects and non- 
theatrical operations for Univer- 
sal Pictures Company for the past 
three years. For fifteen years prion 


to that he was Eastern and Can- 





_ Je | c caiidiitly ttagrated photogrophic service for the 


_ production of séund motion picture films ... for industry and education. 
Recording studio, editing, animation, and laboratory facilities . . . 
for other film producers and photographic departments of other industries. 
Superior 16mm. duplicates with or without optical effects... black 
and white or full color. Write for further information. 


: 


® Sound Stage of 8,000 Sq. Feet 
®@ Recording with Seven Channels 
® Lab Capacity 


to make... 


Large quantities of prints 


Color Prints with Optico! Effects! 


® Producing films by the 16mm. 
method for 15 years 


12,000 16 mm. feet per day 








WILLIAM F. Kruse 


adian Sales Manager for RKO. 
Dorfman has been president of 
the American Institute of Motion 
Pictures since 1938, and has pro- 
duced many outstanding films, 
among which were Law Film Clas- 
sics, Nobel Science Series, Litera- 
ture Series, and Presidential Se- 
ries. He also originated, wrote, 
produced and directed the Gallup 
Poll films, released international- 
ly, and produced films in further- 
ance of the war effort in coopera- 
tion with the U.S. Departments of 
State and Navy. Dorfman has also 
produced theatrically for Para- 
mount Pictures, and has written, 
produced, and directed for Col- 


umbia Pictures. 


Atlas Production Volume Up 
According to Studio Head 


@ ATLAS FILM 


Company has more business in 


EpDUCATIONAI 


production or on order than at 
any previous time in its thirty- 
three year history, according to 
Robert B. Wesley, President. 
Much of this is repeat business 
according to Wesley's statement. 
Some of it is production for new 
clients who have become interest- 
ed in the services of the company 
since its recent refinancing and 
change of ownership. 

Visual training programs are 
in progress for companies such as 
Orange-Crush Company, and 
Furst-McNess Company, who are 
important users of slidefilms in 
their training programs. 

Other Atlas productions are in 
various stages of process for lead- 
business 
concerns such as the Hot Dip Gal- 
vanizing 


ing organizations and 


Goodman 
Manufacturing Company, Phelps 
Dodge Copper Products, Duncan 
Electric Company, U. S. Bureau 
of Mines, Sinclair Oil Company, 
Official Sports Films Service, The 
National Retail Hardware Asso- 
ciation, National Dairy Council. 


Association, 
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CARROLL 


DUNNING, authority on 


color motion picture processing, 


tries out the new Mitchell lo6mm 
camera at West Coast unveiling. 


Cowling Named Full Colonel 

@ Lr. Cot. Herrorp Tynes Cow- 
LING, for six years Technical Edi- 
tor of Eastman Classroom Films, 
is now wearing 
shoulders, 


“eagles” on his 
having recently re- 
ceived his promotion to full colo- 
nel. Cowling has long been an 
advocate of the principle that 
Government should not produce 
training films, which can be con- 
tracted to commercial producers. 

Colonel Cowling entered the 
service in 1940 and was assigned 
to the AAF, serving as Chief of 
Production of Motion 
AAF. 


Picture 


Services of Later he was 





Writer + Director « Editor 
Movies - Slidefilms 


Capable of managing motion 


or service organization. 
Supervising and collaborating in 
all phases of film production and 
distribution of 

selling 

teaching 

documentary subjects 
on a fee or salary basis. 
Will consider agency or produeet 
connection. 

Write to Box 92 

BUSINESS SCREEN 

157 E. Erie St., Chicago 11 








assigned as Director for Academic 
Services in the Army Air Intelli- 
gence School at Harrisburg, Pa. 
He is at present Chief of Division 
of Photography at Wright Field, 
Ohio. Colonel Cowling anticipates 
separation from the Army early in 
the coming year. 





FREDERICK E. GyMER 


Gymer in Cleveland Advertising 
@ Freperick E. Gymer, formerly 
of the Jam Handy Organization, 
has established an advertising of- 
fice in the Caxton Building, Cleve- 
land, Ohio. Mr. Gymer will spe- 
cialize in problems of advertising, 
sales promotion, sales organiza- 
tion, public relations and _sales- 
service training, with clients in 
Buffalo, Pittsburg, Youngstown, 
Akron, Cleveland and Detroit. 
Georgia’s New State Library 

@ Garand C. Bac ey, head ol 
Georgia’s new Audio-Visual Edu- 


state schools will be able to bor- 
row films rent and postage free. 
Catalog lists of all films available 
in the service will soon be pro- 
vided to all superintendents and 
principals of the Georgia school 
systems. Mr. Bagley asked that no 
booking requests be sent to his 
office until such time as formal 
announcement is made. A heavy 
volume of correspondence, he 
pointed out, would only delay the 


program. 





Ed Schultz Becomes 
Arkansas Dealer 


SEEING THE UNSEEN 


Through Micro Motion Pictures 


Secrets of life, blood flow, cell division, 
growth of tissue, digestion, fermentation, 
germs and molds in action, inside stories 
of foods during cooking and baking, 
cleansing action of soap, perpetual mo- 
tion of ultramicr. Particles in liquids and 
oir, dust, inside a drop of motor oil be- 
low freezing, texture of textiles, struc- 


ture of materials, chemical reactions, etc. 
Sandy Hook, Conn. 


ROLAB rons. scwon se 


For Education and Promotion 





@ For the past two 
years Visual Aids Spe- 
cialist for the Army 
Medical Center at 
Washington, D. C. Ed 
Schultz has returned 
home to Little Rock, 
Arkansas to open his 
own audio-visual busi- 
Audio-Visual 
Consultant Service of 


ness as 








WHERE PERFECT PROJECTION 
IS A “MUST”. . . 
THEY USE S.V.E. PROJECTORS 








Model 


Model 


AK 





AAA 


In the nation’s classrooms, where the 
finest possible projection is required to 
insure the effectiveness of visual in- 
struction, S. V. E. projectors are pre- 
ferred over all others. More than 125,000 
schools use S. V. E. projectors. 


picture department cation Department, announced Your training end celling presentations 
heavy industry plant the formation of a State Film too will gain by S. V. E. projection. The 
consumer goods manufacture Lending Library, from which Model G 


time-proven S. V. E. multiple-condens- 
ing lens system assures uniform, brilliant 
screen illumination. Other S. V. E. fea- 
tures include smooth, easy operation; 
correct ventilation for complete film and 
slide protection at the aperture; semi- 
automatic slide changer, and a large 
selection of objective lenses for any 
desired length of throw or picture size. 


There are S. V. E. projectors to meet 
every need: the Model G (used in all 
leading sound-slidefilm units,) for show- 
ing single frame filmstrips—the AK 
for showing miniature (2 x 2”) Koda- 
chromes or black and white slides—and 
the Tri-Purpose projector for showing 
all three—single and double frame 
filmstrips and miniature slides. 





See your industrial film producer or 
write today for full information on 
S. V. E. projectors ... now better than 
ever. 





SOCIETY FOR VISUAL EDUCATION, 


A Business Corporation 


STREET ° CHICAGO 11, 


i INC. 
Arkansas. Prior to 
entering the field he 


was a photographer. 


PIONEERS FOR MANY YEARS 
Ask for Booklet 


100 EAST 


OHIO 


ILLINOUS 
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THE BUYER'S GUIDE 





Qj. NEW PRODUCTS 


PO THE LATEST IN AUDIO-VISUAL EQUIPMENT 








ELCOME, 1947! What 
new wonders will this 
vear bring from the de 
signer’s benches of this communi 
cations industry? Plagued by ma 
terials and labor shortages in ‘46, 
yisual manutacturers 
look to the new year fot 


equipment 
bette! 
things. Prices reflecting increased 
costs and lower plant efhciency 
were uniformly high. But demand 
was equally great for bette prod 
ucts. 

uscrs 


Jusiness and industrial 


meanwhile were calling on the 
ingenuity and foresight of pro 
jector designers for lighter, simp 
ler but equally effective equip 
ment soon to be needed in thou 
sand-fold units all over the world. 
Retraining of sales and distribu 
tive workers ton jobbers, whol 
salers, retail outlets and service 
stations would be a major task 
for 1947-8. 


production lines would have to 


Projector design and 


step along to meet this vast market 
opportunity. 


Business was also preparing to 
show its own new products to 
millions of potential users in com 
petitive markets. It is on the 
lookout for a myriad of projec 
tion devices for counter, store, 
window and other display and 
purposes. 1946 


Hail '47! 


demonstration 
was better forgotten 


New Opaque Projector Takes 
Full 714” x 10” Page Material 
@ CHARLES 
New York 

has announced the Model OAS 


BeESELER COMPANY, 
maker of projectors, 


Opaque Projector which features 


a 74” x 10” copy opening. This 
opening more than covers the av 
erage printing surface of a stand 


ard 814” x 11” sheet. 


BeseELeR Moper OAS opaque pro- 
jector described above takes a full 
page of material for training, pro- 


motion and other business uses. 











Equipped with an 18” focal 
length lens, the Model OA3 will 
fill a screen of 514 x 7 feet to II 
x 15 feet. A self-locking device 
enobles copy platen to be locked 


open in various positions for easy 


insertion of copy. Two attach- 
ments for holding copy are pro- 
vided. The OA3 is 23” long, 22” 
high, 12” wide and weighs 4314 
pounds. It operates on either AC 
or DC, 120 volt current. 


FEATURES OF THE NEW MITCHELL 16MM CAMERA 





Graphic illustration of the 


Mitchell 


l6mm _ Professional 


2 


Camera shows features similar to the 35mm equipment. 


Mitchell Unveils New 


@ Meeting field demands for a 
high-quality precision built pro- 
fessional 16mm camera, MITCcHELI 
CAMERA CORPORATION has an- 
nounced the new Mitchell 16mm 
Professional. 


Designed as a faithful counter- 
Mitchell's famed 35mm 
brother”, the new camera 


part olf 
“big 
is little different in design or op- 
eration. The smaller camera in- 
corporates the same “rack-over” 
device, the same type of focusing 
telescope and view finders. It may 
be used either as a silent camera 
or double-system sound camera. 

\ quick-shifting four-lens tur- 


l6mm Professional Camera 


ret, a hand dissolve with minia- 
ture shutter and a combination 
matte box and sunshade unit are 
other Mitchell features included 
in the new “16” professional. 

The movement is a double cam 
type: one cam actuates the pull- 
down mechanism and the second 
cam operates the pilot pins. It 
may be operated at non mal or high 
speeds. 

Production of the new “16” is 
being carried on in a new 6-acre 
plant near Hollywood where the 
elite of production and cinema- 


tography recently paid their re- 





spects at an unveiling ceremony. 
The Corporation has also an- 
nounced plans for a high-preci- 
sion 16mm professional projector, 
to be followed into world markets 
by a 16mm camera and projector 
for amateur movie makers. 


COMPANY AN INDUSTRY PIONEER 


The new product announce- 
ment brought to mind the color- 
ful and energetic 
ma-pioneer Mitchell, 
founder and inventor. Twenty- 
six years ago, Mitchell opened a 
small workshop and factory in 
Hollywood. 


areer of cine- 
George 


His entry into the field came 
at a time when flicker and imper- 
fection was still a great obstacle 
to screen quality. 
meticulous 
with 


A thorough, 
man ably equipped 
skill, Mitchell 
first of all designed a camera that 
would be easy to operate. One 
of his developments was the “rack 
over’ device. 


mechanical 


With the advent of sound, Mit- 
chell soon offered a self-contained 
“silent” requiring 
“blimp” or other sound-elimina- 
tion contraptions. 


camera not 


Constant co- 
operation with film makers and 
users has been the rule of the 
Mitchell organization on both de- 
sign and production lines. 


OTHER 16MM FEATURES NOTED 
The new 16mm camera holds 
100 feet of film and incorporates 
a bucklet trip that stops the cam- 
era motor in case of take up fail- 
ure. Motors are available for 
high-speed operation or work in 
conjunction with sound and back- 
ground projection. . 
(BELow) Two Views of the new 
l6mm Mitchell Professional show- 
ing some of the features described. 
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Fitmo Duo-Master slide projecto: 
recently announced by B&H. 


Filmo Duo-Master Projector 

Announced by Bell & Howell 

@ A new projector for 2” x 2” 
slides has just been announced by 
Bell and Howell. The new Filmo 
Duo-Master Projector includes 
many of the features incorporated 
in the somewhat higher-priced 
Filmo Slide Master and is intend- 
ed for vocational and personal use. 

Among the features designed 
into the new projector are: an 
cfhcient illumination system which 
assures a brilliant image on the 
screen (and at the same time elim- 
inates light spill); a heat absorb- 
ing glass filter which assures low 
temperatures on the film plane; 
drop-out lamp replacement; ad- 
justable condensers; steady pro- 
jection during shift of slides; three 
interchangeable lenses; and warp 
proof, die-cast construction. 

The Duo-Master has an 8-degree 
vertical tilt, spiral-groove micro- 
focusing, a hinged lamphouse lid, 
and is 13 inches long, 814 inches 
high and 47% inches wide. 

* * * 

High Speed 16mm Developing 
Introduced by Chroma-Tech 

@ Operating at speeds of 150 feet 
a minute with complete safety to 
film is promised producers and 
laboratories using the new CHRo- 
MA-TrecH App-A-Unir 16mm de- 
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New! TELEFILM’S 


at J 
P &4 ’ 


CHROMA- TECH DEVELOPER equip- 
ment features speed in output. 


veloping machine recently intro- 
duced. 

Phe Ad-A-Unit employs a dis- 
engaging mechanism which goes 
into operation with as little as 
four ounces of tension placed on 
the moving film. This disengaging 
head consists of a spring-loaded 
carrying bracket on which is 
mounted taper roller bearings sus- 
taining a full cantilever stainless 
shaft. Mounted on this shaft is 
a series of hard rubber rollers 
which carry the strands of film. 

Ihe film runs under such low 
tension that it may be pulled away 
lrom the rollers and inspected as 
it continues moving through the 
drying stage. 

Each “unit” is made up of six 
processing tanks and five rinse 
tanks. This system of washing 
between each tank stops any solu- 
tion from carrying over to the 
next tank with the film. Machine's 
speed is 9000 feet per hour. 

* - * 

New Tilt Head by Mayfield 

@ Designed for use with both 
the heavier still cameras and all 
l6mm cameras, the Mayfield 
Company's new pan tilt head and 
tripod are particularly adapted 
to location shooting where porta- 
bility and strength are factors, 

(CONTINUED ON NEXT PAGE) 


“Lok-On” Flange 


Used by Leading Hollywood 16mm Editors 


and Producers for Editing and Re-winding 


It's Telefilm’s latest 16mm. time saver! Sides are of hea 

gauge clear plastic. Engraved footage seale on inside surface 
shows amount of film on spool. One side removable---so you 
save time by slipping on film without winding. Nothing eve 
Like it for winding short lengths of film into coils quickly 
without endangering emulsion surfaces. Outer side has spe 
cially-made locking device, allowing removal of film by 


means of a simple lock. Core takes standard lab pack spouls, 
fits a standard 16 or 35 mm. rewind. 


TRY IT 10 DAYS — MONEY BACK! 
May be purchased complete, 8 inch size $17.50 or 9% inch 
size $18.50, or the face side with spool may be purchased 
separately at half above prices. Immediate delivery. Use it 
10 days then money back if nut delighted. 


TELEFILM unc. 











[HOLLYWOOD 16mm HEADQUARTERS | 


6039 Hollywood Bivd., Hollywood 28,Calif. 


MOVIE - MITE 


16 mm. Sound-on-Film Projector 
PORTABLE—Weighs only 27} Ibs. complete. 


Single case contains: Movie-Mite 16 mm. 
sound projector, desk top screen, speaker, 
cords, take-up reel . . . and still has ample 
space for spare lamps, etc. 


Extremely compact; only slightly larger 
than a portable typewriter; approximately 
8x12x15 inches in size. Ideal for small group 
showings. Larger size standard screens may 
be used for larger groups. 


STANDARD FEATURES—Plainly marked film 
path makes threading easy. Only one mov- 
ing part need be operated in entire thread- 
ing. Show can be on screen in less than 
three minutes. 


One electric plug completes all connections 
to projector. Cords, permanently wired to 
speaker, cannot be lost. 


Reel capacity 2000 ft. Reel arms slip into 
accurate sockets ... Fast power rewind... 
Adjustable tilt . . . Quickly adjusted framing 
device . Utilizes a single, inexpensive 
standard projection lamp for both picture 
and sound projection. No separate exciter 
lamp necessary . . . case of durable ply- 
wood ... Leatherette covered . . . Universal 
A.C. or D.C. 105-120 volt operation .. . no 
converter necessary. Mechanism cushioned 
on live rubber mounts for smooth, quiet oper- 
ation . . . entire unit made of best quality 
materials and precision machined parts. 


See your Industrial Film Producer 
for demonstration and delivery information 


“an 
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EAST (5TH ST. 
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‘J ]/ sAOVIE-MITE CORPORAT 


KANSAS CITY 6, MISSOURI 


Write for 
Interesting 
Folder 


“It Makes 
Sense” 





A Truly Mechanical BRIEF CASE for Your Salesmen, Now! 
And at LOW COST —with 







lONe-aes 
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NEw 


VOLTAGE REGULATOR equip 
ment for uniform 16mm power 
supply now being offered by Vic 
tor Animatograph Corporation. 


NEW PRODUCTS 


(CONTINUED FROM PRECEDING PAGE) 

Advantages 
Mayfield include: 
light aluminum head counterbal- 


claimed for the 
combination 
anced for both light and heavy 


cameras; single control handle 
which locks pan and tilt actions 
independently; friction leg lock 
simultaneously locks all three legs 
in any 


knob; 


position with only one 
tubular legs extend from 


the top with quarter turn locking 


at any height; interchangeable 
adaptor plug and safety screw 
makes any camera fit and hold 


tightly; reversible snap-in feet 
tips with points or rubber grip- 
ping surfaces. 
>. > > 

Radiant’s New Screen Warranty 
@ An unprecedented warranty on 
new projection screens is now be 
ing offered by the Radiant Manu 
facturing Corp., of Chicago. Ra 
diant now binds itself to repair 
or replace all defective parts in 
the new portable tripod screens, 
“tree 
from defects in material and fac 


guaranteeing them to be 
tory, workmanship.” 
* * * 

Screen Adette Represents VIZ 

@ The Screen Adette Equipment 
Corporation has been appointed 
exclusive Western distributor for 
the VIZ projectors and books. V1Z 
is a comparatively recent innova 
tion in visual education, and is a 
highly acclaimed medium for the 
convenience of bed-ridden inva 
lids. Entire books are microfilmed 
and projected on a screen placed 
at the foot of the patient's bed. 
Simply by pulling a cord, the 
reader can “turn” the page back 
ward or forward, as he pleases. 
@ Just arrived for editorial re 
1947 Screen Ad 
ettes Equipment and film catalog, 
a model for 


view is the new 


audio-visual deale1 


literature to consumers. 
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AMPRO CORPORATION ANNOUNCES CENTURY-10 
1947 MODEL FOR 16MM SOUND PROJECTION 


@ Making projection of 16mm 
sound-on-film movies as inex- 
pensive as possible, while retain- 
ing all the precision features 
necessary for quality sound pro- 
jection, is the announced purpose 
of the new Amprosound “Cen- 
tury-10.” 

It is presented by Ampro Cor- 
poration as a light and compact 
projector, with extremely simpli- 
fied design to provide the utmost 
in l6mm_ sound-on-film projec- 
tion where features such as still 
pictures, reverse operation, and 
silent and 
speeds are not desired. 
With its constant speed AC motor 
with film speed of 24 frames per 
(sound speed), the Am- 
prosound “Century-10” is adapt- 
ed for use in homes, classrooms, 


the combination of 
sound 


second 


in small auditoriums and for in- 
dustry. 

In every way this model dem- 
onstrates Ampro’s efforts to make 
operation as easy as possible. Fast 
automatic rewind, easy threading 
system, quick-centering tilting 
knob, and centralized panel con- 
trol are a few of the convenient 
features. 

You use standard prefocused 
lamps for this projector, up to 
and including 1000 watts. Lamp 
adjustment is micrometric 
aligns lamp filament with optical 
system both laterally and vertical- 
ly. Projector is equipped with 
super 2-inch F1.6 coated lens, in- 


stantly replaceable by either 1, 
1i4, 24%, 3, 3%, 4-inch super 
leanses. 


Among the features that make 





THAT’S 


-Fech! 


It’s true, CHROMA-TECH has developed the Add-A-Unit 16mm 
motion picture developing machine that “uses its head” in the 
production of quality motion picture development. “Uses its 
head” in the complete protection of film being processed, AND 
BEING DEVELOPED AT THE AMAZING SPEED OF 9000 
FEET PER HOUR! Yes, actually over 1% miles of film per hour 
developed in actual tests prove the protection of the Add-A-Unit 
developing machine. Many other features make this develop- 
ment an outstanding contribution to 16mm motion picture pro- 
duction. Among these, most prominent, is the feature of price. 
This speed, with this protection at only $4,250 plus tax. The 
Add-A-Unit handling 1000 feet per hour for $2,500 plus tax. 
Plan to see this remarkable equipment today! Write for com- 


plete information. 


mcGyat 





” 






CREATORS OF MODERN MOTION 
PICTURE MACHINERY 


6532 SUNSET BLVD., HOLLYWOOD 26, CALIF. 






for fine sound reproduction is the 
rotating type of sound drum, 
which avoids sliding action be- 
tween the drum and film — thus 
prolonging film life and main- 
taining high quality sound. 
Curved film-guides and 
after sound drum eliminate weav- 
ing and “belt action.” Amplifica- 
tion is of high quality, with tone 
control for sharp speech repro- 
duction. 12-inch permanent mag- 
net dynamic speaker has ade- 
quate power for moderate sized 
auditoriums. 


before 


Amprosound “Century-10" op- 
erates on 60 cycles AC only, 104 
to 125 volts, although it can be 
used with a converter or invertor 
on DC. 
pro-ector, 


Complete unit includes 
speaker, lens, lamps, 
1600 ft. reel, and standard acces- 
sories. “Iwo carrying cases are 
also supplied, for projector and 
speaker. For other specifications, 
see your local Ampro dealer or 
write Ampro Corporation, 2835 
N. Western Avenue, Chicago 18, 
* * * 
Kodak Unveils New Camera 
to Newspaper Editor G-oup 
@ A group of newspaper editors, 
invited to a display of Eastman 
Kodak Company's newest “baby,” 
paid little attention when they 
passed a special flash lamp and 
were photographed in pairs at the 
Rochester 


entrance to a dining 


room. Their eyes popped, how- 
ever, when the photographs were 
projected on a screen set up in 
the room even before they could 
reach their seats. 

Dr. WALTER CLARK, assistant to 
the Director of Kodak Research, 


THE PM PROJECTOR STAND, distrib- 
uted exclusively by Arel, Inc., St. 
Louis, is a convenient 
for all projector users. 


accessory 
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explained the new device to the 
assembled editors. The instrument 
is “loaded”’ with 16 mm. film, and 
photographs are made at regular 
intervals. Immediately after ex- 
posure the film is subjected to hot 
chemical solutions. At a tempera- 
ture of 140 degrees Fahrenheit, 
processing is completed in nine 
seconds! Next the film is pulled 
automatically into the projection 
system of the same machine, cooled 
and dried and projected within 
15 seconds of exposure. 





THE LeEKTRA SPLICEMASTER “16” 
just announced by Lektra Labo- 
ratories, Inc., New York, offers 
something new in automatically- 
timed film-welding for better and 
faster splices. Cementing and 


scraping are said to be eliminated 
by the device. Features a built-in 
editing and viewing light. 















GENERAL ELECTRIC’S ANNUAL RESEARCH REVIEW 
SHOWS TELEVISION PROJECTION DEVELOPMENT 


@ General Electric, in its annual 
summary of research accomplish- 
ments, reviews its new Synchro- 
light film projector, 16 mm. and 
35 mm., for use in television stu- 
dios. The number of moving parts 
in television projectors has been 
materially reduced by using the 
principle of pulsed-light source in 
place of the customary shuttered 
source, 


@ Of interest, also, is the GE elec- 
tronic newspaper, delivered by 
electronic waves rather than by 
the local newsboy. Four 914 x 12 
inch pages of text and photo- 
graphs can be relayed from FM 
broadcasting stations, received by 
home or office recorders in a 15 
minute broadcast, and the printed 
pages then pass out of a slot in the 
top of the receiver. A window is 
provided in order that the sub- 
scriber may read the pages while 
they are being recorded. The new 
newspaper will be put on trial 
soon in several metropolitan cen- 
ters. 


@ Two new GE tubes have been 
developed for television receivers, 
one of them a direct view type 


which has an ion trap to prevent 
screen burning. The other is a 
projection-type tube with a reflec- 
tive metal backing, designed to 
improve picture contrast and de- 
tail. The coating acts as a corona 
shield. 


Rear Projection Screen Specialist 
@ Translucent screens from one 
inch square up to thirty by sixty 
feet are now available from Fow- 
LER Company, 750 S. Wabash 
Fowler’s “Klear- 
cite” screens for rear projection, 


Ave., Chicago. 


rephotographing, trick shots, tel- 
evision, etc. are individually made 
and inspected to meet the client's 
particular requirements. 


Picture Recording Fills Orders 


@ Production lines on new slide 
and display projection equipment 
are getting under way at Picruri 
RECORDING Company, Chicago, 
according to announcement from 
chief sales executive William 
French. Line features both out 
door and indoor display units as 
well as general slide and slidefilm 
equipment. 





(ABOVE) 
Victor lo6mm reel arm extensions. 


rwo views of the new 


Victor Reel Arm Extensions 
Provide a 50-Minute Show 


@ Vicror ANIMATOGRAPH, Dav- 
enport, lowa, has announced the 
development of new reel arm ex- 
tensions making possible the use 
of 2,000-foot reels on its standard 
l6mm sound projectors. Exten- 
sions are easily installed and sell 
for only 75c per set. 2,000 feet of 
l6mm provides approximately 50 
minutes of show. 


FOR SMOOTHER OPERATION 


Di. iy . A 
The DP 300 


The DP 300 will make your sales presentation program a 


simple routine, because anyone can operate it. Sensational 


refinements in design by precision craftsmen have eliminated 


mechanisms which have heretofore complicated the use of a slide 


and slidefilm projector. It is the easiest of all units to operate, 
for only the DP 300 has Simplified Controls. See your dealer 
or write for descriptive circular 125. 


e Focus-Finder automatically e Gear-driven wheel tilts unit 


centers slides. up and down. 


e Micro-Focus knob focuses « Control knob reverses slide- 
with micrometer exactness. film safely. 












Prices: With 5” Anastigmat Lens 
Without Case $77.50. With Case $86.00 
(5” Anastigmat Coated Lens $6.00 extra) 









> THREE DIMENSION COMPANY 


STREETER, : 
4555-59 West Addison St. Chicago, Ill. 
“PROJECTORS WITH SIMPLIFIED CONTROLS” 
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(left) 
chats with India 
/. Patel 


Harry Monson, 


sales executive, 


Impro 


visitor, A 


Patel, Ampro Agent for India, 
Cites Product Demand There 

@ “India is entering into a new 
cconomic and industrial era which 
will accelerate the demand for 
products of the western world.” 
That is the statement made by A 
J. PAatet, 


distributor for India and Ceylon, 


\mpro ( orporation s 


while visiting Ampro’s plant on a 
recent business trip from Bombay. 

Mr. Patel, 
INDIA, 


who heads Pare! 


Lrp., feels that prospects 
for sales of photographic and 16 
mm. projection equipment in In 
dia are exceedingly bright. Ame 
ican productive capacity and in 
without 


genuity, he stated, are 


doubt the best in the world 

* >. * 
Screen Adette Executives Are 
Named in Staff Announcement 
@ Sales personnel for West Coast 
The Screen Adette 
Equipment Corp, have been an 
nounced by MrerrRIMAN H. Ho vtz, 
president of that organization 
ARTHUR Herpert is General Man 
ager in Los 


GEORG! 


operations ol 


Angeles, assisted by 
JORDAN. In the San Joa 
quim Valley, LLoyp TinGey is in 
charge. Oregon, Washington and 
Northern Idaho is covered from 
Portland by WILLARD SANZEN 
BACHER, Manager, assisted by HEN 
RY Joncas, while Northern Cali 
fornia is managed by Frep F, Kts 
LINGBURY and 


LEONARD STON! 


MosiLe SERVIC! 
ered by Bell & 


Unsir was deli 
Howell President 


J. H. McNabb (right) to Wayne 
Newman, service manage) fo. De 
seret Book Co., Salt Lake City. 
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RCA DESIGNS AND BUILDS FIRST 16MM MOBILE 


SOUND FILM RECORDING 


@ The first complete mobile re- 
cording unit to be developed es- 
pecially for 16mm sound film 
recording has been designed and 
custom built by the RCA Film 
Recording Department in Holly- 
wood for the Coronet Instruc- 
tional Film Company, of Glen- 
view, Illinois. 

The unit consists of a complete 
film and disc recording channel 
installed in a custom built body 
which is mounted on a 1l4 ton 
The recording chan- 


Hollywood studio 


truck chassis. 
nel is ol the 
type and has all the features nor- 
mally found necessary for the op- 


erations of major studios. 


UNIT FOR CORONET 


The optical system and film 
path of the standard RCA Model 
PR-23 Film Recorder installed in 
the mobile unit was specially 
modified to permit recording of 
direct positive as well as negative 
The 


film recorder also includes a pho- 


variable area sound track. 


tographic slater and a synchroni- 
zation marking system. 

For “location” recording, the 
channel can be operated entirely 
by batteries which have sufficient 
capacity for approximately 20 
hours of normal operation. Spe- 
cial windings on the motors ol 


the camera and recorder permit 





RESEARCH 
IS A NOSEY BUSINESS 


Our motion picture research 


department spends more time 


than we think it should, study- 


ing your problems and how 


they may best be solved by the 


visual medium. They seem to 
think they should know all 


about your business before 


turning in the “signals” for 


scripting. Maybe they're right 


. . . our clients are satisfied. 


PHOTO & SOUND, INC. 


Creators of 


INDUSTRIAL . 
EDUCATIONAL... 


TRAINING 
SALES MOTION PICTURES 


MERCHANDISING 


Also 
AUDIO-VISUAL EQUIPMENT SALES, RENTAL & REPAIR 


BELL & HOWELL 


SPECIAL REPRESENTATIVE 


141 NEW MONTGOMERY STREET » SAN FRANCISCO 5 * EXbrook 2103 


i NE A ET 


interlock operation from either a 
96-volt battery source or a 220 
volt three-phase AC supply. 

The front compartment of this 
“recording studio on wheels” con- 
tains the disc and film recording 
machines, film loading cabinet, 
power supply batteries, and a 
number of storage compartments. 
The ampliher, power control 
panel, Selenium-type charging 
unit, dynamotor and filter are lo- 
cated in a bulk-head which runs 
crosswise of the truck. The rear 
compartment contains two large 
cable reels, lamp batteries, and a 
cable storage compartment. 

Three large doors in the rear of 
the truck provide easy access to 
all storage space and equipment, 
while the rear side of the power 
panel and amplifier racks are 
equally accessible through hinged 
doors, immediately behind the 
amplifier and power panels. 
These panels serve to keep the 
equipment free from dirt and 
dust normally encountered in “lo- 
cation” work. 

The addition of this mobile 
recording unit for 16mm sound 
film recording is in line with the 
expanded program which Coronet 
is planning in the production of 
instructional films. 





S. G. Rose, Victor Executive, 
Tours Mexico and West Coast 











@ S. G. Rose, top-ranking execu- 
tive of Victor Animatograph Cor- 
poration, Davenport, Iowa, has 
been in Mexico on a personal sur- 
vey of the Mexican business po- 
tential. On completion of the sur- 
vey, Mr. Rose is visiting key dis- 
tributors of Victor products on the 
Pacific Coast. 

Rosert H. Ku ka, Victor’s Lat- 
in American Manager, is also on 
an extended business trip through- 
out Mexico. Regarding the Latin 
American market, Mr, Kulka ex- 
pressed enthusiastic optimism: 
“There are many forward-looking 
persons in these countries who 
are advocating the use of 16mm 
motion pictures as a profitable 
tool in industry as well as being 
of great value to the educational 
system. We are doing our best to 
help these friends of ours obtain 
not only the right equipment for 
showing 16mm sound motion pic- 
tures, but to furnish them sources 
of the best films, whether they be 
entertainment, educational, reli- 
gious or industrial.” 

. * * 
@ The next issue of BusINEss 
SCREEN will be a Review Number. 


BUSINESS SCREEN MAGAZINE 

















2 NER ETT 








J. H. McNass, President of Bell 
& Howell Company, recently 
signed a $1,600,000 check repre- 
senting a substantial payment to 
Uncle Sam on the modern Lin- 
colnwood plant recently acquired. 


SMPE Journal Award Goes to 
Ralph H. Talbot of Kodak 

@ The Society of Motion Picture 
Engineers, in its 60th semi-annual 
convention, bestowed the coveted 
Journal Award on Raven H. 
Tatsor, chemical engineer of the 
Eastman Kodak Company, for his 
winning paper, “The Projection 
Life of Film.” The Award goes 
each year to the author (or au- 
thors) of the outstanding pape 
on a technical phase of motion 
picture engineering which is pub- 
lished originally in the Society's 
Journal during the preceding 
year. 

Mr. Talbot has performed val- 
uable experiments in an effort to 
provide special solvent formulae 
to improve the film base of mo- 
tion picture film. Recently, how- 
ever, he has devoted his efforts to 
a study of film in projection, in- 
cluding scratch protection, wear 
and tear, etc. 


W. J. German Elected Head 

of Brulatour Film Companies 

@ Wittiam J. GERMAN, veteran 
executive of the J. E. Brulatour 
film companies, has been elected 
president, succeeding the late 
Jules E. Brulatour. German has 
been vice-president and general 
manager for many years. His serv- 
ice with Brulatour dates back 
to 1922. 


TYPE TITLES 


... built up to a STANDARD 
not down to a PRICE 


THE KNIGHT STUDIO 


Type Titles for Motion Picture 
and Slidefilm Producers 


341 E. OHIO STREET - CHICAGO 11, ILL. 
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Herman Sievers, EK Executive, 
Retires*After 44-Year Service 


@ HERMAN C. SIEVERS, vice- 
chairman of the board of direc- 
tors of the Eastman Kodak Com- 
pany, retired from active service 
after 44 years with the Kodak or- 
ganization, it was announced last 
month. 

Sievers served with Kodak first 
as store manager, then successive- 
ly as general manager of Eastman 
Kodak Stores, general sales man- 
ager, vice-president in charge of 
sales and advertising, and finally 
as vice-chairman of the board, a 
post he has held since 1945. 

The Eastman directors adopted 
a resolution which said in part: 

“Your retirement is but a mile- 
stone in your career. You will 
continue to be our friend and 
confidant. Many of us will still 
come to your hearthstone for the 
help and advice which you have 
never failed to give, and which we 
know you will not withhold in 
the future.” 


At the same meeting the direc- 
tors adopted a memorial on the 
death October 16 of Jules E. Bru- 
latour, distributor of Eastman 
professional motion picture film 
since 1911. 


ROBERT SCHASSEUR 


Natco Names Latin Agents 
@ BELLOWS SCHASSEUR AND Co., 
Inc., of New York, has been ap- 
pointed exclusive sales represent- 
ative for Natco, Inc., for the Cen- 
tral and South American markets. 
ROBERT SCHASSEUR will conduct 
personal surveys of the area and 
will correlate the sales and _ pro- 
motional activities of the alreadv- 
established distributors as well as 
the new ones to be appointed. 
Natco 16 mm. sound projecton 
equipment has long been promi 
nent in Latin America. 
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“Showmansip 


ON FILM 





The most interesting tale often fails to make 
its point because of poor delivery. Film 
stories are no exception. 


Skilled writers and production men, who 
have created a wide range of exceptionally 
successful films, are an important part of 
our staff. They give Mode-Art the know- 
how to make commonplace stories sparkle 
for film presentation. 

May we show you what can be done with 
your products? There’s no obligation. 


MODE-ART PICTURES 


INC. 
1022 FORBES STREET 
PITTSBURGH, PA. 


James L. Baker, President 
Rn i 
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Now available to motion picture producers. 
5000 square feet. 1000 amps. A.C. Five dress- 
ing rooms. Switchboard service. Stock flats. 
Public address system. Private parking space. 


ROCKETT FILMS 


6063 SUNSET BLVD.* HOLLYWOOD 28, CALIF. 














Everything in Projection 


35mm PROJECTION 

16mm MAZDA PROJECTION 
8mm PROJECTION 

2x2 SLIDE PROJECTION 
SOUND SLIDE PROJECTION 
TURNTABLE FURNISHED 


The World’s Largest 16mm Sound Film Library of 
Commercial, Educational and Entertainment Films 


16mm ARC PROJECTION 
16mm SILENT PROJECTION 
STANDARD SLIDE PROJECTION 
FILM ROLL PROJECTION 
OPAQUE PROJECTION 


MICROPHONE FURNISHED 


16 Offices reavy to SERVE YOU 


@ 2024 Main St., Dallas, Texas 

@714 18th S$t., Denver, Colo- 
rado 

@ 926 McGee Sf., Kansas City 
6, Mo. 

@ 2408 W. 7th St., Los Angeles 
5, California 

@ 18 So. Third St., Memphis 3, 
Tenn. 

@132 S$. Miami Ave., Miami 
36, Fla. 

@5 Boylston St., Cambridge, 
Mass. 


and 


@ 826 Baronne St., 2nd Floor, 
New Orleans 13, Louisiana 

@ 8th & Hennepin St., Minne- 
apolis, Minnesota 

@915 S. W. 10th Ave., Port- 
land 5, Oregon 

@ 108 W. 8th St., Chattanooga 
2, Tenn. 

@219 £. Main St., Richmond 
19, Va. 

@52 Auburn Ave., N.E., At- 
lanta, Ga. 

@ 1370 S. Beretania St., Hono- 
lulu, T. H. 


Bertram Willoughby Pictures, Inc., Suite 600, 
1600 Broadway, New York City 19, New York 


IDEAL PICTURES 


2% - 34 E. 





Sth St., Chicago, Hlinvis (Home Office) 





From the Studios 


Ray-Bell Films Acquires 
60-Inch Searchlight Equipment 


@ Ray-Bet Fits, INc., St. Paul, 
Minn., has acquired a 60-inch 
searchlight which is capable of 
spotting an airplane 10 miles 
away. It is equipped with a com- 
plete gas-electric generating plant, 
and is mounted on a four-wheel 
trailer for transportation purposes. 

The searchlight, which devel- 
ops 800,000,000 candlepower bril- 
liance, can be operated by remote 
control from a 500 foot distance, 
if necessary, and has a horizontal 
azimuth of 360 degrees, 180 de- 
grees in a vertical plane. 

When not used for film produc- 
tion lighting, the lamp will be 
used for promotional purposes. 


Skellie Joins Jordanoff Firm 
@ The _ Jordanoff 


announced that B. N. SKELLIE has 
joined the organization to take 
charge of its industrial motion 
picture and slide film division. 
Before the war, Mr. Skellie 
wrote and directed commercial 
films for Willard Pictures. In 
April 1942, he was commissioned 
as Ensign in the U, S. 


Corpor ation 


Coast 
Guard and for a year and a half 
was in charge of production of 
Coast Guard public relations 
films. As Lieutenant, he was as- 
signed to the USS General H. F. 
Hodges (AP144) and served as 
its Communications Officer in 
the Pacific, Philippine, Mediter- 
ranean, and CBI war theatres. He 
was released from active duty in 
March, 1946. 


Essig Appointed National Sales 
Director for Jerry Fairbanks 

@ Avsert C. Essig has been ap- 
pointed National Sales Director of 
JERRY FAIRBANKS, INC., Hollywood, 
California. Mr. Essig is an adver- 
tising and sales promotion veteran 
of long standing, and is known to 
the profession through the nation- 
al agency bearing his name. 


Joins Film Counselors, N. Y. 


@ Miss FLoreENcE Bropeck has 
joined Film Counselors, 366 Mad- 
ison Ave., New York City, as con- 
sultant on films in the women’s 
and home economic fields. 

Miss Brobeck was formerly 
women’s editor of the American 
Weekly and the New York Herald 
Tribune, and was also associate 
editor of McCall’s Magazine. 


eNEWS OF BUSINESS 
eFILM PRODUCERS 





GILBERT 


ERSKINE F. 


Gilbert to Willard Staff 

@ WiLLARD Pictures, Inc. has re- 
cently secured the services of Er- 
SKINE F. GILBERT as writer-director 
in its New York studios. Mr. Gil- 
bert was formerly with the Jam 
Handy Organization, and served 
as Lt. Commander in the U. S. 
Navy. 

While in the Navy, Mr. Gilbert 
devised the “stop and go” method 
of training, a system which in- 
volved the stopping of the film in 
mid-reel, while the sailor-audience 
was required to solve the problem 
presented up to that point. He 
also supervised a survey of all 
Naval missions in Latin America 
and arranged for a program in 
which U. S. Naval training films 
were provided to Latin American 
Navies with sound tracks in their 
native tongues. 

. ” * 

Gale Heads N. Y. Productions 

@ Announcement has been made 
of the formation of New York 
Productions, Inc., specializing in 
special purpose motion pictures 
for industrial and commercial cli- 
ents, and also to provide consult- 
ing services for West Coast the- 
atrical producers. 

ArTHUR L. GALe, President of 
the newly-formed organization, de- 
clares: “The policy of New York 
Productions will be to reduce the 
costs of pictures by elimination of 
excess overhead and wasteful pro 
duction practices. We intend to 
achieve true economy by the use 
of the best talent in every step 
of production.” 

The Vice President and Treas- 
urer will be Ben E. Dyer, former- 
lv of Willard Pictures, while Wil- 
liam R. Distasio will act as Secre- 
tary. Offices are at 521 Fifth Av- 
enue, New York City. 
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Western Electric 16mm Sound 
Now Available on West Coast 


@ Aupio Pictures, INc., is the first 
western commercial production 
to have direct 16 mm. 
Western Electric sound recording 
in its studio, according to Dr. F. 


H. Fopor, nead of the company. 


company 


Equipment, installed in a mod- 
ern, acoustically balanced sound 
studio with 2000 square feet of 
stage space includes; a three phase 
Western Electric distribution sys- 
tem, off-the-line checks for imme- 
diate playbacks, a mastermixing 
room with four recording chan- 
nels and an eight position mixer, 
projection room, recording room, 
announcer’s booth, cutting room 
and a test laboratory. 


Being completed now are a ma- 


chine shop and set construction 
department, where practically all 
the equipment and _ properties 
used may be turned out. Tests 
made of the new equipment has 
shown 16 mm. recording results 
as good as any 35 mm. reductions, 
according to Dr. Fodor. 

In addition to producing their 
own films, Audio Pictures facill- 
ties and personnel are available 
for other producers needing Hol- 
lywood stage space and produc- 
tion assistance. 

Among the independent pro- 
used 
\udio’s facilities are: J. D. Wrath- 
er Productions, in the making of 
Buffet Time; Ed Finney Produc- 
tions, Queen of the Amazons, an 
entertainment feature; and De 
Mille Productions filming Story 
of the Bible, a religious slide series 
for Churchcraft Pictures. 


ducers who have recently 


. . . 
New Producer at Hartford 


@ Harrsion Harries Propuc- 
rions, located at 110 High Street, 
Hartford, Conn., has formally an- 
nounced its entry in the visual 


“ters avo SOUND 









* 
in Color or Black and White 
and special effects. Finest color duplication in 
complete studio facilities, will put that envi- 


U 
wy, We'll make a professional production of your 
4 
the industry. Telefilm’s skilled technical staff 
able Hollywood touch in your film. We serve 


to Your Silent Films 
silent l6mm. film, adding music, narration 
5 and finest sound-recording equipment, plus 
industrial, amateur and educational film pro- 


ducers and some of America’s largest com- 
panies. Write TELEFILM, Inc., 6039 Holly- 
wood Blvd., Hollywood 28, Calif., fur prices 
and technical details. 


TELE FILM. inc. 





| HOLLYWOOD I6mm HEADQUARTERS | 
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education field. Headed by Har- 
rison Harries and John Thomas 
Riley, the company will special- 
ize in the production of 16 mm. 
sound films in black and white 
and color for educational, indus- 
trial, business and civic groups in 
southern New England, Films 
will be made primarily in the 
area of job training and public 
relations. 


Rolab Serves National Film Bd. 

@ The Rolab Studio and Labora- 
tories and Henry Roger recently 
played host to Robert Ross, mem- 
ber of the Research Department 
of the National Film Board of 
Canada, Ottawa. Rolab is at pres- 
ent producing several features for 
the National Film Board on the 
safeguarding of water and milk 
supplies. Mr. Ross was particu- 
larly interested in the study of 
photo-micrography, color work 
and special photographic and 
sound equipment, These are spe- 
cialties of the Rolab organization. 


New Springfield (Mass.) Producer 
@ Firm Group, INc., a new pro- 
duction organization with main 
offices in Springfield, Mass., will 
begin operations immediately ac- 
cording to an announcement. The 
corporation will specialize in mo- 
tion pictures for “educational pur- 
poses,” public relations “specials,” 
and television programs on film. 

Officers of Film Group, Inc. are 
Edwin H. Kasper, President; 
James P. Moriarty, Secretary; L. 
A. Angers, Treasurer; and Ken- 
dall Brigham, Assistant Treasurer, 
production manager, director and 
writer. Harry Bliven, prominent 
figure in non-theatrical film cir- 
cles, was unanimously 
Producer. He served 
formerly with Bay State Film Pro- 
ductions, Inc. 


elected 
Executive 


Main offices will be located at 
95 State Street, Springfield, Mass. 
Sales offices will be established 
soon in St. Louis, Chicago and 
New York. 


Simmel-Meservey Ups Capacity 
@ Simmel-Meservey general offices 
are now located at 321 South 
Beverly Drive, Beverly Hills, Cal- 
ifornia, according to an announce- 
ment by Louis C. Simmel, General 
Manager of this educational film 
organization. 

The move was dictated by ad- 
ditional space requirements. The 
new ofhces will provide a 400°, 
increase in capacity in the educa- 
tional film division and 200° 
increase in capacity in the record 
division. 





In l6mm. 
A GOOD LABORATORY 
Is Essential 


TO GOOD SOUND 


16mm. sound print requirements demand the be_t in laboratory 
work. High frequency reproduction, so essential to crisp sound 
quality, needs super-accurate printing methods and fine grain 
development. 


Precision Film Laboratories specializes in 16mm. sound print- 
ing and development, using Maurer Cptical Printers and 
specially constructed automatic developing machinery for tle 
finest results. All sound tracks are printed as a separate opera- 
tion. Years of research and development, concentrated on tl.e 
solution of 16mm. problems, are at your service Lere. 


16mm. Color or Black and W bite 
Duplicates—from 16mm. or 35mm. 


PEECIS1LO 


FILM LABORATORI 
A Division of J. A. Maurer, Inc. 
21 West 46 New York 19, New 


N 
ES 


Street, York 











Sterling Stamp on Music 


On silver “Sterling” means the best. Some of the 
greatest producers of industrial films in the country 
have given Velazco film music the ‘Sterling’ stamp 
of approval. At moderate cost, it will heighten appeal 

, ; 7 Ol Se ee 
and audience interest by giving you a picture of out- 


standing excellence. 


“— FOR OUT QF TOWN CLIENTS 

Because we have the “know how” and the “know 
who,” we can recommend the best firms for art titles, 
animation, special optical effects, narration, etc., and 
will supervise the work for you. With these, ycur 
rough cut work print and Velazco music, you have 
the component parts of a professional production. 
| Combine them, and you will have a release print ycu | 
S can stamp — “Sterling.” S/S 


FELAZCO 


1697 Broadway, New York 19 - 

















Phone: Circle 5-6121 
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e GOOD BUSINESS RELATIONS 

@ MODERN SALES PROMOTION 

@ EFFICIENT PERSONNEL TRAINING 
e@ BETTER LABOR RELATIONS 


These are a few of the reasons why you should use 
commercial films in your business 


Write for free booklet, “Commercial Motion Pictures’ 
on your business letterhead. 


FRANK HELLING PRODUCTIONS 


3424 W. 8TH ST., LOS ANGELES 5, CALIFORNIA 


TRANSLUCENT 


SCREENS ‘4 


for 


REAR PROJECTION 


All Screens Made to Order 


Sizes from 1 inch 
omler 
any 


square to 30x 60 feet 


750 $. Wabash Ave., 
CHICAGO, ILLINOIS 





Filmstrips 


Visual Presentations 


| 
| 
| Motion Pictures 
| 


KEY FILMS 


240 W. 47th St. New York 19, N. Y. 
COlumbus 5-0862 








16MM & 35MM motion picture projection 

service. Arrange club, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
New Jersey, and Connecticut. Continuous projection and 
sound-slide film service. Have largest local list of the- 
atrica! outlets for top quality industria! films. 


KING COLE'S SOUND SERVICE, Inc. 
340 THIRD AVE. at 25th ST., NEW YORK 10 LEx. 2-6781 
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RAIL AREA PROMOTION 


CONTINUED FROM PAGE TWENTY-TWO) 
the painting, as is the custom, at sundown. 
\ rarely seen rite, the actual ceremony is here 
filmed with absolute authenticity. 20-minutes, 
sound, color, 

* Southern California. Snow-capped moun- 
tains, pounding surf, lion farms, deep-sea 
fishing, orange groves, mission churches, Rose 
Bowl football, and interesting sights in Los 
Angeles, San Diego, Ramona, Coronado, and 
Palm Springs. 20-minutes, sound, color. 
National Park. 
Sheer granite cliffs, blue lakes, trout streams, 


¢ Summertime in Yosemite 


mountain trails, waterfalls, El Capitan, Mirror 
Lake, Merced River. 15 min. sound, color. 

¢ Winter in the Desert. Palm Springs, Cali- 
fornia, sheltered by the snow-capped peaks of 
San Jacinto mountains; horseback riding, 
bathing, tennis, bicycling, Palm Canyon, des 
ert flowers. 15 minutes, sound, color. 


Other Railroad Film Programs 

Other railroads, of course, use area promo- 
tion to great advantage. The New York, New 
Haven, and Hartford Railroad has done much 
to promote New England with such films as 
New England, Yesterday and Today, and This 
s New England. 

Ihe Chicago and Northwestern Railway 
System shows its travel films to all types of 
non-theatrical audiences. Sam Campbell, well- 
known lecturer, appears at club meetings, 
luncheon groups etc., and shows these films in 
conjunction with his talks. 

The Northwestern also uses the various 
activities of railroading as material for edu- 
Rolling the Freight, which 


tells the story of how freight is handled be- 


cational films. 


hind the scenes in the principal yards and 
terminals of the Chicago and Northwestern 
Railway System in Chicago, is designed for 
audiences ranging from high school students 
to trafic men whose daily work is related 
freight handling. 

This film takes the audience through Pro 
viso Yard, world’s largest freight classification 
yard, where most of the operations are graph- 


ically described. Aerial views of Proviso show 


its immensity while other scenes of the electric 
retarder yard, freight transfer house and office 
building convey to the audience the multi- 
plicity of operations required in handling 
freight, 





“CLEAR TRACK AHEAD" 


(CONTINUED FROM PAGE TWENTY-ONE) 
I. J. Ross public relations counselors. 

Both films were directed by Alexander 
Gansell; music was composed and conducted 
by Edwin E. Ludig. 

Distribution has been contracted with Mod- 
ern Talking Picture Service for 5,000 theatres, 
5,000 schools, 2,500 adult groups and 1,500 
road showings in 1947. In addition, spot 
showings will be made at various points to 
special groups. The original print order was 
for 300 prints of the-long version and 200 of 
the short. 

An unusual treatment of the school distri- 
bution is the teaching manual offered free 
with bookings of the film. This manual is 
departmentalized to be used in various types 
of classes, such as history, music, science, eco- 
nomics, geography, and there is a separate 
chapter for each class. Thus, the film can be 
used as an actual classroom teaching aid 
various subjects. 

Clear Track Ahead does not try to sell pas 
senger tickets or freight contracts. There are 
no commercial plugs. It is purely an infor- 
mational picture designed to tell people about 
the railroad industry and its place in ow 


national life. 


Safety Films Rate High Among 
Railroad Personnel Executives 
* Safety taining, as always, is of vital im- 
portance to the railroads. All types of acci- 
dents hinder efficient railroad operation and 
maintenance as well as causing personal in- 
jury and loss of life. 

Among the agencies serving this need is 
the Steam Railroad Section of the National 
Safety Council. A recent 35mm sound slide- 
film produced by the Council Men and Motive 


Power, is typical of these visual programs. 


Accompanying the film are personal manuals. 


ZQOUQOR 





ADAPT YOUR CAMERA FOR 
KODACHROME 


With the amazing Essenkay Color Film Adapter (pat- 
ented), you can enjoy the thrill of color pictures 
in the popular Bantam (828) picture size. Kit consists 
of mask and film spool extension to fit Argofiex, Rollei- 
cord, Rolleifiex, Super Ikonta B, Exacta, Agfa Speedex, 
Super Sport Dolly. Kodak Duo 620, Korelle-Refiex and 
other 120 and 127 size cameras. 


For all above for Circ-Flex and 
cameras..... $4.75 Kodak Reflex. . $6.50 
Add tax to above prices 
At Better Dealers Everywhere 


Mfd. by BURKE & JAMES, Inc. 


Photo Supplies since 1897 
321 So. Wabash Ave. Chicago 4, Ill. 














PORTLAND'S ONLY MODERN AIR CONDITIONED 
16MM SCREENING ROOM 
NOW AVAILABLE FOR RENTAL 
5 Minutes from the Leading Hotels 
SCREEN ADETTES, INC. 


611 N. THLAMOOK ST., PORTLAND (12), ORE. 
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Acme Film Laboratories 


Open New Western Plant 








@ A new and completely equipped 
modern processing plant is due to 
be opened by ACME FILM LABora- 
rories, 1161 N. Highland Ave., 
Hollywood in January, 1947, de- 
signed to provide professional 
quality laboratory services to 16 
mm producers. 

Officers and personnel of the 
new organization are men of long 
experience in professional motion 
picture processing. GERSON BARTH, 
president of the company, who 
will handle sales and promotion, 
has been with Ansco for many 
years, and has been associated with 
laboratories and film sales for 
over 30 years. 

Witson Leany, A.S.C., vice 
president in charge of production, 


9 Lad 


has had 27 years experience in 
Hollywood studio and commercial 
laboratories. For ten years he was 
with the technical motion picture 
department of Ansco, which he 
headed for three years prior to 
the war. Accepting a commission 
in the Navy in 1941, he was Divi- 
sion Officer in charge of motion 
picture processing at the U. S. 
Photo Science Laboratory at Ana- 
costia, D. C. 

Rosert M. GRUBEL, supervisor 
and chief engineer, has had 10 
years experience in color process- 
ing practice. In service he spent 
four years as a Photo Officer, both 
overseas and on assignments in 
photographic testing and research 
at the Proving Ground Command. 

Latest equipment installed in 
the Acme plant includes; bottom 
drive, lateral shaft, vertical type 
developing machines for most efh- 
cient operation; non-slip 16 mm 
sound printers; automatic contin- 
uous color printers capable of 
individual scene color correction; 
and dummy 
separate 


heads _ for 
and 


sound 
sound picture 
projection. 

Print service available will in- 
clude standard release and daily 
prints, fine grain long gradation 
negatives, black and white rever- 
and Kodachrome printing, 
both from standard color film and 
the new low gradation commer- 
cial Kodachrome. 


sals, 


A complete service of optical 
processing and special effects will 
also be available, including 35 to 
16 reduction and 16 to 35 blowup 
on the new Acme-Dunn optical 
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printers, as well as full sound 
recording facilities. 

Included in the 18,000 square 
feet of space in the Acme building 
will be cutting rooms and a sound 
stage for dubbing, orchestration 
and production uses. 

In setting up Acme Laborato- 
ries, Barth and Leahy are expect- 
ing to provide for the commercial 
producer the same precision work- 
manship and professional quality 
that the Hollywood entertainment 
industry is so noted for. 

* * * 
Nassour Studios Erecting 
Stages for Western Producers 
@ Several 
equipped sound stages for inde- 
pendent 


modern, completely 


producers are _ being 
erected near the center of Holly- 
wood by Nassour Studios, accord- 
ing to Epwarp Nassour, president 
of the company. 

Iwo of the stages are nearing 
completion now and will be ready 
for occupancy soon after the first 
of the year. Construction on a 
third stage has started, with five 
stages planned eventually. LLoyp 
LAUMAN is studio manager. 

Dimensions of the almost com- 
pleted stages are 95 by 98 feet, 
and 75 by 110 feet. Both are forty 
feet in height. The buildings will 
be as completely soundproofed as 
modern design can make them. 
Owens-Illinois glass sound proof- 
ing is being used, and the double 
roof construction is expected to 
keep the maximum of airplane 
noises out. 

In addition to stage 
lighting and camera equipment 
will be part of the studios’ service, 


spac c, 


and camera crews will be available 
at all times. 
The 


room, 


projection and preview 
people is 


equipped with standard 35 mm 


seating 40 


projectors, and the latest carbon 
arc 16 mm projectors. 


* * * 


Sun Dial Films Moves to 

Pathe Building in New York 

@ Sun Dial Films, Inc. announces 
that its production and executive 
offices have moved to the Pathe 
Industries Building at Park Av- 
enue and 106th Street, New York. 
Complete production and labora- 


tory facilities are available in the 


new location, and Sun Dial is now 
in production with two motion 
pictures and a series of sound 
slidefilms. 
WILLIAM E. 


has been appointed director of 
research and sales. 


POR THE. SATEre 


OF YOUR FILM 


Film soon dries out, becomes brittle and scratched, 
breaks in use and is worthless, unless properly pro- 
tected from dirt and unfavorable conditions of 


humidity. 


PROTECT YOURS 


FILM FILING AND 
STORAGE CABINETS 


* DUSTPROOF 
* HUMIDIFE 
*w FIREPRO 





IN 


E D 
Oo F 





Maximum storage in minimum space. Tight, heavy gauge steel construction. Indexed 


for instant location of desired reels. 
capacities to meet all requirements. 


Write for free literature on complete line of 16mm. equipment 
@ FILM CLEANERS 
© SPLICERS ® SHIPPING AIDS 


@ REWINDS 


PRODUCTS 


423 Wace ae © ee 2 


Over 50 models —a variety of types and 


“This 
@ REELS Is Our 
® CANS 30th Year’’ 


CORP. 


NEW YORK.NY. 














Capital Film Productions 


224 Abbott Road 
East Lansing, Michigan 


Producers of custom designed commercial, 
educational and industrial motion pictures 


and slide films. 














PRENDERGAST, for- 
mer White House Liaison Officer, 





THE MOST AUTHENTIC FILM SOURCE 


* Established in 1938, Bust- 
NESS SCREEN has served indus- 


trial and business film users 
and the visual industry for 
nearly a decade. Its wholly 


specialized approach to the 
interests and the 
industrial film user is reflected 
in the 


service ol 
articles, orginal re 
searchy, surveys and case his 
tories prepared by its expert- 


Get and Read Each Issue Regularly in 1947! 


enced writers and contribu 
tors. More pages ol authentic 
business film data are carried 
in each issue than in all other 
periodicals combined. 
BUSINESS SCREEN Is not writ 
ten for doctors, ministers, itin 
erant roadshowmen ot pro 
operas. Jt is 
a business magazine edited fon 


ducers of horse 


and read by business men! 
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A NATIONAL 








"EASTERN STATES 
+ CONNECTICUT - 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 

Bridges Motion Picture Service, 
244 High St., Hartford 5. 

* DISTRICT OF COLUMBIA: 


Jam Handy Organization, Inc., 
lransport'tn Bldg.. Washington 6. 


Paul L. Brand, 2153 K St., N. W., 


Washington 7. 
* MAINE °* 


D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND °* 
Collins Motion Picture Service, 
5024 St. Paul St., Baltimore 2. 
Loixemer Photo Service, 927 Poplar 

Grove, Baltimore 16. 
Kunz Motion Picture Service 
432 N. Calvert St., Baltimore 2. 
Statik Films, 537 N. ltloward St, 
Baltimore 1. 
* MASSACHUSETTS * 
Audio-Visual Corp., 116 Newbury 
St., Boston 16, 
Jarrell-Ash Company, 165 Newbury 
St., Boston 16. 
Wholesome Film Service, Inc., 20 
Melrose St., Boston 16. 
South End rilm Library, 56 Val 
lonia ‘ler., Fall River. 
Stanley-W inthrops, Inc., go Wash 
ington St., Quincy 69. 
* NEW HAMPSHIRE *+ 
A. H. Rice and Co., Hollis, N. H. 


* NEW JERSEY - 
Art Zeiller, 868 Broad St., Newark 2. 
Sl.decraft Company, 257 Audley St., 
South Orange, N. J. 
* NEW YORK -* 
Hallenbeck & Riley, 562 Broadway, 
Albany 7. 
Wilber Visual Service, 119 State St. 
Albany. (Also New Berlin, N. Y.| 
Buchan Pictures, 79 Allen St., Buf 
falo. 
Association Films, 347 Madison 
Ave., New York 17. 
(Y.M.C.A. Motion Ficture Bureau) 


Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 


Brandon Films. Inc., 1600 Broad 
way, New York 19.° 

Catholic Movies, 220 W. 42nd St. 
New York. 

Comprehensive Service Co., 245 W 
55th St., New York 19. 

The Jam Handy Organization, 
Inc., 1775 Broadway, New York 18. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

King Cole’s Sound Service, 340 
Third Ave. at 25th St.. N.Y. C. 10, 

Knowledge Builders Classroom 
Film, 625 Madison Ave., New 
York 2. 

Orto Marbach, 620 oth Ave., New 
York. 





USE THIS DIRECTORY TO LOCATE 








These qualified visual education dealers offer the finest in products and 
services for the use of training and informational aids; including film sub- 
jects, screens, projectors and accessories. Projection facilities are also 
available. Address inquiries concerning listings on this page to Readers 
Service Bureau, Business Screen, 157 E. Erie St., Chicago 11, Ill. 








Nu-Art Films, Inc., 145 W. 45th 
St., New York LY. 

S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18. 

Sullivan Sound Service, 475 Fifth 
Ave., New York 17. 29 Salem Way, 
Yonkers. 34 Palmer, Bronxville. 

John E. Allen, Inc., Box 383, Roch- 
ester 7. 

Marks & Fuller, Inc., 332 E. Main 
St., Rochester 4. 

Ideal Motion Picture Service, 371 
St. Johns Ave., Yonkers 4. 

* PENNSYLVANIA °* 

J. P. Lilley & Son, 277 Boas St., Har- 
risburg. 
Also 152 Pine St., Williamsport. 

Kunz Motion Picture Service 

1319 Vine St., Philadelphia 7. 

Lippincott Pictures, Inc., 4729 Lud- 
low St., Philadelphia 39. 

Jam Handy Organization, Inc., 
1028 Forbes St., Pittsburgh 19. 
Karel Sound Film Library, 410 

Third Ave., Pittsburgh 19. 
* RHODE ISLAND - 
Audio-Visual Corp., 268 West- 
minster St., Providence. 
* WEST VIRGINIA *+ 
J. G. Haley, P. O. Box 703, Charles- 
ton 23. 
United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 
Apex Theatre Service & Supply, 
Phone 24043 Box 1389 
Huntington. 


SOUTHERN STATES 
* ALABAMA °* 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham | 
Stevens Pictures, Inc., 526 20th St., 
N., YMCA Bidg., Birmingham. 
John R. Moffitt Co., 194 S. Perry 
St., Montgomery. 
* FLORIDA + 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 
Orben Pictures, 1137 Miramar Ave., 
Jacksonville 7. 

Ideal-Southern 16mm Pictures Co., 
132 S. Miami Ave., Miami 36. 
Stevens—Pictures, 9536 N. E. Sec 

ond Ave., Miami. 
Bowstead’s Camera Shop, 1039 N. 
Orange Ave., Orlando. 
* GEORGIA * 
Calhoun Company, !01 Marietta St., 
Atlanta 3. 

Ideal Pictures Corp. of Georgia, 
52 Auburn Ave.. N.E., Atlanta. 
Strickland Film Co., 141 Walton 

St., N. W., Atlanta 3. 
* KENTUCKY * 
D. T. Davis Co., 178 Walnut St., 
Lexington 34. (Also Louisville.) 








THE BEST IN 


* LOUISIANA + 
Stanley Projection Company, 211, 
Murray St., Alexandria. 
Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 
Southern Pictures Company, 1024 
Bienville St., New Orleans. 

Stirling Motion Picture Co., 2005 
Ferndale Ave., Baton Rouge 15. 
Ideal Southern Pictures Co., 826 

Barrone St., New Orleans. 


* MISSISSIPPI + 

Herschel Smith Company, 119 

Roach St., Jackson 110. 

* NORTH CAROLINA + 

Carolina Industrial Films, 125 W. 

First St., Charlotte 2. 
National Film Service, 14-20 Glen 

wood Ave., Raleigh. 


* SOUTH CAROLINA - 
Calhoun Company, 1110, Taylor 
St., Columbia 6. 


* TENNESSEE °* 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal Bldg., 
Knoxville. 

Ideal Pictures Corp., 18 S. 3rd St., 
Memphis. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 

Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 


* VIRGINIA °* 
Walker C. Cottrell, Jr., 498-10 E. 
Main St., Richmond 19. 
Ideal Pictures, 219 E. 
Richmond 19. 
National Film Service, 309 E. Main 
St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Grimm-Blacklock Co., 719 Main St., 
Little Rock. 


* ILLINOIS + 

Father Hubbard Educational 
Films, 188 W. Randolph St., Chi- 
cago I. 

Ideal Pictures Corp., 28 E. 8th St., 
Chicago. 

International Film Bureau, Inc., 
8; E. Randolph St., Chicago 1. 

Jam Handy, Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 

McHenry Educational Films, 64 E. 
Jackson Blvd., Chicago 4. 

Midwest Visual Equipment Co., 
4509 N. Damen Ave., Chicago 25. 


Main St., 








EQUIPMENT, FILMS AND PROJECTION SERVICE 


DIRECTORY OF VISUAL EDUCATION DEALERS 


Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 19 S. La 
Salle St., Chicago 3. 

Stinson Projector Sales, 521 S. 
Lombard Ave., Oak Park. 


* INDIANA + 
Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


* IOWA + 
Pratt Sound Film Service, 805 
Third Ave., S. E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


* KANSAS-MISSOURI * 

Audio Visual Aids, Broadview Hotel 
Bldg., Wichita, Kas. 

Audio Visual Aids, 6 W. Armour 
Blvd., Kansas City 2. 

Kansas City Sound Service Co., 
Room 1, Lobby floor, 926 McGee 
St., Kansas City 6, Mo. (Ideal Pic- 
tures ) 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN -* 

Olson Anderson, 1113 McKinley 
Ave., Bay City. 

Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., De- 
troit |. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Gillespie Visual Education Service, 
220 State St., St. Joseph. 


* MINNESOTA > 
Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minneapolis 


National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 
dank Bldg., Minneapolis 2. 

* NEBRASKA - 

Church Film Service, 2595 Mander- 

son St., Omaha 11. 


* OHIO - 

Lockard Visual Education Service, 
922 Roslyn Ave., Akron 2. 

D. T. Davis Co., 911 Main St., Cin- 
cinnati, 2. 

Ralph V. Haile & Associates, 215 
Walnut St., Cincinnati. 

Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Fryan Film Service, Film Bldg., 
Cleveland 14. 

Sunray Films, Inc., 
Ave., Cleveland 14. 

Visual Communications, Inc., 2108 
Payne Ave., Cleveland 14. 


2108 Payne 
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Film Associates, 429 Ridgewood 
Dr., Dayton 9. 
Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Murray Motion Picture Service 
Co., 879 Reibold Bldg., Dayton 2. 

The Dayton Film, Inc., 2227 Hep- 
burn Ave., Dayton 6. 

Twyman Films, Inc., 29 Central 
Ave., Dayton |. 

Martin Sound Systems, 50 Charles 
Ave., S.E.,Massillon. 

Gross Photo Mart, Inc., 524 Mad- 
ison, Toledo 4. 

E. L. Moyer, P. O. Box 236, Wayne. 

Thompson Radio and Camera Sup- 
plies, 135 S. 6th St., Zanesville. 

* WISCONSIN °- 

Photoart House, 844 N. Plankinton 
Ave., Milwaukee. 

Gallagher Film Service, Green Bay. 


WESTERN STATES 


* CALIFORNIA -+ 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Camera Craft, 6764 Lexington Ave., 
Hollywood 38. 

Hollywood Camera Exchange, 1600 
N. Cahuenga Blvd., Hollywood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 14. 

Screen Adettes, Inc., 1709 W. 8th 
St., Los Angeles 14. 

Training Aids, Inc., 7414 Beverly 
Blvd., Los Angeles 36. 

Carroll W. Rice, 19 Estrella Ave.. 
Piedmont, Oakland 11. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 351 Turk 
St., San Francisco 2. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

Photo & Sound, Inc., 141 New 
Montgomery, San Francisco 5. 
Screen Adettes, Inc., Sixty-Eight 
Post Bldg., 68 Post St., San Fran 

cisco 4. 
* COLORADO + 

Ideal Pictures Corp., 1739 Oneida 
St., Denver. 

* OREGON - 

Cine-Craft Co., 1111 S. W. Stark St., 
Portland 5. 

Evangel Picture Service, 420 S. W. 
Washington St., Portland 4. 


Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland. 

Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5. 

Screen Adettes, Inc., 611 N. Tilla- 
mook St., Portland 12. 


¢ TEXAS ° 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 1700 Pat- 
terson Ave., Dallas 1. 

Audio Video Institute, 1501 Young 
St., Dallas. 

The Educational Equipment Co., 
David F. Parker, 1909 Commerce 
St., Dallas 1. 

Ceorge H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

National-Ideal Pictures, 2024 Main 
St., Dallas. 

Visual Education, Inc., 12th at La- 
mar, Austin. Also, 602 N. St. Paul, 
Dallas 1; P.O. Box 1285, Ft. Worth; 
3905 S. Main, Houston 4. 

* UTAH - 

Audio-Visual Supply Co., 1122 E. 
8th South, Salt Lake City 2. 

Evangel Picture Service, 237 East 
ist South, Salt Lake City 1. 

* WASHINGTON - 

Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 

Evangel Picture Service, 426 Peyton 
Bldg., Spokane 8. 

* HAWAII + 

Motion Picture Enterprises, |?! S 

Beretania Honolulu, T. H. 


FOREIGN 
* CANADA - 


Arrow Films Limited, 1115 Bay 
St., Toronto 5, Ontario. 
General Films Limited 
Head Office: 
1534 Thirteenth Ave., Regina, Sask. 
Branches: 
535 W. Georgia St., Vancouver, 
B. Cc. 
810 Confederation Life Bldg., Win- 
nipeg, Man. 
156 King St., West, Toronto, Ont. 
1396 St. Catherine St., Montreal. 
760 Main St., Moncton, New 
Brunswick. 
H. de Lanauze, 1027 Bleury St., Mont 
real, Quebec. 


- MEXICO - 


E. M. A. S. A. Head Office, Stu- 
dio and Distribution: Reforma 
146, Mexico City. 











The Seal of Quality 
Since 1913 


PROOF 


of client confidence in a 
film producer is reflected 
by a high percentage of 
repeat business. 
ATLAS EDUCATIONAL FILM CO. 


1111 SO. BLVD., OAK PARK, ILI 
TEL: AUSTIN 8620 














USE THE SERVICES OF ‘THESE SPECIALIZING FIRMS 


*% National and local readers in 
need of audio visual equipment, 
accessories, films or projection 
service, etc., will find the Visual 
Education Dealers listed in these 


pages the most experienced and 
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dependable sources in each com- 
munity or region. For further de- 
listed here, 
address inquiries to the National 
Directory of Visual Education 
Dealers, 157 E. Erie, Chicago, 11. 


tails on sources not 





BLOWER CO00TED 


MORE BRILLIANT PROJECTION! 
GREATER SLIDE PROTECTION! 
MORE CONVENIENT OPERATION! 


The GoldE Filmatic enables you 
to make the most effective use of 
all three types of still projection 
material. Can be changed from 
film to slide showing in a jiffy! 


GoldE Manufacturing Co. 


AND LIGHT 





MOTOR-DRIVEN FORCED AIR COOLING 

plus heat filter permits use of 300 as 

well as 200 or 100 watt lamp, yet safe- 

pre precious slides or film against 
eat damage. 

NO REWINDING NECESSARY... film is 

ready for showing right after use. 


SMOOTH PRECISE FOCUSING to hairline 
sharpness. 


ANASTIGMAT PROJECTION LENS (5” f:3.5). 


EASILY ADJUSTABLE for either horizon- 
tal or vertical pictures. 


MANUMATIC SLIDE CARRIER automati- 
cally stacks slides in sequence. 


Chicago 7, U.S. A. 


WEIGHT, TOO 


Dept. B, 1220 West Madison St 
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PROTECTION 
FOR MOVIE FILM 


against 
WEAR ... OIL 
WATER 
CLIMATE 
SCRATCHES 


FINGER- 


TREATMENT 
LASTS 
THE LIFE 
OF THE 
FILM 


ASK YOUR DEALER 
VAPORATE CO.,Inc. BELL & HOWELL CO. 


130 W. 46th St. 1801 Larchmont, Chicago 
New York City 716 N. Labrea, Hollywood 














TED NEMETH STUDIOS 


729 SevenTH AVENUE 
NEW YORK. N.Y 


Producers of 


MOTION PICTURES - SLIDEFILMS 














For A TRULY FLATTERING SHOWING OF 


YOUR FILM EITHER 35 mm. OR 16 mm 


WHILE YOUR GUESTS ENJOY COCKTAILS, 

LUNCHEON OR DINNER SUPERBLY SERVED 

IN. A SETTING OF UNSURPASSED BEAUTY 
THAT WILL SELL YOUR PICTURE. 


, a nemee Mail this coupon for free brochure -—--—-——— 
Monte Carlo 

51 East 54th St. 

New York 22, NY 


Please send me mere information about the Preview 


Room. | am interested in ( ) 16mm show; ( ) 35mm 
show; ( ) slide precertation; ( ) display: with or 
without ( ) luncheon; { ) cocktails; ( ) dinrer 


Number of persons 
Name 


Address 








WORLD AIRLINE SHOWS A NEW KIND OF FILM TRAVELOG 


Pan-American’s Irish Holiday 


OR MANY YEARS it has been the 

4 contention of the travel and transpor- 
tation industries that professional pro- 
duction of motion picture travelogues is un- 
With 
notable exceptions sponsored films of avia- 


necessary and too expensive. some 
tion, railroad, and bus companies have been 
edited versions of amateur or semi-pro foot- 
age, which have often left much to be desired 
in satislying an audience familiar with good 
theatrical travel films. 

Convinced of the necessity for first-rate pro- 
duction in scotching this stigma, Pan Ameri- 
can World 


important post-war promotional projects, has 


Airways System, as one of its 
inaugurated a series of top quality, profes- 
sionally produced films of the countries which 
it serves. First of these to be released is Wings 
to Ireland, a three reel Kodachrome produced 
by Hartley Productions, New York. 


IRELAND A PROMOTION “NATURAL” 


Pan American selected Ireland as its first 
production for several reasons: Of the many 
countries which it serves, Ireland is one of the 
few outside the western Hemisphere, where 
tourists may go in 1946, find food, accommo- 
dations and have a good time; Ireland is the 
spiritual 20,000,000 Americans of 
there have been no recent 


home of 
Irish extraction; 
films on Ireland; and the country lies on Pan 
\merican’s direct route to Middle Europe and 
the Near East. 

Wings to Ireland was designed to try to 
present a story of the culture and true spirit 
of the Irish people. In this it has been success 
ful; the familiar, crudely caricatured “stage 
Irishman” has been buried with no regrets. 

lo capture this spirit on film, Pan Ameri- 
can’s production team of seven photogra- 
phers, directors, sound-men and actors spent 
eight weeks on location and took 2,000 pounds 
of equipment with them to Ireland. This in- 
cluded six cameras, reflectors, booms, powe1 
supplies, generators, batteries and complete 
sound equipment to record in direct sound 


on-film the authentic Irish music and speech. 


Tue VAGARIES OF SUN AND WEATHER 


Some production difhculties were encoun 
tered; the vagaries of the Irish weather some 
times necessitated long delays in obtaining 
satisfactory conditions for photography. On 
one occasion the crew waited 10 days for the 
sun to shine and enable scenes of the Rock of 
Cashel, the shrine of St. Patrick, to be photo- 
graphed. It became the usual procedure to 
telephone from headquarters in lipperary to 
other the weather 
there was good, to take off quickly for that 
point in a chartered bus before the sun went 


localities close by, and if 


under again. 

Wings to Ireland opens in a plane enrout¢ 
from Ireland to England. “Mr. Dillon” is 
writing his travel agent telling him why he 
decided to stay two weeks in Ireland rathet 


than just a few days. The scene flashes back 
to the Dillon's landing at Shannon Airport 
and follows them on their stay in Ireland. 
Ihe “Dillons” are a typical American fam- 
ily with a 12-year old boy. We see them set 
out in a little rented car and visit Ashford 
Castle at Cong, County Mayo, former home of 
Guinness (/t’s Good for 
now an almost 


You!) 
fabulous resort 


family and 
hotel. In a 
little village they see the home spinning in- 
dustries and hear a girl sing a Gaelic song 
(direct recording) . 

they visit the Cliffs of 
Mohr, the valley of the Shannon, the lakes of 
Killarney, the Blarney Castle and famous 
shrine, the Rock of Cashel, the Ballykisteen 
Stud Farm and the Phoenix, a_ syndicate- 
owned stallion worth $250,000, Dublin and 
Trinity College. Nearly two weeks were 
needed to arrange and photograph with the 
sound, the activities of an actual fox hunt by 
the Tipperary hounds (35 couple) at Clon- 
mel. Mrs. Masters, winner of over 100 point 
to point jumping competitions is “Master ol 
the Hunt” and led the chase. A Feis (pro- 
nounced “FESH”) which is a festival held to 
perpetuate Gaelic music, poetry and dancing, 
was taken in its entirety in live sound. 


Continuing on, 


Direct RECORDINGS ENHANCE FILM 
Frequently, throughout the film, there is 
direct recording of Irish speech and music, 
and this is not the least of the film’s charms. 
Under the supervision of Frank Howe, As- 
sistant Educational Director of Pan American 
World Airways System, Wings to Ireland was 
written by Elda Hartley, directed and filmed 
by Irving Hartley, and recorded by Warren 
Van Horn. Original music was written by 
\rnold New, Leo Kahn, and Gaelic musical 
sequences by a leading Irish composer. 
Distribution of the film in the United 
States will be through forty-four University 
and State Educational film commercial depos- 
itories, and the facilities of Association Films. 
One hundred and fifty prints will be used to 
start the campaign and estimated circulation 
is 16 to 20 million over a five year period. 


FINE SCENIC PHOTOGRAPHY like this scene from 
“Wings to Ireland” has audience appeal. 
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They tell 


the inside story 
interestingly 


... that’s one reason SALES FILMS have come to 
the top as an advertising medium 


Let's look beneath the surface: You 
have seen, in growing proportion, how 
advertisers trust promotion films with 
selling problems . . . specific and ab- 
stract. Why r 

Clearly, because they get results. 
And again, why? Because promotion 
films offer something no other adver- 
tising medium can approach—they 
give prospective customers a foretaste 
of your product in use . . . permit dem- 


onstration ... examination... enjoy- 
ment. It is a “plus” born of pictures, 


action, color, sound. 
Big, bigger—how soon biggest? 


Startling improvements, in recent 






years, have added to the impact and 
productiy ity of films in advertising. At 





your service are better production 
technics, finer projection equipment, 
sounder distribution methods. Today’s 
films are best yet... 

lor fullest and most effective use of 
a powerful modern advertising me- 
dium, consult a commercial film pro- 
ducer. He has a thorough knowledge 
of basic selling approaches. Let him 
help you plan and produce a real 
selling story. 


Eastman Kodak Company 
Rochester 4, N. Y. 


Sales Promotional Films 


... another important function of photography 





odak 








Protection 





— skilled in keeping product information under 
cover until the time of impact, 
helping to get competitive plans executed > 


without disclosure, 
J A WY, | H A N D y the Jam Handy Organization is well prepared 
a , by previous advertising and sales experience 


, 
(/- CLaZe to maintain security while getting your job done 
right and right on time. 
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